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VAbich shirt te starched for Protit? 


The shirt on the left is starched with H.1.S.— 
the new Huron Instant Starch. The shirt on the 
right is starched with Velvet Rainbow, the ac- 
cepted standard of quality of the industry. Both 
shirts are starched for profit . . . for both starches 
produce the finest wheat-quality work that as- 


sures customer satisfaction every time. New 
H.LS. has been proved by extensive testing in 


commercial plants throughout the country. Both 


HURON MILLING DIVISION 
Virginia Cellulose Department 


HERCULES POWDER COMPANY 
Wilmington 99, Delaware 
SALES OFFICES: 380 MADISON AVENUE, NEW YORK 17, N. Y. 


332 SOUTH MICHIGAN AVENUE, CHICAGO 4, ILLINOIS 
120 MONTGOMERY STREET, SAN FRANCISCO 4, CALIFORNIA 


H.LS. and Velvet Rainbow give you top-quality 
finish and feel at a cost of less than a penny for 
every five shirts. 


So choose the one that best suits your needs, 


and count on Huron to help put more starch in 
your profits! Call your laundry distributor today! 





ONLY HURON OFFERS BOTH 


VELVET RAINBOW 
STARCH... . guaran- 
teed 50% velvet wheat 
—famous for quality 
for over 35 years. 


HURON INSTANT 
STARCH... the only 
instant that gives you 
wheat-quality starch- 
ing with every load. 
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“Mister, it’s a beautiful line of 


Nylon Nets 


and complete, too!” 











PROVEN 


in hundreds of laundries 
under all conditions 


COMPETITIVE 
in price — always! 
MANUFACTURED 


on our own looms and 
knitting machines by 
workmen of long experience. 























Big Boy knitted. peste alee 


The finest quality heavy-duty net! against excessive shrinkage 


Roswell woven seamless. GUARANTEED 


Solid bottom. i 
olid woven bottom to be full size 


Tuffy knitted open mesh. GUARANTEED 
For simplified washing and rinsing! 
to satisfy the customer 
Paylo woven (2x1). 


Wide top bands assure easy pinning! 


Fulton woven (2x2). 
With double nylon stitched hem! 


SOUTHERN MILLS, INC. 


585 WELLS STREET, S. W., PHONE JACKSON 4-1991, ATLANTA 3 
10-103 Merchandise Mart, Phone Delaware 7-5193, CHICAGO 54 

1641 South McGarry Street, Phone Richmond 7-0261, LOS ANGELES 21 

4924 Greenville Avenue, Phone Emerson 8-4377, DALLAS 6 


COTTONBLOSSOM 233 Broadway, Phone Beekman 3-9260, NEW YORK 7 
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Irons in the Fire 


We recently talked with a plant man- 
ager who was somewhat concerned by 
the state of the laundry industry. It was 
a rather curious yet understandable in- 
dictment coming from a plant that is 
widely known for its aggressive sales pol- 
icy. (We say “understandable” because 
it always seems that the people who are 
doing the most are the very ones who 
realize how much more needs to be 
done. ) 

It was this man’s contention that laun- 
dries, in general, need something to sell. 
He pointed out that no one took much 
interest in shirts until the drycleaners 
started promoting and doing them. And 
few laundries had any interest in dry- 
cleaning until the field became too attrac- 
tive to resist. He then skimmed over 
some of the other developments which 
have all but removed laundries from the 
public mind; e.g., home washers, home 
economics courses in which the profes- 
sional view is not presented, and the in- 
tensive barrage of advertisements and 
commercials that point out the ease of 
doing it yourself. He believes that whole 
generations are growing up that have 
never had any dealings with a commer- 
cial laundry, much less being in one. 

Yet in the light of these events many 
plants have diversified their services and 
prospered, just as this plant has done. 
And national statistics prove that there 
is more laundering done outside the home 
than ever before, 

In rereading the above, it is obvious 
that the laundry industry should be do- 
ing more consumer educational work and 
a lot of other things that it isn’t doing at 
present, But its strongest merchandising 
technique, for the moment, at least, 
seems to be in offering a wider variety 
of services. Times and trends have a 
way of changing and it pays to have those 
irons in the fire—Henry Mozdzer 
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side; $1.90, two sides. Minimum order is 
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All colors...in all sizes...all of the time... 


Best fOr Best fOr 
visual quality and 
Identification performance 


GIBRALTAR 


“NEW GOVERNOR’’ 
NYLON KNITTED NETS 


Comes in choice of , " 
six colorfast stripes: ROMMET RIP 


New plastic-reinforced grommet 


. ‘ ey adds life to nets; permits quick 
RED * GREEN * GOLD ae pinning; nets open to full width 
BLUE* BROWN * BLACK @ THEY'RE GIBRALTARIZED 
and all WHITE \ nee OY ee He 

KNITTED, HEAVY CONSTRUCTION 


GUARANTEED NOT TO OPEN AT SEAMS 


j 
ell: sewn with ver! ke late! Ck titer 


SIZE FOR EVERY NEED 


There is no better net on the market 
at any price 


All Gibraltar Products are sold by 
leading distributors everywhere. 


GIBRALTAR FABRICS, inc 


254 - 36th Street, Brooklyn 32, N.Y. 
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That's why you get Cleaner Clothes, Greater Production 


and Lower Washing Costs with ii cr} 


CMATCHED TEAM DETERGENCY) 


The MTD washing method was designed by Procter & Gamble 


to effectively wash even the most heavily soiled bundles. By com- 
bining two cleaning agents, each with its own ability to remove 


different types of soil, you get thoroughly clean washes every time. 

This is how MTD works: You start with Bilt—a high-powered 
soap base break that loosens and suspends heavy soils. Then you 
follow with a detergent made expressly for high temperature wash- 
ing—Orvus Hytemp—to complete the job. Together, they catch 


every type of soil in an efficient “crossfire cleaning action’. . . get 


clothes cleaner, whiter and far brighter than any single agent wash- 


ing method. And in addition MTD, by boosting rinsing efficiency, 


gives you a bonus in reduced water and steam expenses. 


Give MTD a trial in your plant. You and your customers will be 
highly pleased with the results, 


Bulk Soap Sales Dept., P.O. Box 599, Cincinnati 1, Ohio 
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This TROY WASHER 
saves even MORE work 











Here’s unloading at its best — fast because 
it’s simple. The (roy unloading shelf, 
(which is standard at no extra charge) 


guides work directly into the extractor 
baskets, so no accessory apron devices are 
needed in this operation. 

It’s simple to operate, 100 — and Sully 
protected by electrical interlocks for com- 
plete salety. Long service lile is assured 


Yhrough such features as the stainless steel 


Tow 


LAUNDRY MACHINERY 


Division of 


American Machine ond Metols, Inc, 


EAST MOLINE, ILLINOIS 


"World's oldest builders of power laundry equipment" 
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plate front, sturdy rear X-brace and an 


ingenious new take-up feature on the 
quiet, efficient chain drive. 

Like Troy washers with fixed or remov- 
able “Slyde-Out” shelves, Troy unloading 
washers are available with or without 
avlomatic controls, Sizes include: 42” x 
54”, 42’ x 84” and 42” x 96 — proof 
again that the only name you need 10 
know in washers is TROY! 


NEWE Battetin gives 


valuable iniormation on 


construction, features, die 


mensions and specifications. 


pose==== MAIL COUPON TODAY! «=——— == 
4 


East Moline, WWlinocis 


TROY Unloading Washers. 


TROY LAUNDRY MACHINERY. Dep?. 51)-857 
Division of American Machine and Metals, Ine. 


Without obligation, please send bulletin YW-42.57 describing 





COMPANY 





ADDRESS 





city 
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New Portmar Water Heaters 


— soca tt 


A catalog describing its line 
of WH Series twin-coil volume 
water heaters has been pub- 
lished by Portmar Water Heater 
Company. Fired with oil or gas 
and built to ASME boiler code 
specifications, the heater auto- 
matically supplies hot water 
through submerged twin coils, 
without a storage tank. There 
are 14 sizes available with ca- 
pacities from 300 to 6,000 g.p.h. 

The catalog includes full de- 
tails and several informative 
charts. For a copy, write to 
Portmar Water Heater Com- 
pany, Inc., 193 Seventh St., 
Brooklyn 15, N, Y. 


New Catalog From 
Small Equipment 

“The Speedy Way to Greater 
Profits” is the title of a new 
catalog now available from 
Small Equipment Company, a 
division of The American Laun- 
dry Machinery Company. 





YOUR REQUEST 


for further information 


will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 











This catalog describes in de- 
tail the construction, operation 
and maintenance features of 
the new stainless-steel Speedy 
Washers. According to the man- 
ufacturer, controls are simpli- 
fied for faster, easier operation 
and reduced maintenance. 

The catalog also includes in- 
formation on Wee-Wash-it 
Drive-in, Drop-off’ laundries. 
It outlines the help Small 
Equipment Company offers in 
planning, selection of location 
and equipment, operator train- 
ing and financing. 

For a copy of the booklet 
write to Small Equipment Com- 
pany, Division of The American 
Laundry Machinery Company, 
5010 Section Rd., Cincinnati 12, 
Ohio. 


Gas Heaters by Kisco 


Kisco Boiler & Engineering 
Company has introduced a new, 
improved line of gas unit heat- 
ers, to be known as Kisco Silent 
Automatic Gas-Heat Recircula- 
tors. They are self-contained, 
vented units with integral 
means for circulation of air, 
either by propeller fan or cen- 
trifugal blower. Using natural, 
mixed manufactured and LP 
gases, the heaters are furnished 
completely assembled with alu- 
minized steel heat exchanger 
tubes and flue connector box. 
The unit also features 10-gauge 
steel combustion chamber, cast- 
iron burners, adjustable circulat- 
ing air summer fan 
switch, fan contro) 
and limit control, thermocouple- 
operated safety pilot valve and 


louvers, 
automatic 


quiet electric motor. The units 
are available in many sizes and 
types for every need. 

For a descriptive catalog 
write to Kisco Boiler and Engi- 
neering Company, 2400 DeKalb 
St., St. Louis 4, Mo. 


New Casters by Colson 


\ 


The Colson Corporation has 
introduced a new series of 
heavy-duty sealed-bearing cas- 
ters in two capacity ranges, 140 
to 800 pounds, and 590 to 
1,500 pounds. Both series are 
available in rigid and swivel 
models. 

The swivel model includes a 
lock capable of holding the 
swivel in any of four positions, 
for temporary conversion into a 
rigid caster. The casters include 
neoprene seals to protect the 
swivel and wheel bearings from 
water, dirt, grit, detergents and 
other materia) harmfu) to the 
lubricants and_ bearings. 

Shown above is the swivel 
mode] without the swivel lock, 
The four-position swivel lock at 
the right is factory installed and 
available on all swivel casters 
in this series as optiona) equip- 
ment. 

For details write to The Col- 
son Corporation, Elyria, Ohio, 


Device Speeds Marking 


The use of fluorescent key- 
board indicator strips on all 
Fantom-Fast marking machines 
has become standardized, ac- 
cording to the National Mark- 
ing Machine Co., Cincinnati, 
Ohio, Because these keyboard 
characters are more easily read, 
setup time and accuracy of the 
markers are said to be speeded. 

More information may be se- 
cured from the National Mark- 
ing Machine Co., 4026 Cherry 
St., Cincinnati 23, Ohio, 


New Drycleaning Aid 


The newest item in the Vic 
line is an auxiliary tank that 


makes it possible for a laundry, 
regardless of the make or model 
of its cleaning machine, to offer 
its customers either sizing or 
waterproofing. Made of steel, 
the newly designed tank at- 
taches easily to any cleaning 
machine, petroleum or syn- 
thetic. It may also be used as 
a manually operated extra sol- 
vent bath, 

With the unit comes a finger- 
tip contro) pane) which can be 
mounted in any location, The 
tank is completely lined 
thronghout for corrosion resist- 
ance. 

For further details write to 
the Vic Manufacturing Com- 
pany, 1313 Hawthorne Ave., 
Minneapolis 3, Minn. 


American-Piazza Sludge 
Equipment 


A new device, the American 
Piazza Sludge Accumu)ator- 
Stripper, has been made avail- 
able for use on the American 
Model 30 and 60 Synclor and 
Truclor synthetic solvent dry- 
cleaning units. Made by the 
American Laundry Machinery 
Company, the sludge equipment 
may also be applied to synthetic 
solvent drycleaning units al- 
ready in the field. 

Designed to save from 2 to 4 
gallons of solvent every back- 
wash, the sludge apparatus col- 
lects sludge from the filter back- 
wash, then strips and reclaims 
the solvent. It is said to increase 
unit production, save labor, im- 
prove cleaning quality and elim- 
inate the job of transferring 
sludge from a separate accumu- 
jator to a separate cooker. 

Normally requiring 22 by 24 
inches of floor space, the Ameri- 
can-Piazza unit can be mounted 
on the auxiliary solvent tank of 
the Model 60-D Truclor unit to 
save space. Spun-glass and alu- 
minum-foi) insulation around 
the accumulator-stripper prevent 

Continued on page 82 
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When you figure the cost of a second-rate 
bleach in the light of poor results, dissatis- 
fied customers, and loss of important return 
business, you'll find you’re spending much 
more, time after time. That’s why you can 
afford to use only the best bleach on the 
market, New Ad-Dri! 

For top savings a)) along the Jine, \et’s look 
at New Ad-Dri from every angle. You save 
hours of time previously wasted in mixing up 
‘do-it-yourself’ preparations— New Ad-Dri 
arrives ready for action. You get direct 
money savings because there’s no spillage or 





Packed in 100-lb. Leverpak drums, New Ad-Dri Bleach... 
) is added dry to the 
bleach suds 


Bj is added dry—right from 


the drum 


Gis easily measured out in 
the handy Dri-Ader cup 


and that’s all there is to it! 








Ad-Dri® is o trademark 
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breakage with New Ad-Dri—it’s added di- 
rectly to the bleach suds. And with New 
Ad-Dri, you have a product whose bleaching 


power is right on the mark every time. . . 
that turns out load after load with maximum 


whiteness retention and minimum tensile 
strength loss. 


You'll see the difference after only’ one 
wash. To insure the right bleach... in the 
right amount. . . in the right strength every 


time—order New Ad-Dri Bleach from your 
laundry supply house or contact us directly. 


Bleach 


OLIN MATHIESON CHEMICAL CORPORATION 


INDUSTRIAL CHEMICALS DIVISION ° BALTIMORE 3, MD. 





The Shirt Elegance campaign 


We're looking forward to the new shirt promotion plan which 
member plants of the American Institute of Laundering will 
sponsor next month. 

The Shirt Elegance theme is designed to convey the idea 
that anything but a perfect shirt is out of place and therefore 
unacceptable. The artwork features a man’s hand in various 
settings, topped by a sparkling white shirt cuff encircling the 
wrist—a trademark which, it is hoped, will become as distinc- 
tive as the Marlboro cigarette man’s tattoo. The ad copy covers 
the many reasons why the professional Jaundry does a better job 
on shirts than the housewife can. 

The theme is carried on a variety of media from bundle 
stickers and counter cards to truck posters, direct-mail cards, 


one- and two-column newspaper ad mats, match-book covers, 
etc. The variety makes it possible for plantowners to promote 
the campaign on routes and at cash-and-carry outlets, or both. 
And it also enables them to make their individual campaigns as 
large as they wish at a price they feel they can afford to pay. 

The Shirt Elegance campaign has been pretested. The AIL’s 
laundry department ran a controlled test during a 23-week 


period early this year, using radio spot commercials specifically 
designed for the Shirt Elegance campaign. And their effective- 
ness was demonstrated by a shirt volume increase of nearly 14 
percent. The same commercials are available to participants. 

While the plantowner knows that shirt volume naturally in- 
creases with the return of cooler weather in the fall, the pro- 
gressive ones realize that a good, well-planned promotion run 
at the same time can intensify this upward sales trend. We'll be 


watching. 


Well done, P & G: Last month benefits and stock ownership by 


in our Allied Trades department 
we carried the news that the 
Procter & Gamble company was 
awarded top honors as the best 
managed company in the United 
States. This enviable distinction 
was based on management audits 
conducted by the American In- 
stitute of Management. 

We are delighted to list this 
company among our long-time 
advertisers and believe that such 
accomplishment deserves com- 
ment and congratulations here. 

These honors do not happen 
by chance. Procter & Gamble’s 
120-year history is studded with 
a long line of firsts, To name a 
few, it was one of the first com- 


panies to introduce disability 


employees, It has probably the 
oldest profit-sharing plan in con- 
tinuous existence, And __ since 
1923, it has had a guaranteed 
employment plan assuring eligible 
employees at least 48 weeks of 
work per year. 

On top of this, Procter & Gam- 
ble boasts of having one of the 
first and finest research depart- 
ments in the country. 

P & G has long recognized the 
importance of extensive advertis- 
ing and educational campaigns 
and these undertakings have in- 
creased public awareness of the 
need for cleanliness. Not only 
have these efforts benefited its 
own sales but the industry’s as a 


whole, Well done, P & G, 
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Your CUSTOMER Gers... 
COLLAR-COMFORT 


Collars fit neatly in back, low 


in front for more mock freedom. 
Collar points lie flat . . . not curled 
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BISHOP DAVID FREEMAN CO. 
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Markers keep running total of invoice amounts. Lot sizes are based on dollar volume 


Institute Drycleaning Plant 
Makes Great Strides 


By ART SCHUELKE 


Editor, National Cleaner & Dyer 


HERE IS A PROGRESS REPORT ON SIDELINE SERVICE BEGUN 17 MONTHS AGO 


IN CASE you haven't seen the dry- 
cleaning operation at the American 
Institute of Laundering, take it as 
gospel that things are going well. For 
example, this past spring, just 13 
months after the plant opened, volume 
hit a peak of $3,898 the first week of 
May, That’s just about capacity, with 
the average striking at about $3,000 
to $3,500. 

Much of the quick success of the 
drycleaning is due to the natural good 
Institute 


customer acceptance the 


laundry has generated in that market 
through the years. But it took more 
than reputation, Right from the start 
the plant produced quality work with 
excellent service. 

And that stems from the fact that 
careful preplanning went into the new 
venture. First, the location had to be 
chosen. It was decided to utilize the 
area formerly occupied by the stu- 
dents’ laundry. The students are now 
trained in the regular laundry of the 
Institute in the latter part of the after- 





These two units handle coats and miscell 





noon, after the consumer work has 
been processed. 

Since the Institute wanted to use 
both petroleum and synthetic cleaning 
equipment, it was necessary to build 
an addition to the building to accom- 
modate the petroleum washer and 
accessory equipment. An engineer 
with an industrywide reputation was 
engaged to lay out the plant and set 
up systems. 

Because of the workflow and the 
methods installed, the plant is able 
to offer customers two-day service on 
the routes. One-day delivery is avail- 
able at the three call offices. This is 
done with 15 productive employees at 
a direct Jabor cost of approximate)y 28 


percent, on the average. 


Lot system is the key 


The industria) engineer put the 
plant on a lot system from the start. 
The amount of work marked in at 
determined intervals sets the pace for 
the other production departments, 

In the beginning the lots were based 
on 75 bundles per lot. It was soon 
decided that a more efficient system 
should be tried, The original plan was 
modified so that lots are now based on 
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dollar volume of work. During the 
busier seasons a lot consists of $175 
worth of garments. In slack periods 
this is cut back to $150 lots, or less if 
volume dictates this. The markers have 
a two-hour schedule in which to mark 
in each lot. The size of the crew will 
fluctuate with volume. 

This lot arrangement is for wearing 
apparel only, Household items are 
handled on separate invoices and 
marked in after the regular lots are 
completed. There are four regular lots 
each day, or 20 for the week. 

Each department in turn is allowed 
two hours to process the lot. Since 
there are five major departments 
(marking, cleaning, spotting, finishing 
and assembly), it takes 10 hours to 
process each order, once it is on 
schedule. 

The plant uses multiple tickets. 
That is, both women’s and men’s 
apparel are written up on the same 
invoice, The only exception is the 
household items, as mentioned. Mark- 
ing is done by premarked strip tags. 
There are generally three markers. 
However, in slow periods one or more 
of the girls may be shifted to other 
work, such as checking and bagging. 

All productive employees are on an 
incentive wage plan, with the excep- 
tion of the check-out department, The 
finishers are on a point system. A copy 
of the record sheet used for each em- 
ployee is illustrated elsewhere in the 


article. 


Efficient cleaning department 

After marking, the work is delivered 
to the cleaning department. Thanks to 
automatic equipment, one man is able 
to handle all phases of drycleaning 
and spotting, in spite of the fact that 
the plant processes about 5,000 
pounds of work per week. 

This man does his own sorting, The 
loads are broken down to hard and 
soft wools, light and dark colors, Silks 
are classified separately, as are sweat- 
ers, Generally, the wool loads are 
cleaned in petroleum equipment, 
while the silks go through the syn- 
thetic machine. The latter unit also 
handles the specia)s. 

Naturally, the plant uses the 
charged system. On the petroleum 
side, soft woolens are run 20 minutes 
on the charge and given a three-min- 
ute clear solvent rinse on a separate 
filter. A three-minute extraction com- 
pletes the cleaning cycle. Hard wool- 
ens get a 30-minute charged run on 
the filter, plus the subsequent steps 
given all loads. All loads are carefully 
weighed and recorded, Maximum 
load size is 75 pounds in the petroleum 
unit, 

The synthetic machine cycle is 25 
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minutes on the filter, using a charged 
system, This is followed by the usual 
three-minute filtered rinse in clear 
solvent, Loads are held to 26 pounds 
when cleaned and dried in the same 
machine, During heavy volume pe- 
riods a reclaiming tumbler is used, and 
then the loads are increased to 36 
pounds. 

Both the synthetic and the petro- 
leum machines are equipped with sol- 
vent coolers so that cleaning can be 
done in solvent registering in the 80 
degree vicinity. Temperature control 
is important in the drying cycle, too. 
The petroleum room tumblers have 
automatic controls, specially installed, 
to regulate the temperature in this im- 
portant operation, There are three 
tumblers to handle the 75-pound 
washer loads, so there is no possibility 
of overloading these units. 

Both washers are completely auto- 
matic and carry the work through the 
several cycles, then notify the cleaner- 
spotter at the end of the run by means 
of an electric bell. The synthetic unit 
cleans about 8,000 pounds of gar- 
ments per drum of perk. This could 
be stepped up with closer mainte- 
nance, but is actually very good un- 
der the circumstances. 

The cleaner-spotter takes care of the 
routine maintenance in addition to his 
several other duties. He also makes a 
daily titration check to verify the 
charge strength in both machines. 
Activated carbon is used daily to avoid 
color and contamination build-up. 


The finishing department 


When the plant first opened, this 


employee was the only one with actual 
drycleaning experience. 





Drycleaning is offered by the 
American Institute of Laundering 
for only two reasons. The first is 
to give its laundry customers a 
more complete service. The other 
is to supplement the income of the 
Institute. 

Dues paid by 
comprise less than half the revenue 
required to maintain the Institute. 
The balance must come from other 
sources, such as the various 
courses it offers, Sales of adver- 
tising materials, research done for 
textile manufacturers, plus income 
from the Institute laundry itself 
must make up the difference. An 
additional $200,000 is expected 
from the drycleaning plant. Sales 
are already well up in the six- 
figure bracket. 

This sizable amount helps insure 
the continuing success of the Insti- 
tute and its services to its mem- 
bers. The cleaning plant in no way 
conflicts with the National Institute 
of Drycleaning. It offers no train- 
ing to students, no garment analy- 
sis or research facilities for mem- 
ber plants, since this is the function 
of the NID. 





AIL members 














Everyone else was given on-the-job 
training by this same individual. A 
few finishers were transferred from the 
laundry department where they had 
been working on laundry presses, and 
at least knew what a press looked like. 

Using novices proved advantageous. 
They all learned to do their tasks in a 
uniform manner, with no bad habits 
to unlearn. Since the plant opened a 
few experienced people have been 
hired, but they are exposed to some 
retraining. 


From the spotting department, the 


Efficient lot system keeps workflow even all day long. There is little or no pile-up of work 


in any department 
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Similar production records are used in each department. Only exception is in assembly, which isn't on incentive 


work is fed into two separate produc- 
tion aisles. One side handles the silks 
through three separate complete units 
set up for single-girl finishing. No at- 
tempt is made to segregate the work. 
Each of the three girls gets the same 
class of work. 

A drapery finishing machine is lo- 
cated behind the silk units, It is ex- 
pected that more drapery equipment 
will be added because of the substan- 
tial volume the plant handles of this 
kind of work. Some weeks the house- 
hold sales run at the $1,000 level, 

The other finishing aisle handles the 
woolens, Two units are set up to han- 
dle trousers, and two others for coats 
and miscellaneous items, Both aisles 
feed their work to the center of the 


room where express rails transport it 
to the inspection and sewing depart- 
ments, The seamstresses work at raised 
platforms, in accordance with the best 
practices of the industry. 

Assembly is done at two split-ring 
stations as shown on the blueprint in 
the article, The plant uses plastic bags 
for packaging. Both cleaning and fin- 
ishing quality is excellent, well worth 
the price. The route prices are $1.60 
base on suits and dresses, The call- 
office prices are $1.45 base. There are 
17 routes, and their sales are rapidly 
being augmented by the good success 
of the call offices. 

These outlets are a story in them- 
selves, All through the years the In- 
stitute had no facilities for handling 


Petroleum tumblers have special thermostatic controls for faster, safer drying 


cash-and-carry work. An _ occasional 
customer would wander into the lobby 
of the building, but that was the ex- 
tent of it, With the advent of dryclean- 
ing, something had to be done to han- 
dle this type of business. 

A trailer was installed on the Insti- 
tute property for this purpose, han- 
dling both laundry and drycleaning. 
The first week it opened, last Novem- 
ber, it did $200 total. Since then vol- 
ume has climbed week after week. 
Even in the comparatively slow season 
of last July sales were averaging 
around $1,100. 

The success of a second trailer in 
the city of Joliet has been even greater. 
This opened about three weeks after 
the first one and did only $70 its first 
week of operation. By July it also was 
running better than $1,000 average 
for cleaning and laundry combined. 

It is interesting to note that the con- 
tinned growth in drycleaning sales 
came about with practically no adver- 
tising. Very little is said about the 
service in the newspaper ads run by 
the Institute. There was some direct- 
mail effort made in the communities 
near the two trailer call offices. 

Of course the route salesmen ac- 
tively solicit drycleaning. But the real 
increase is due to the fine reputation 
of the Institute, plus the good service 
and excellent quality its plant is pro- 


ducing. O10 
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Have you tried a 
orofessional laundry...lately? 


for other more important family duties—or for fun. 


If you haven’t, you’re missing out on the convenience of 
one of the most helpful services of modern times! For, 
professional laundries and diaper services offer you 
more for your money today than ever before! 

This is made possible by new automatic equipment, 
more scientific techniques, trained supervision. And 
by special laundering products like Wyandotte HaLox? 
the greatest development yet in safety bleaching—made 
especially for professional laundries. 

In addition, only the professional laundry completely 
eliminates “washday” from the home . . . frees you 


This advertisement will appear 
in the September 14th issue 
of The Saturday Evening Post. 


So send your shirts, sheets, pillowcases, towels— all 
your family wash—to the laundry. You'll get prompt, 
courteous service and the nicest wash in town. Try 


the professional laundry today! 


J. B. FORD DIVISION 


Wyandotte, Michigan ° Los Nietos, California 





Note to Businessmen: Every day, linen suppliers furnish business and industry with thousands of 


tons of crisp, clean linens that are pleasing and inviting. You'll find their service both efficient and 
economical. So, whatever your linen needs, it will pay you to investigate linen-supply service...now! 
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Plant purchase was major step in solidifying position of this Manchester, Connecticut, firm; linens were formerly farmed out for processing. 
Hillside location hides lower half of this two-story operation 


How a Small Plant Meets Competition 


28-year history shows how independent 


linen supply firm grows and prospers 


THE LINEN SUPPLY business is a 
highly competitive one and no one 
knows this better than the small in- 
dependent operator. 

In order to survive, the independ- 
ent must know the business, keep 
costs in line and jump at every chance 
that will improve his situation. His 
strength lies in the opportunity to give 
his customers better quality and serv- 
ice. Im short, survival depends on 
good management, 

A stady of the 28-year history of 
the Manchester Coat, Apron and 
Towel Supply in Manchester, Connec- 
ticut, indicates this important element 
of success. 


1929: Right at the start of the de- 
pression era. George H. Willard, Sr., 
who had worked as a laundry manager 
in a plant in Massachusetts, decided 
to move to Manchester and go into 
the linen supply business. One room 
of his home served as the stockroom 
and an outside laundry did his work. 
He solicited the business himself and 
handled all deliveries and collections. 
Sales the first week of operation to- 
taled $6. 
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By HENRY MOZDZER 


1933; Purchased building big 


enough to house stock and two trucks. 
Founder and one assistant handle en- 


193): Operation moved to Jarger 
quarters. Full basement of another 
private home rented to stock growing 
Continued on page 16 


inventory. tire operation. 


Drive-in branch near shopping center is the newest of three outlets New Model uses to attract 


new business in fast-growing community where requests for quick service are mounting 
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Mistou! 


Hoyt Dryers, from the smallest to the largest, are designed to save 


time and cut operating costs. They give you every automatic control 


you'll find on any dryer — and, as a bonus, those other exclusive HOYT 


features that make the whale of a difference in the volume you handle 


and the profits you bank. 


ORVERETTE, JR. Fast small DUO-DRI [deal small dvver. 


dryer, single unit. Capacity 16 Capacity 32 Ib. d.w., rwin dryer 
Ib. d.w. Ideal spotting tumbler. — (16 yb. per unit). Handles 
individua) Joads, like diapers, 


etc., to perfection. Separate 
automatic controls and heaters. 


ALL-PURPOSE CABINET New. Not only a reclaiming cabinet but 
a once-through drying cabinet. Just imagine the i vo og of 


this cabinet in view of the rapid strides being made today in sizing, 
mothproofing, and waterproofing method: 


Coin-Metered Dryers available. 


MAIL THIS COUPON TODAY! 


HOYT......... 
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WESTPORT Fastest medinsm, size hk Cai Sopechs 59 Vb. dow. Basket 
(largest for capacity) 3744” x 3012 ly automatic controls. 


WG BERTHA Giant dryer. Capacity 115 ib. dw., 18% greater 
capacity than other large dryers. Basket 54” x 302” (arm-deep) is 
easily unloaded: No wasted cool-down period necessary 10 permit 


operator to unload. 


HOYT MANUFACTURING CORP. 
28 Forge Road + Westport, Mass. 


Send information 
[7 Dryerette, Jr. [) All-Purpose Cabinet 
LD) Dvuo-Dri (1 Big Bertha 
[) Westport 


Name 
Company 
Address 


RYERS AND RECLAIMERS 
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Continued from page 14 
1935; George, Jr., age 16, takes 


over truck while father concentrates 
on soliciting full time. 


1941: Father buys New Model 
Laundry, the plant that had been do- 
ing the firm’s linen processing. En- 
larged plant by adding two-story ad- 
dition (40 by 80 feet) to house new 
equipment and machinery for linen 
business and got into family bundle 
business. (New Model Laundry and 
Manchester Coat, Apron and Towel 
Supply are separate businesses oper- 
ating in the same location as a family- 
owned corporation. ) 
Since space was available, manage- 
ment put in drive-in cash-and-carry 
Ness ffice in main plant. 
Emphasis on quality and flexibility of route service gives small operator edge over larger m5 . . , : 
competitors. George H. Willard, president of The Manchester Coat, Apron & Towel Supply, By this time the firm's routes ex- 


spot-checks finished work tended to various towns in the north- 


eastern part of the state. 


1942: George, Jr., is called into 
service. George, Sr., runs plant alone. 
Shortage of personnel obliges firm to 
use drivers only on linen routes. Drive- 
in cash-and-carry office at main plant 
is pushed to hold family and bachelor- 
bundle laundry work. 


1945; George, Jr., and his younger 
brother, John, return from service and 
go to work in plant. Business is revital- 
ized as coverage is intensified. Man- 
agement buys business from three 
small linen suppliers in the territory 
as well as routes of an out-of-state 


company serving the area. 


1948: George, Sr., semi-retired. Vol- 


ume continues to grow. 


1950: Another addition is made to 


ae the building to make more room for 
f a linen department and the firm’s new 
Transparent packaging is regarded as good business builder by John Willard, president of drycleaning department in laundry. 


New Model Laundry and Drycleaning. He says gusseted poly bags also hold larger orders. a 
Shirts are cellophane wrapped, banded and returned without box Continued on page 20 


For faster folding: Two waxed 
plywood sheets (4 by 8 feet) 
speed sheet folding by at least 
50 percent, Catchers stand at 
each side of “‘table,"’ fold twice 
and slide sheet to third girl for 
cross fold. Simple system is 
ideal for plants not handling 
enough sheets to warrant buy- 
ing automatic folder 
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“A LOT OF GOOD INFORMATION CONT 
AINED 
CAN HAND OVER To OUR LAUNORY Heap” IN THEM THAT 





“MOST INTER 
ESTING AND HIGHLY INFORMay; 
VE" 








E GOTTEN Quite : 
UGA USE May rHOM YOUR OATK SHEETS 


“EVERY DATA SHEET IS JUST WONDERFUL 

















“CAN'T BE BEAT” 

















iS THIS BOOK ON WASHROOM PRACTICE 
, HANDY 
IN YOUR 
PLANT? 
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WASHROOM PRACTICES \ 





Let us add your name to the mailing list. No charge or obligation. 
Periodically you will receive Data Sheets for inclusion in this book 


with concise information on the many subjects of interest to laundry 
owners and managers. Examples of these—‘“Is there a best washing 


METSO DETERGENTS formula?”, “What's the right temperature for rinsing?”, “How to 
prevent suds from falling”, “What is pH and how do I measure it?” 

Q & A Data Sheets and a Metso Detergent in your washing formula 

< are a team hard to beat. They both help you to produce quality 

work more easily. 

Be sure you ask for Metso Silicated Detergents made only by 


Philadelphia Quartz Company. 














PHILADELPHIA QUARTZ COMPANY, 1160 Public Ledger Building, Philadelphia 6, Pa. 


ASSOCIATES: Philadelphia Quartz Co. of Calif. Berkeley & Los Angeles, Calif.; Tacoma, Wash.; Nationa! Silicates Ltd., Toronto, Can. 
DISTRIBUTORS IN OVER 70 CITIES TRADEMARKS REG, U.S, PAT. OFF. 
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Roof-top units cool incoming air by evaporation principle. 


amen Renner 


maintain an inside temperature of around 72 degrees 


Each is capable of cooling 13,000 cubic feet of space per minute enabling plant to 


20° COOLER INSIDE 


New air-cooling system eases summer heat, 
improves production at Rochester plant 


By RICHARD VINOCUR 


SHIRT PRODUCTION increased 10 
to 15 percent at the Crescent Puritan 
Laundry last summer when an evapo- 
rative cooling system was installed 
in its shirt finishing department. 

According to Rolfe Scofield, owner 
of this Rochester, New York, plant, 
the installation was made as an experi- 
ment. The management wanted to test 
the effectiveness of the air cooling 
units in one department before install- 
ing them throughout the entire plant. 

The move was prompted by the de- 
sire to make working conditions as 
pleasant as possible even during the 
summer’s sweltering heat. 


Hard to keep workers 


Mr. Scofield firmly believes that the 
laundry industry faces a_ serious 
threat not from lack of business but in 
getting help to process the work. His 
own efforts to recruit employees in 
Rochester's highly competitive labor 
market have led him to seek aid from 
every conceivable source from high 
school principals to parole boards. But 
getting new people into the industry 
is only half the battle. Getting them 
to stay is something else, 

Crescent Puritan’s wage scale av- 
erages to $1.26 an hour on the laundry 
side and $1.67 in the drycleaning de- 
partment, Its 200 employees also re- 
ceive numerous “fringe” benefits in- 
cluding hospitalization and disability 
insurance, cafeteria service, free park- 
ing facilities, etc. But management 
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realizes that these things can be taken 
for granted if working conditions in- 
side the plant are not the best possi- 
ble. For that reason, considerable at- 
tention was given the prospect of 
reducing temperature in the plant. 
At first, some thought was given to 


the idea of air-conditioning the opera- 
tion. But the size of a refrigerating 
unit and the cost of such a system 
proved prohibitive. 

The air-cooling system Crescent 
Puritan selected for the test seemed 


to be most practical. It operates on 


Spot-cooling ducts were installed at each work station in Crescent Puritan's shirt department 
during preliminary test to weigh effectiveness of evaporative cooling system 
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ON THE 2 GIRL 3 PRESS 


te-O Mele 


SHIRT FINISHING UNIT BY 


UNIPRESS 


TWO NEW GEMS on the UNIPRESS Glide-O-Matic 2 girl, 3 press 
shirt unit give you more shirts per hour with the finest quality finish 
available anywhere. First is the UNIPRESS Model MSA One Lay 
Double Sleever which automatically measures each sleeve length for per- 
fect pressing every time. Second is the new yoke ironing feature of the 
BAS Cabinet Bosom and Body Press, which automatically presses the 


full yoke while operator is making lay on the bosom and body form. 
Add all the other outstanding UNIPRESS features and you have the 


P most advanced shirt finishing unit on the market today. Your choice 


of seven beautiful decorator colors. See your Unipress distributor or 


write today for complete information. Remember, UNIPRESS : 
LEADERSHIP PUTS YOU YEARS AHEAD. 


FOR FINER FINISHING FASTER IT’S... 





All finishing departments throughout Crescent Puritan plant now have cooling ducts, as 


result of successful experiment in shirt department 


the principle that evaporation has a 
cooling effect. The outside air is drawn 
into the plant through a moistened 
filter screen. The moving air evapo- 
rates some of the water and this serves 
to reduce the air temperature. 

The air is conducted from the roof- 
top blower into the plant by ductwork 
and is discharged through individual 
outlets at the work stations. Each of 
the evaporative cooling units in this 
system can have a maximum of nine 
spot-cooling outlets. For the purpose 
of this test, however, Crescent Puritan 
installed two units with six spot-cool- 
ing outlets off each, positioned so that 
there would be two outlets in each 
shirt unit, 

The installation was made in August 
1956 and management kept a careful 
watch on the system to see if the re- 
sults justified further investment. 

One day when the outside tempera- 
ture soared into the high 90's, Mr. 
Scofield was pleased to note that the 
temperature at the spots affected by 
the cooling system stayed in the 70’s. 


Turnover down, output up 


The shirt unit operators expressed 
satisfaction with the system and tangi- 
ble evidence of its effectiveness was 
evident in studying the decrease in 
absence and employee turnover rec- 
ords for this department. Furthermore, 
it was also noted that the same shirt 
crews which were turning out 70 and 
80 shirts an hour in June and July 
were producing 80 and 90 shirts an 
hour in August after the air-cooling 
system was installed. 

Mr. Scofield was convinced, And 
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this year nine more evaporative cool- 
ing units were installed in various de- 
partments. Three units coo) the wear- 
ing apparel finishing line and one 
serves the drycleaning finishing line. 
Two other units cool the flatwork de- 
partment, In al] these installations in- 
dividual ducts carry the air to each 
work station, 

Where the employees are not 
obliged to operate heat-producing 
equipment, management found it 
practical and less costly to skip the 
individual outlets and volume-cool 
these areas instead, Two units are in- 
stalled this way in the marking de- 
partment and one in the sorting de- 
partment. Volume cooling pushes stale 
air out and blows fresh air in across 
the entire room, Naturally, some of 
the cooling effect is lost as the air 
travels across the room, but not 
enough to make any great difference. 

Since the installation of the 11 
evaporative cooling units, the air tem- 
perature in the plant averages around 
72 degrees. The entire system cost the 
plant close to $22,000 and the installa- 
tion was made without losing an hour 
in production time, Workmen installed 
the outlets on scaffoldings with dust 
catchers spread below so that laundry 
processing could continue uninter- 
rupted. 

Mr. Scofield views the new cooling 
system as a sound investment and 
one that is inexpensive to maintain. 
It does improve employee working 
conditions and gives Crescent Puritan 
the edge over plants that are not simi- 
larly equipped for summer comfort. 
That means a )ot in recruiting help in 


a tight labor market. O10 


SMALL PLANT 


Continued from page 16 


1954: George, Sr., passes away. 


John takes over laundry and dryclean- 
ing operation while George, Jr., heads 
linen supply, 


1955: New Model Laundry pur- 
chases assets and goodwill of Thrifty 
Cleaners in Manchester and opens 
pickup store. 


1956: Brand new drive-in branch 


is opened in nearby shopping center. 


1957: Firm buys Maple Dryclean- 
ers and Launderers in Manchester. 


At this writing, New Mode] Laun- 
dry has expanded its facilities to three 
drop stations. And Manchester Coat’s 
routes now blanket the northeastern 
part of the state, covering a market 
roughly 60 miles in diameter. A total 
of 65 persons is now employed, and 
the truck fleet has increased to 10. 

No smal] part of the firm’s success 
is attributed to the service and quality 
offered its patrons. New Mode) Laun- 
dry operates one of its routes on a 
regular once-a-week delivery schedule 
and the others are set up on a Mon- 
day-Friday basis. Cash-and-carry cus- 
tomers may, of course, receive same- 
day service at the plant or at either 
of the drop stations at no extra cost. 

The latest change here is to trans- 
parent packaging—shirts are individu- 
ally wrapped in diamond-shaped cello- 
phane sheets with shirt boards and 
collar supports. The complete shirt 
order is then held together by 2-inch 
cellophane bands, The bands come in 
a variety of colors, which may be al- 
tered to fit the occasion; i.e., lavender 
bands are used at Easter, red and 
green at Christmas time. 

Because of its size and proximity, 
Manchester Coat can give its custom- 
ers a more personalized service 
quicker. 

The firm operates on a bundle plan, 
serving offices, rooming houses, doc- 
tors, hotels, markets, factories, etc. All 
professional bundles are kept separate, 
however, so that the customer gets his 
same things back, minus damaged 
or unserviceable items, which are re- 
placed. Special attention is given 
where necessary. For example, bar- 
ber towels are tumbled before wash- 
ing. The combination of heat and agi- 
tation was found to be an effective 
means of removing hair from the tow- 
els and eliminating possible customer 
complaints on this score. 

Other ideas which have helped this 
independent plant grow into a pros- 
perous, well-established business are 


suggested in the illustrations. OD 
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Finest washer in America for the 


AUTOMATIC LAUNDRY 


HAMMOND 


AUTOMATIC 
STAINLESS STEEL 


LAUNDRY WASHERS 


AVAILABLE 


25 lb. - 40 lb. - 60 [b. - 75 |b. 


CAPACITIES 


NAME 
LAUNDRY -.CLEANING 
MACHINERY COMPANY Re eto 


ADDRESS 
CITY..._£____..(..ONE STATE 


HAMMOND BUILDING WACO, TEXAS 
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NOW! The greatest 


professional laundries! 


Here for the first time is your big opportunity to 


offer customers something they’ve always wanted— 
a laundry service that protects clothes against odor! A 


service that keeps clothes fresher from the start, 
fresher al] day long, fresher even after being worn. 


Think how you can turn this tremendous idea into 


new customers. Only new Jet Imperial offers it to you! 


You have everything fo gain. New Jet Imperial does 
all you’ve ever wanted a wash formula to do—and 


more! It washes clothes whiter. It has a special 


brightener 3 times more effective than brighteners 


used in ordinary detergents. Its balanced ingredients 


give positively controlled suds. Safe for all fabrics. 
And a little goes a long way. In fact, it’s the most 


effective professional wash formula on the market t 


New 


The only wash formula that 
gives clathes protection 
against odor...even when worn! 


Best of all, new Jet Imperial contains hexachlorophene, 
the miracle ingredient that stops growth of odor- 
Causing bacteria! 

Never before has any other wash product been able 


to combine such cleaning power with a deodorant 
ingredient so effectively. Only new Jet Imperial gives 


you this big advantage. It’s the surest way ever to 


get new customers and keep your old ones, And it 


costs you virtually the same as any ordimary wash 


formula you now use. 
Start telling your customers about your new way 


to wash—the deodorizing way with new Jet Imperial 


—and watch your business grow. There’s plenty of 
colorful sales materia) to help you. Send for your 


trial order today 


y= 


ARMOUR BOAP DIVIBGION 
INDUSTRIAL SOAP DEPARTMENT * 1355 WEST 31st STREET » CHICAGO 9, LLLINO/S 
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We 


Jet Imperia 


wiTd HEXACHLDROPHENE 








ahi; Twat souNos \_{ ff 


GIVE YOUR LAUNORY GOOD. MY EE; 1 DOES ALL YOU SAY, 


HUSBAND'S AP") ) , LL SURELY TELL MY 


_} SALESMAN AND {| seein iat 
ODOR...EVEN WHEN HIS CLOTHES 


CLOTHES ARE WORN. aa | Ss — rw. , (T WITH THIS 
HAVE TO ' r : 
FIRST BUNDLE. a 


STAY FRESH 
ALL DAY. 


Seo a yey j .— 
ry, Tasegl . 





Pramate new Jet Imaarial— Industriel Seep Department 


Ploose send me: 


your big new business-bvilder. Ch toe a 3 w sono evra 


C1 Further informati en wind s, bundle inserts and 


Send for colorty) sales materia) celomnranie 


MY NAME 


to help you do the (ab! ADonEss 


CITY STATE 














Look! Another profit tip! Offer your customers oe a oe ee 


the ultimate in fine service with the Velwa-Soi® 


treatment. In one easy final rinse Velva-Solt ADORESS 
blues, brightens and soitens a)) washabies. it’s cry 


the perfect companion for new Jet [mperial. 
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LAUNDER-MATION 


BIGGER PROFITS through GREATER EFFICIENCY will be the theme of the JOURNAL’s big 1957 
GUIDEBOOK, coming to subscribers in October. 


They ve asked for it, as they ask for the themes of all our GUIDEBOOKS, and plans for it have been 
on the drafting boards for months. 


Now, for the first time in the industry, with “LAUNDERMATION,” laundrymen will have a com- 
plete manual for spotlighting inefficiency and for doing something about it. 


High-and-mighty terminology? Not at all. In the JOURNAL’s customary style—easy to read, easy to 


follow, easy to apply, and with lots of working photographs and drawings—“LAUNDERMATION” will 
show you where and how to 


@ handle more volume with your present @ eliminate unnecessary steps and combine 


labor force others 


® make maximum use of your current equip- © change and improve their sequence 
ment—and from modern, improved, auto- ss ‘ 
matic equipment you'll add © simplify your processing 
® cut to the bone such time-wasters as walk- 
@ depend more on machinery and less on ‘ ’ Neegaetet : 
satued employees ing, choosing, reaching, lifting, holding 


® streamline your operation for economy 
and efficiency ® do more business and make more money! 


®@ shrink costs to the minimum 


Today's equipment—the equipment that makes “LAUNDERMATION” 


possible—will get a generous share of treatment in the issue too. 
In effect, the JOURNAL’s 1957 GUIDEBOOK becomes an “efficiency-expert” 


in your plant—working as many hours a day and for as long as you need him 
—to help you do a bigger, better laundry business—and more profitably! 


Hus 
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THE 1957 GUIDEBOOK OF THE LAUNDRY INDUSTRY WILL BRING YOU 


YOUR OPERATING GUIDE ... 


page after page of charts, graphs and tabulated information covering all phases of 


laundry plant operation and production—a ready source of up-to-the-minute reference 
material for day-in, day-out use. 


Plus 


YOUR COMPLETE BUYERS’ GUIDE 


The Industry’s Only Complete, Standard Directory With Well Over 15,000 Items of 
Helpful Buying Information including Your 


where to contact companies listed in the Classi- 
fied and Trade Name Directories. 


Classified Directory-— 
Listing all kinds of laundry equipment and sup- 
plies by product . . . with manufacturers of each 


... A constant, easy-to-use, ready reference on 
who makes it and sells it. 


Local Buyers’ Guide— 
Geographical listing of manufacturers’ branch 
offices, distributors and jobbers . . . with ad- 
dresses . . . arranged by states and cities... A 
Trade Name Directory— practical direction-finder for contacting the near- 
Alphabetical listing of Trade Name Products and est sources of equipment and supplies. 


their manufacturers . . . A quick means of track- 


ing down the source of “Trade Name” equip- 
ment and supplies. 


Manufacturers’ Directory— 


Alphabetical listing of manufacturers and their 
home office addresses . . . Full information on 


Detailed Buying Information— 
Supplied in display advertising and in informa- 
tional ads throughout the Classified and Geo- 
graphical Sections . . . Providing an opportunity 


for leading manufacturers and sales organiza- 


tions to state specifics on their equipment, sup- 
plies and services. 


All this in the JOURNAL’s 1957 GUIDEBOOK—THE FIELD’S ONLY GUIDEBOOK ISSUE! 


Sth) AUNDRY JOURNAL 


First in the Laundry Industry Since 1893 


305 East 45th Street, New York 17, N. ¥., OREGON 9-4000 
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LARGE OR SMALL WASHERS? 





The Case for Larger Washwheels 


By HARRY COHEN 
Laundry Management Consultant 


TO STRETCH washroom capacity 
some plant managers think about 
starting a night shift, or the thought 
occurs that the plant may need ad- 
ditional washwheels. 

Another proposal worth considering, 
in such a case, is the replacement of 
small wheels by large wheels; for ex- 
ample, replacing several 300-pound 
(42-by-72-inch) wheels with one 
900-pound (54-by-126-inch). 

Such a change has some definite ad- 
vantages. First, the larger wheel will 
save valuable washroom floor space, 
yielding more capacity without the 
necessity of expanding the existing 


Larger washers save space, time, 
work and supplies in linen supply 
plants and other large-volume oper- 
ations. This self-dumping 60-by- 
120-inch wheel can handle more 


than 1,000 pounds per load 





The Case for Smaller Washers 


By HENRY MOZDZER 


THE CHANGE to smaller, faster 
washroom equipment led to some very 
impressive savings at the Pilgrim 
Laundry, East Hartford, Connecticut, 
according to plant manager Alex T1z- 
cinski. 

Five years ago, the plant processed 
all its family and commercial work in 
a battery of seven washers of all sizes 
and shapes. The wheels had anywhere 
from 2 to 21 pockets and their ca- 
pacities ranged from 200 to 700 
pounds, Altogether they had a com- 


Smaller washers offer greater flex. 
ibility and equal number of econo- 
mies in plants not geared for high- 
speed production. Each washer-ex- 
tractor in this battery has a 200- 
pound capacity 














washroom area, A typical 300-pound 
wheel requires about a 6-foot length 
of Hoor space, Three of these, then, 
would require more than 18 feet. One 
900-pound whee] requires 10% feet. 
Hence this one wheel will produce 
over a 40 percent saving of floor 
area. Furthermore, it uses the vertical 
area instead of the horizontal floor 
area, at a premium in most plants. 

There are additiona] advantages in 
using the larger wheel. First, there is 
a saving in the time required to pull 
the load, since the usual 42-by-72 
wheels are of the open-pocket type, 
while the 54-by-126 wheels are usu- 
ally slide-outs which take less time 
and effort to unload. 

There is also a further saving in 
payroll since the washman will have 
to attend only one 900-pound wheel, 
as compared to the time-consuming 
task of attending three 300-pound 
wheels. 

When the 900-pound wheel is of 
the open-pocket type, it will not re- 
quire more supplies to wash the load 
than would be required in washing 
three loads in the 300-pound ma- 
chines. However, if a vertical type, 
such as the “Y” pocket, or Pullman 
wheel is used, additional supplies may 
be necessary in the 900-pound wheel 
to give the necessary whiteness reten- 
tion and quality of work desired. 

It is generally agreed that in wash- 
ing linen of the light-soil classifica- 
tion, the soap requirement is about 


5 to 5% ounces per 100 pounds, If, 
therefore, 15 ounces of soap would be 
required to wash a 300-pound Joad in 
a small wheel, it would not necessarily 
follow that a 900-pound load, washed 
in the large wheel, would require ex- 
actly three times as much soap, It may 
be possible to wash with less soap, 
proportionately, in the larger wheel. 

The larger wheels are usually 
equipped with automatic devices, and 
the wheels require less water. Where 
the average small wheel would re- 
quire approximately 3 gallons of wa- 
ter per pound of linen for the wash- 
ing cycle, the larger wheel would 
only require approximately 2 gallons 
per pound, Accordingly, a saving in 
water would result. 

Other ways to save space in the 
washroom and in other departments 


are suggested below: 


Overhead soap tanks: Use of over- 
head soap tanks will further save on 
floor area. An overhead soap tank sys- 
tem can be divided 50-50 (half alkali, 
half soap). By putting in two 450- 
gallon tanks in the basement and 
pumping directly to the overhead 
tanks, space may be saved which for- 
merly was taken by the soap and alkali 
tanks kept on the washroom floor. 
This method has an additional] ad- 
vantage and saving. It allows positive 
contro] of the amount of supplies 
used on every load washed. There is 
a liquid-level gauge which extends 








bined capacity of 2,000 pounds per 
washing cycle and it took three men 
in the washroom to keep the work 
moving, 

When plantowner Frank Milenkow- 
ski decided to modernize this depart- 
ment, he made a clean sweep. All the 
old-line washers and extractors were 
removed. And in their stead he had in- 
stalled five 200-pound-capacity com- 
bination units in which laundry work 
could be both washed and extracted. 

One immediate result was that he 
was able to take 65 percent of the 
floor space formerly allotted to the 
washing department and use it for 
other purposes. 

Besides taking up less space, the 
new equipment also eliminated the 
double handling of loading and un- 
loading work from washers to extrac- 
tors. Now the work could be left in 
the machine, given a 7-minute extrac- 
tion and go on to the finishers. Since 
this feature alone cut the manual labor 
in half and other savings reduced it 
still further, it was found that one 
washman could handle the whole op- 
eration alone, He puts in the usual 
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54-day week and produces as much 
work as was formerly produced in 
the same time under the old setup, 
with three men, 

In addition to these important sav- 
ings in space and labor, other ad- 


vantages were noted. 
For one thing, the manager ob- 


served that the unloading operation 
was much simpler and easier since the 
load was dry on extraction. And there 
was less possibility of tearing or dam- 
aging articles in pulling the load. This 
meant fewer claims. 

Now that all the work goes through 
in 200-pound lots there is less chance 
of making errors in the formula, And 
savings in supplies have also been 
noted because the sight glass at the 
front of the washer-extractor enables 
the washman to see what's going on 
inside the machine. Water consump- 
tion, for one thing, has been cut by 
25 percent. 

Pilgrim management also takes 
pride in the neat dry floors in its wash 
department, It doesn’t have to be em- 
barrassed when customers are taken 
back to see the plant operation. CD 





from the top to the bottom of the 
tank and is marked off in definite 
amounts, Each line on this gauge is 
so calibrated that space between in- 
dicates a definite dry weight of soap 
or of alkali being taken from the tank. 
The washman loses no time in carry- 
ing, measuring or feeding supplies. 
Where plants have automatic devices 
for feeding supplies directly into the 
wheel, a supply system of this type is 
essential. 


Starch tanks: The starch can be 
pumped in a similar manner, from the 
basement to a central point on the 
floor. This also saves the space on the 
washroom floor taken up by the stor- 
age tank. And saves the time of the 
washman, who may have previously 
spent time preparing the starch. The 
same employee who prepares the al- 
kali and soap can prepare the starch. 


Folding device: Mention might be 
made in passing of the new types of 
machinery constantly being placed on 
the market which help the laundry 
manager to conserve floor space, while 
he is improving his output and reduc- 
ing the number of employees needed 
for certain jobs, An example of this 
is the automatic receiving and folding 
device, which can be attached directly 
to the flatwork ironer. It eliminates the 
need for operators and results in sav- 
ing of floor space which normally 
would be taken up by the receiving 
and folding tables. 


Suction conveyors: Another space 
saving device is the overhead suction 
method of conveying small pieces from 
one point to another. Smal] pieces are 
fed into a large tube. When the tube 
door is closed the work is moved 
by suction to the desired point in the 
plant. This saves floor space by elimi- 
nating the need for truck movement 
and storage. 

The plant manager who has a prob- 
lem with insufficient floor space must 
give every consideration to the use of 
overhead space, as well as making 
the best use of actual floor space by 
installing equipment that will yield 
maximum production for the floor 
area in use. He should, furthermore, 
study all new machinery and devices 
constantly being introduced, to see 
where such innovations can help him 
to achieve this end. 

The resulting saving secured 
through greater efficiency of opera- 
tion and possible reduction of plant 
payroll will often help the launderer 
to write off the purchase price and 
installation cost of the new machinery. 
And enable him to operate his plant 
with greater ease, giving better service 
to his customers. (1D) 









Only I im 35 Resorts Rents Linens 


Service most favored by smaller resorts in more populated areas 





The following article is reprint- 
ed from the June 1957 issue of 
Resort Management, the national 
magazine for resort operators. The 
editors of this publication recently 
surveyed some 500 resorts from 
coast to coast to determine linen 
policies and usage. Since we be- 
lieve our readers would like to 
know more about this market we 
sought and received permission to 
reprint the complete survey here. 
The article originally appeared un- 
der the title: “Linen Survey Shows 
One in Five Rents.” Our thanks 
go to Nelson Bryant, RM’s editor 
and general manager, for his co- 
operation. 

The same issue of Resort Man- 
agement also carried a timely two- 
page article by Paul Herr, director 
of public relations for the Linen 
Supply Association of America. 
His story, “How to Solve Your 
Linen Supply Problem,” tells re- 
sort operators how they can effect 
a number of economies by avail- 
ing themselves of loca) linen sup- 
plier services.—Editor 


AS DISTANCES increase, linen rent- 
als by resorts decrease. In the East, 
40 percent of the resort operators de- 
pend upon their local linen supplier. 
Among Western resorts, only 5 per- 
cent do likewise. 

Paul Herr of the Linen Supply As- 
sociation suggests that you consider 
renting your linens, And he puts forth 











some very sound arguments. 
So in order to find out how many 


resorts were already taking his advice, 
the editors of Resort Management sur- 
veyed some 500 resorts from coast to 
coast. A 20 percent return of question- 
naires forms the basis for this article. 

Resorts -in 28 states, Canada and 
Mexico took part. They ranged in size 
from the 20-guest Candlelight Farm 
Inn, New Milford, Connecticut, up to 
the 1,200-guest layout of Fontana 
Village, Fontana Dam, North Caro- 
lina. The average guest capacity of 
participating resorts (less the Fontana 
Village which is an unusual operation ) 
was 109 persons. 

Michigan furnished the largest 
number of respondents with New York 
second and Colorado third, 

From a guest capacity standpoint, 
linen rentals are most popular among 
resorts in the two middle brackets: 
(1) 50 to 100 guests and (2) 101 to 


250 guests. In each of these groups, 


3 out of 10 resorts rent linens. The 


policy is least popular among the large 
resorts—over 250 guests. For only 5 


28 


percent of these resorts rent linens, 

As in the case of previous surveys, 
the results are broken down two ways: 
(1) by guest capacity, and (2) by 
geographic location, In this way, you 
can cross-index the results to find out 
the policy for resorts of your guest 
size and general area. 

The four guest capacity groupings 
are: (1) 50 guests and below; (2) 51 
to 100 guests; (3) 101 to 250 guests, 
and (4) over 250 guests. 

Likewise, the four geographic areas 
are: (1) the East, comprised of the 
New England and Middle Atlantic 
States; (2) the South, made up of the 
South Atlantic, East South Central 
and West South Central States; (3) 
the Midwest entailing the East North 
Central and West North Central 
States, and (4) the West, which in- 
cludes the Mountain and Pacific Coast 
States. 

A quick look at Tables I and II will 
give you the rundown on resort linen 
renta) practices. The third column in 
each chart is the percentage of non- 
renters that launder towels. Obvi- 
ously, those renting their linens let the 
supplier handle the laundering. 

You will notice that among the 
smaller resorts, only 14 percent rent 
linens, And almost 8 out of 10 that 
buy their linens launder their own 
towels, Apparently resorts of this size 
are better able to supervise linen con- 
trol, And in a sense give it more per- 
sonal attention. 

As mentioned, 3 out of 10 resorts 
in the two middle brackets rent linens. 
And it’s interesting to note that an 
identical 56 percent of those that don’t 


do their own towel laundering. Mean- 


while, 53 percent of the large resorts 
not renting linens handle towel laun- 
dering. 

Southern resorts rank next to East- 
ern operations in linen rentals, In the 
land of Dixie, about 3 out of 10 rent. 
This figure falls off to 13 percent in 
the Midwest and 5 percent in the 
West. The percentage of resorts not 
renting who handle towel laundering 
is about the same in al) areas except 
the South. Here two possible factors 
enter the picture: (1) the Southern 
resorts responding have the largest 
guest-capacity average, and (2) the 
price of labor in the South is generally 
lower. 

And you need only look at Tables 
II and IV to see why. The use of col- 
ored towels by Southern resorts (Ta- 
ble IV) is almost identical to the use 
of colored towels by resorts in the 101- 
250-guest group (Table III). And if 
you look in the third column of Table 
IV, you will see that the guest-capac- 
ity average for Southern resorts is the 
largest of all areas: 205. The third 
column in Table III, incidentally, is 
the percentage of each guest-capacity 
group included in the study. 

A look at the totals in these two 
tables shows that one-fourth of the 
nation’s resorts use colored towels, As 
might be expected, this practice is 
most popular among smaller resorts, It 
decreases as the size of the resort in- 
creases. 

Areawise, colored towels are most 
popular in the Midwest. In this study 
at least, they are least popular in the 
South. However, the preponderance of 
large operations in this area doubtless 
bears this out. [00) 








TABLE I—tLinen Policy by Capacity 
% Buyers 
Who 
: Yo Rent Yo Buy Launder 
Guest Capacity Linens Linens Towels 
50 and below.. 14 86 79 
51 to 100.... 30 70 56 


101 to 250... 30 70 56 
Over 250 .... 5 95 53 


TOTALS 78 63 





Table tl—Linen Policy by Location 
% Buyers 

% Rent % Buy Launder 

Geographic Area Linens Linens Towels 
East es 59 76 
7\ 35 


87 70 
95 67 


78 = 83 








Table 1i—Use of Color Towels 


by Capacity 
Use Use % Repre- 
Guest Capacity Color White sented 


50 and below... 45 55 33 
51 t0100.... 2) 79 32 


10110 250... 15 85 26 


Over 250 .... 100 ° 
TOTALS 75 100 


Table IV——Use of Color Towels 
by Location 
Average 


Use Use Guest 

Geographic Area Color White Capacity 
78 83 
86 §=—205 
790 86 
72 101 


75-109 
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; OADS 
- _SECONDS! 
YX 


UNLOADING TUMBLER 
for conditioning or drying 


Here is one of the fastest and most efficient un- 
loading tumblers on the market, Automatically 
unloads in approximately 12 seconds! And its 
large (34-inch) door opening makes loading 
almost as fast! Capacity: 100 pounds dry weight; 
available in both steam and gas-heated models, 

Ruggedly built by the world’s largest manu- 


facturer of commercial drying tumblers, you can 
depend on the Huebsch Unloading Tumbler to 


do a big job in your plant... now and for many 


years to come! 


Contact your Huebsch jobber or write 


for complete details. You will find 


the price surprisingly reasonable. 


HUEBSCH 


ORIGINATORS 
3775 N. Holton St., Milwaukee 1, Wis, 
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Precut stencil held by Alec Blaney |left) ond ‘Pete’ Petersen, 


Mission's chief engineer, is shown as purchased. Adhesive back makes 
it easy to position, Letter “‘ties’’ are then cut away with sharp blade 


age 
ke 


Trach Lettering: 
Deo It Yourself 


New stenci!s eliminate need tor 


outside help and cut plant's 


feffering costs by 75 percent 


By LOU BELLEW 


PROFESSIONAL SIGN PAINTERS 
are no longer required at the Mission 
Linen Supp)y of Santa Barbara, Cali- 
fornia each time its Reet of trucks is 
repainted. Adhesive-backed paper 
stencils costing $6 per set {enough for 
one truck) are being used in prefer- 
ence to paying from $25 to $45 each 
for a hand-lettered job. The plant’s 
body shop crew is now able to letter 
as well as repaint each truck. 

Mission Linen Supply trucks are 
painted red and white. Before the 
truck is painted, the entire panel 

_ where the signs are to appear is given 
a finish coat of white enamel. The 
white paint is allowed to dry and then 
is covered with a coat of adhesive 
which is tinted a light blue, It is much 


like ordinary rubber cement with a 
little color added, The light paper 


stencils are positioned with the adhe- 
sive backing of the stenci) bonding to 


the adhesive on the truck body. And 


then the paper stencil is rubbed to be 


30 


sure the edges are all tightly in place 
against the truck body, 

Paper and masking tape are used 
to cover all parts of the panel that 
are to be white. A fiber vegetable 
brush has been found to be idea) for 


removing the adhesive that was 


With stencil in place rest of panel to remain white is masked off with 


paper. Then panel is given finished coat of paint of color desired. Lef- 
tering is said to jJast as long as body color since same point is used 


brushed on the truck before the sten- 
ci) was applied, and the openings in 
the stencil (letters) are scoured well 
to remove all traces of adhesive. (‘This 
also serves to roughen the paint 
enough to kill the gloss and afford a 
better paint adherence.) The entire 
truck is then given its finish coat of 
red in the usual manner, Finally, the 
masked-off area and the paper stencil 
are removed to complete the job. 
According to Alec Blaney, the shop 
foreman, it is best to remove the sten- 
ci) paper while the paint is sti)) damp 
to get the knife edge sharpness around 
the Jetters, This is because the paint 
sometimes has a tendency to soak un- 
der the edges if left too long, since 
the paper is a little bit absorbent. 
Whatever adhesive is left on the part 


of the panel that remains white is eas- 
Dy removed )ater with a \Vittle clean 


solvent. CO 


A 


Professional lettering fob can be easily applied fo truck panel with use of this adhesive- 
backed paper stencil manufactured by California firm. Stencils cost about $6 per truck; save 


cost of hiring professional sign painter 
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NEVER A WRINKLE - in order to produce top-quality Mat work for its many thousands of customers concentrated 
along 32 routes in Chicago, the North Chicago Laundry operates a battery of six super silent fat work ironers all equipped 
with Prosperity apron cloths. For over 30 years the North Chicago Laundry has used Prosperity Apron Cloths consistently 
and has yet to encounter an apron wrinkle due to the fault of the apron cloth. This is another example of how the fabrics 


produced by Mount Vernon Mij))s and the industries they serve are serving America. 


pesriasyenty | ae ( f. i: TURNER WALSEY 
Big Difference uUls, me. ; - Se 


in Industrial A CEADER IN INDUSTRIAL TEXTILES 


Fabrics 
Main Office and Foreign Division: 40 Worth Street, New York, N.Y. Branch Offices: Chicago + Atlanta + Baltimore + Boston + Los Angeles 


Always look for this purple stripe in all PROSPERITY* and ORIOLE” fabrics. (f’s your 


assurance of fine performance and longer lite in apron duck and cover cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these Joundry supply jobbers: 


» Indiengpolis, Ind., Milwavkee, Wis. > CARMAN-MITCHELL-WING CO... 


THE CARMAN CO., Denver, Col. * CARMAN-CONLEY, INC., Chicago, 1). 
Stonehaven, Mass. * CARMAN OHIO CO,, INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Po. * CARMAN SUPPLY CO., Cleveland, 


. “ 
Ohio > C. C. CHEMICAL CO., Sunnyside, L. 1. * JOHN ®_UXNCH CO... San Francisco, Callif_, Los Angeles. Calif. © MORRIS & ECKELS, ING... Alexandria 
Ss .. Portland, Ore. * ROCHESTER 


Vo, Norfolk, Va, Baltimore, Md. * MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO 
CARMAN SUPPLY CORP. Rochester, N. ¥. © JAMES €. ST. JOHN, Philadelphia, Pa. * E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD 
Wovston, Tex., Kansas City, Mo., Omoha, Neb... St. Lowis. Mo... San Antonio, Tex. 


CHEMICAL CO.— CARMAN DIVISION, Fort Worth, Tex., 
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CUTS SHEET SHAKING COSTS in HALF 
Speeds Up Flatwork Production 


Here's How The SAGER 


Increases Your Profits 


4 (wereases Production With Fewer Operators 


With a SAGER Spreader, one girl does the work of two or more hand 


shakers and does it easier and faster. With a SAGER “B,” you can handle 


to 3,000 sheets and spreads per day. Above that quantity, you prob- 


‘ably need a SAGER “A. 


Reduces Labor Turnover 


No more back-breaking ifting 
and nerve-wracking hand work. 
Your SAGER operators like their 
jobs and stay on them. You know 
what this means to your socia) se- 


curity accounting, as well as to 
genera) efficiency. 


Write For Full Facts 


If yours is a laundry handling 
1,200 or more sheets and spreads 
per day, you can’t afford to be 
without a SAGER Spreader in 
these times of high labor and 
tough competition, Write today 
for details and the names of pro- 
gressive laundries all over the 
world which have reduced their 
flatwork ironing costs from 40% 
to 60% with these labor savin 

machines. But write us only i 
your sheet and spread production 
is 1,200 or more daily. 


View of Sager “B” Spreader. Handles 
1,200 to 3,000 sheets and spreads per day 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. 


Pocock 


1236 Central Ave., N. E. 





Firm 
Street 


City 


Pp i 13, Mi +, 














State 





Print your name 


32 
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Pocock’s Corner 
With each roll 


of the ironer 

giving off 

steam, you can 

be assured that 

production is 

being Jost, held 

within limits 

because some- 

thing is certain 

to happen if an 

effort is made ™. A. Pocock 
to secure more sheets per min- 
ute. With the particular ironer 
that I mentioned last month 
they were able to secure 10 
sheets per minute (600 per hour), 
but when they tried for 11 or 12 
sheets trouble happened, roll- 
ing would occur, the folder 
would jam and time and pro- 
duction would be lost. 

Steam pressure was over 100 
pounds right at the ironer, 
every condition was perfect for 
good resu)is—excep! the mois- 
ture content... . Holy Cow) It 
was over 60% retention. At this 
amount you can figure that .9 of 
a pound of water was carried to 
the ironer by every sheet—540 
pounds of water (at 600 per 
hour) or 67 gallons. How would 
you like to carry that much wa- 
ter to the elephants? You would 
be out in the first hour. How 
then, are we going to help these 
folks get their production up to 
750 sheets an hour and keep all 
the large flatwork on ONE iron- 
er? 

One factor in connection with 
this particular laundry is its lo- 
cation. Plant and facilities are 
very good, machinery in good 
order and well maintained. But, 
they just happen to be in a 
nice warm and very humid sec- 
tion of the country. Humidity is 
a serious factor in removal of 
moisture content. Therefore, any 
one of several types of tumblers 
should be used to apply heat to 
the goods, in order to bring the 
moisture retention down to at 
least 50% or better and, of 
course, when one says better it 
means a lower percentage. More 
next month. 


Wt. 4. Pocock 


| 
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What does American 
mean, “compliete line”? 


ay 


You can expect 





In washers alone, 
American offers you 
17 different types 

in 79 sizes 


Tumblers, 11 types; extractors, 9; presses, 12; also in vari- 
ous sizes! In all kinds of laundry, dry cleaning and rug 
cleaning equipment, American offers you a wide range of 
types and sizes. 

This means important advantages for you. There is a 
complete selection from which to choose exactly the equip- 
ment you need. One source for all your machinery. One 
responsibility for its continuing fine performance. 

This also means that whatever the size of your plant or 
your type of work, you’ll find American has the right ma- 
chine for you. A quality machine as well. American is a 
specialist in designing and building machinery for laun- 
dries of all types, dry cleaners and rug cleaners. 

Listed below are some examples of this complete line 
of equipment. Individually, and all together, they show 


another way you can expect more from American. 


Cascade End-Loading Washers 
Cascade Side-Loading Washers 
R. H. P. Cascade Washers 
Cascade Unloading Washers 
Lo-Door Mammoth Cascade 
Washers 
Cascadex Washer-Extractors 
Cascade Full-Automatic Washer 
Control 
Cyclamatic Washer Control 
Rinsomatic Washer Control 
Selectro Washer Control 
Sentrex Washer Control 
Monex Extractors 
Motex Extractor 
Notrux Extractors 
Aircraft Drying Tumblers 
High-Speed Drying Tumblers 
Zone-Air Drying Tumblers 
Challenge Drying & Conditioning 
Tumblers 
Rotaire Conditioning Tumblers 
Retron Flatwork Ironers 
Streamline Flatwork Ironers 
Super-Sylon Flatwork Ironers 
Sager Flatwork Spreaders 
Foldmaster Flatwork Folders 
Stackrite Flatwork Stacker 
Trumatic Flatwork Folders 
Formatic Coat Unit 
Formatic Shirt Unit 
Super-Zarmo Presses 
Super-Zarmoette Presses 


Buckeye Dry Cleaning Washers 

Synclor Single-Bath Perchlor- 
ethylene Solvent Dry Cleaning 
Units 

Truclor 2-Bath Perchlorethylene 
Solvent Dry Cleaning Units 

Trucleen 2-Bath Petroleum 
Solvent Dry Cleaning Units 

Noex 140° Flash Petroleum Solvent 
Dry Cleaning Units 

Perclor-Saver Tumblers 

Zone-Air Dry Cleaning Tumblers 

American-Olson Tubular Filters 

Aceco Dry Cleaning Presses 


Cleveland-American Rug Dusters 

Deluxe Mirza Rug Cleansing 
Machine 

Super-Mirza Rug Cleansing 
Machine 

American Pressurized Rug 
Cleansing Units 

Deluxe Mirza Rug Wringer 

Cleveland-American Rug 
Wringers 

Cleveland-American Tape 
Conveyor Tables 

Cleveland-American Rug Sizing 
Roll 

American Nap Brush Roll 

Super-Mirza Rug Dryroom 
Conveyor 


You can expect more from... merican 


The American Laundry Machinery Company, Cincinnati 12, Ohio 





Should Labels Identify Fiber Content? 


Experts in industries concerned oppose pending 
bill; urge emphasis on serviceability factors 





Does fiber identification tell the truth? Does fiber identifi- 
cation really tell the consumer [and incidentally, the dry- 
cleaner and launderer] what she wants to know? These 
were the questions discussed at a recent interindustry sym- 
posium prompted by proposed bills now awaiting Con- 
gressional action. This legislation would require that fab- 
rics and garments be identified by labeling, stamping, 
tagging, etc., as to fiber content by percentages. 

A discussion as to whether this type of labeling is or 
is not a good thing for the consumer and for the industries 
involved was presented by representatives of various 
branches of the textile industry to a panel of nonindustry 
jurors. The meeting was held under the auspices of the 
National Association of Shirt, Pajama and Sportswear 
Manufacturers at the Hotel Astor, New York City, June 24, 
1957. 

Speakers were: Jackson Spears, Burlington Mills; Arthur 
R. Wachter, American Viscose Corp.; Arthur Klurfeld, Tex- 
tile Fabrics Association; Seymour Marrow, National Associ- 
ation of Shirt, Pajama and Sportswear Manufacturers; 


Daniel L, Stone, The House Dress Institute; Max Zucker- 
man, United Infants’ and Children’s Wear Association; 
Louis Rothschild, National Association of Retail Clothiers 
and Furnishers; Isidore S. Immerman, Associated Men’s 
Wear Retailers of New York; Lou Haviland, American In- 
stitute of Laundering, and Albert E. Johnson, National 
Institute of Drycleaning. 

The panel of jurors included: Miss Mary Whitlock, 
American Home Economics Association; Mrs. Richard 
Persinger, Young Women’s Christian Association; Miss 
Persia Campbell, Governor’s Consumer Council; Mrs. Wil- 
liam S. Shary, New York State Federation of Women’s 
Clubs; Mrs. G. Reid, Girl Scouts of the U. S. A.; George 
Wham, Good Housekeeping; Miss Tracy Richard, Parents’ 
Magazine, and Mrs. Katherine Abbot Wells, American 
Association of University Women. 

Because of the present complexity of the fabric picture 
and its interest to all facets of the industry, we are printing 
excerpts from a number of the presentations made at the 
symposium. 











For the Launderer 


A FIRST REACTION to mandatory 
labeling of textiles as to fiber content 
might well be that professional laun- 
dries should welcome this legislation. 
We then ask ourselves two questions: 


1. What does the consumer want in 
textile labeling? 


2. What type of labeling do we re- 
quire to best serve our customers in 
the renovation of their washables? 


We believe the answer to both 
questions is one and the same. So, for 
the purpose of this discussion on fiber- 
content labeling, we can assume that 
it makes practically no difference 
whether garments are laundered at 
home or in a professional laundry. 

Classification of articles in a laun- 
dry before washing is an operation re- 
quiring extensive training, knowledge 
of fabrics and particularly a faculty 
to determine colorfastness and shrink- 
age resistance. Just informing us and 
the consumer that a garment contains 
60 percent cotton and 40 percent ray- 
on is of no value at all, The important 
thing to know is that the fabric has 
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been designed specifically for the end 
use intended. 

Fiber content is only one phase and 
we believe possibly the least impor- 
tant. The consumer really wants to 
know and should be informed if the 
colors are fast to sunlight, atmospheric 
fading and washing. She wants to 
know if the garment she buys will fit 
her after laundering, that the seams 
are well constructed and that the but- 
tons and trimmings are good quality. 

The three proposed bills, HR 469. 
5605 and 6524, call for the affixing 
of a stamp, tag, label] or other means 
of identification and require that this 
information remain on the fabric or 
garment until sold and delivered to 
the consumer. This, of course, is not 
permanent labeling and the informa- 
tion is soon forgotten after the tag or 
label is removed. 

Two years ago a launderability la- 
beling program for shirts and sports- 
wear was completed after almost two 
years of intensive effort by an interin- 
dustry committee in this very same 
group meeting here today. The final 
program produced five labels: 


1. Completely Washable 

2. Fully Washable—Do Not Bleach 

3. Wash in Warm Water—Do Not 
Bleach 

4, Wash by Hand in Lukewarm 
Water—Do Not Bleach 

5. Dryclean 


This is the type of information the 
consumer needs, If we are to have 
labeling, a program should be con- 
fined to helping the consumer to select 
and to care for the garment. This the 
consumer will appreciate and wel- 
come, It seems to us that fiber con- 
tent labeling is adding a needless cost 
to any articles coming under the juris- 
diction of these three pending bills. 

Our interest in the laundry indus- 
try is also the consumers’ interest. We 
are depended upon for the correct 
renovation and care of washables. 

Fiber-content labeling is of no value 
to the consumer and may very well 
mislead her. —Louis W. Haviland 

Continued on page 36 





In spite of the opposition from 
the trades, Representative Frank 
E. Smith (D., Miss.), sponsor of 
the textile fiber product identi- 
fication bill pending in Congress, 
predicts its early passage. 














Continued from page 35 


- -- Drycleaner 


WITH SO MANY NEW and different 
fibers coming on the market these 
days, it is only natural to expect that 
the drycleaner must know about fiber 
content to know how to properly han- 
dle today’s fabrics. Because consumer 
information on the performance of 
textiles comes mainly from fiber man- 
ufacturers, such information is of ne- 
cessity rooted to the fibers themselves, 
both as to their functional character- 
istics and as to their influence on care 
and serviceability of end products. 

I propose that we think of fibers 
in terms of functional characteristics, 
and of fabrics in terms of serviceabil- 
ity characteristics. Fibers only contrib- 
ute to the functional values of a fabric 
whereas the serviceability of the prod- 
uct we buy in the store is governed 
to a large extent by how efficiently 
the fibers are used in the fabric and, 
perhaps even more important, how 
well the fabric was dyed or printed 
and finished. 

To be sure we understand the differ- 
ence between the functional proper- 
ties of fibers and the serviceability of 
fabrics, let us consider nylon, We can 
say that it has high tensile strength 
and high elasticity, low water absorb- 
ency and low conductance, and a cer- 
tain coolness of touch. These are all 
inherent properties of the fiber and 
they contribute certain performance 
characteristics to the fabric, depend- 
ing on the particular construction of 
the fabric. 

It is the inherent functional proper- 
ties of fibers and fabrics that supply 
much of the excitement for fabric pro- 
motion, Terms such as “miracle fibers” 
are typical of this kind of excitement, 
as well as typical of the promotional 
excesses that have brought about pres- 
sures for fiber disclosure labeling. 

Now let us consider fabric service- 
ability in terms of the ability of a 
fabric to withstand the conditions of 
its use. These include colorfastness to 
sunlight, crocking, perspiration, laun- 
dering, drycleaning, atmospheric 
fumes; durability of finish, dimensional 
stability, tensile strength, and resist- 
ance to abrasion and pilling, All of 
these factors are essentially controlla- 
ble in the manufacture and finishing 
of the fabrics, regardless of the fiber 
or fibers they contain, and regardless 
of the functional characteristics that a 
fiber supplies to the product. 

The question then, as drycleaners 
see it, is “What information of value 
does fiber disclosure convey?” When 
we look at the statistical record of 
NID’s Textile Analysis Service we find 
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that most of the consumer complaints 
our members receive are related to the 
serviceability of the fabric and not 
to the functionability of the fiber. 
Some of the categories of difficulty 
are: solvent-soluble dyes on cotton, 
cotton and synthetic blends, and 100 
percent synthetics; sun fading on all 
types of constructions; crocking; wa- 
ter-soluble sizings; sunlight atmos- 
pheric degradation of silk, and delus- 
tered forms of nylon, rayon and ace- 
tate. 

From an operating standpoint, the 
drycleaner does think in terms of fi- 
ber types but only in the broadest 
sense. Fiber disclosure alone means 
very little as he must also know dif- 
ferences in color and finish behavior. 
But the proposed fiber disclosure legis- 
lation would be of no help, even to 
the extent that this knowledge would 
be useful to the drycleaner, simply be- 
cause there is no provision in this leg- 
islation that the information be made 
a permanent and conspicuous part of 
the garment. 

What we believe to be the crux of 
the whole problem of labeling is this: 
For the protection of the consumer 
and of those who renovate textiles in 
consumer service, should there not be 
some guarantee of minimum perform- 
ance by which consumers will be as- 
sured of satisfactory serviceability 
throughout the fashion life of the 
product? Furthermore, if there are 
processing pitfalls to avoid in renova- 
tion, are these not the more important 
points of information to disclose than 
mere fiber reference? 

To this end the drycleaning industry 
has long supported the principle of 
end-use performance standards as em- 
bodied in the present American Stand- 
ard L22 for rayon and acetate, in AS 
L24 for institutional fabrics of all 
kinds, in the shirt standards adopted 
two years ago covering laundering and 
cleaning specifications, and in the pro- 
posed standards of the Textile Distrib- 
utors Institute that are presently be- 
ing consolidated with L22 for an ex- 
tension of this standard to cover all 
fibers. 

We recognize that the application 
of standards, and the use of renovation 
instructions on labels in connection 
with standards, does not preclude the 
practice of misrepresentation of fiber 
content in the promotion of exciting 
and important functional characteris- 
tics that derive from fiber content. 
If legislation were aimed more at in- 
suring the accurate use of fiber terms 
in labeling, advertising and promotion 
than at mandatory labeling of all prod- 
ucts, the interests of consumers, the 
service trades and of the textile and 
retail industries would be just as effec- 
tively served. | —Albert E. Johnson 


..- Retailer 


AS ULTIMATE DISTRIBUTORS to 
the consumer, the person who is 
alleged to benefit by the bill, our de- 
partment has had first-hand experi- 
ence with consumer reaction to label- 
ing and we will be the ones to take 
on the first line of battle if the pro- 
posed bill becomes law. 

Sound-thinking retailers have al- 
ways subscribed to the theory that if 
it is good for the consumer, it should 
be good for the retailer. Notwithstand- 
ing the need for the highest degree of 
protection for the consumer, we say 
without reservation that the proposed 
legislation will not help. 

The reasons for the Wool Labeling 
Act were obvious. The public had an 
awareness and knowledge of the lux- 
ury value of wool. The percentage of 
wool combined with the percentage 
of other fiber was important informa- 
tion. The label gave the consumer the 
opportunity to compare values. 

The same reasoning does not apply 
to the proposed legislation for the new 
fibers. No standard has been de- 
veloped to truthfully inform the public 
which fiber when blended with other 
fibers has greater value than another, 
which blending would be more dur- 
able or more precious or more service- 
able or more valuable. 

As each of the new synthetic fibers 
has been developed, there was great 
excitement as to its qualities, We all 
recall the advertised features of nylon, 
Dacron, Orlon, etc.; how in each case 
the mill told of the virtues of each 
fiber in the choicest of superlatives. 
Yet day by day since the inception 
of this era, new features have been 
added to the original fiber to improve 
it and give it added qualities. Are we 
ready now to say that X percent of 
one fiber plus X percent of another is 
more desirable than 100 percent of 
fiber X? The answer is definitely no. 

The manufacturer of the textile 
places his label with the name of his 
designated fiber. To label the garment 
with any additional information will 
not give enlightenment but rather add 
to the confusion and exaggeration. It 
will enable the expedient, reckless 
merchant to promote at the expense 
of consumer confusion. On the other 
hand, the traditional retailer will be 
left with the problem of untangling 
the mess created by the expedient and 
will be spending most of his time ex- 
plaining away the exaggerated claim 
of the bargain-counter promotion. 

The traditional retail specialist 
sponsored many of the present-day 
important label requirements and 


Continued on page 40 
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PERSPIRATION SOIL 


Perspiration soil on collars and cuffs need not 
be a problem during hot summer weather. 
Add LESTOIL to your present formula for re- 
sults that will amaze you....results guaranteed 
to please. 


AVOID COLLAR AND CUFF CALAMITIES 


LESTOIL, pioneer in the liquid detergent field, 
is a proven product for use in the break to in- 
sure complete soil removal, to brighten colors 
and to improve whiteness retention. 
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LESTOIL works wonders on stubborn perspira- 
tion soil. Neck and sleeve edges wash easily 
and quickly. No customer complaints about 
collars and cuffs when laundering is done with 
LESTOIL. 


PERFECT LAUNDERING EVERY TIME 
With LESTOIL, all traces of deeply imbedded 


dirt as well as perspiration soil can be effective- 
ly removed from: 


Sport Shirts White Uniforms 
Dress Shirts Socks 

Skirts & Blouses Work Clothes 
House Dresses Linens 

Shorts & Slacks Play Clothes 
Slip Covers Undergarments 


X 


LESTOIL'S superior penetrating action wets out 
the entire load instantly, keeps soap and alkali 
active and prevents lime soap formation. Fab- 
rics wash clean as new. 


ia 


SATISFACTION ALL AROUND 


No need for excess alkali, bleach and long 
washing formulas. Fabric tensile strength is 
maintained and longer life assured for your 
customers’ linens and your nets. 


< LESTOIL will produce immaculate summer 
laundering. Your customers will be satisfied. 


So will you. 


LESTOIL Ezz 


call your nearest supplier or 
write for a generous free sample to: 


LIQUID DETERGENT 


PAN @ } = Oe ee OF 8 | 1 O74 en 7 O) i ay Nb 
HOLYOKE, MASSACHUSETTS 


Serving the Laundry Industry for twenty-three years. 
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Biggest, lightest body of all 








One of 9 reasons why dry cleaners find 


International Trucks 
with Metro-Lite Bodies 
cost least to own! 


INTERNATIONAL— Metro-Lite models 
have more load space for their weight 
than any other delivery truck. You 
can carry bigger loads to increase 
your route or use fewer trucks on the 
same route. 


With all this spacious load- 
carrying capacity and lightweight 
construction, you get low, low owner- 
ship costs. You save operating and 
maintenance expense. 





4 Big load capacity —352, 390 and 446 


cubic feet with 9 ft. 8 in., 10 ft. 8 in. and 
12 ft. 8 in. bodies, respectively. All are 78 
inches wide and full 6 feet high for larger 
loads and easier load working. Interiors 
are smooth and flat. 


A Doors and interiors for every delivery 
operation. 38-inch double rear doors are 
standard, full width 73-inch with 66-inch 
clear opening height optional. Tight fit- 
ting, double wall box type construction. 
Low steps for easy entry and exit. 


This is undeniable evidence that, 
over the years, INTERNATIONAL 
Trucks cost least to own.* 


The INTERNATIONAL Dealer near 
you will gladly demonstrate and 
prove to you why INTERNATIONAL— 
Metro-Lite trucks give the most 
value for every dollar invested. See 
him today. 


*Signed statements in our files, from fleet opera- 
tors throughout the U. S., back up this statement. 


© Lightest weight per cubic capacity of 
any multi-stop truck due to high quality 
construction of lightest weight materials. 
Everything for most strength and least 
weight. Functional design saves you op- 
erating and upkeep costs. 


5 Big, safe vision. Windshield is wide and 
high. Driver can see as close as 614 feet 
in front of truck. Larger side and quarter 
windows for excellent all-around vision. 
Insulated engine cover and ledge serve as 
package shelf. 


INTERNATIONAL HARVESTER CoMPANY. CHICAGO 


Motor Trucks +« Crawler Tractors 
Construction Equipment + McCormick® 
Farm Equipment and Farmall® Tractors 


MAGNESIUM STEEL 


3 Four and one-half times lighter than 
steel. Backbone of the body is bridge type 
construction of magnesium alloy with 
great tensile strength. Other materials are 
rust-proof aluminum alloy and dent-proof 
fiber glass reinforced plastic. 


6 Complete unit is INTERNATIONAL- 
built. Designed and factory-built in one 
plant. Chassis and body are matched to 
each other and to the particular operation 

. Stay on the job longer at least cost. 
There are no divided responsibilities, 
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INTERNATIONAL chassis with Metro-Lite body. Here func- 
tional design and quality construction are combined with 
big load interiors and lightweight construction— plus 
pleasing appearance with large display area panels. Of- 


fered in 14 models, 5,400 to 11,000 Ibs. GVW, with 9 ft. 8 
in., 10 ft. 8in. and 12 ft. 8 in. bodies. Other INTERNATIONAL 
trucks include Metro® and Metroette models, panels and 
trucks for every hauling job. 


ef New economy and power. New combus- 8 Easy driving and riding. True geometric  World’s most complete line. There is 


tion chamber design, improved valves, 
ports and pistons cut operating and main- 
tenance costs. 12-volt system with “hot 
spark” starting circuit. Choice of 112.5 or 
140.8 hp. six-cylinder engines. 
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steering with cam and roller-mounted 
gears for positive, easier handling and 
maneuvering. Long, wide springs and 
shock absorbers assure increased life and 
smoother riding on all types of roads. 


an INTERNATIONAL “‘tailor-made”’ for 
every job, half-tonners to 96,000 pounders. 
Choice of 4-wheel, 6-wheel and all-wheel- 
drive models, conventional and COE de- 
sign. Every one built to cost least to own. 
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Continued from page 36 
marking methods, It was the retailer 
who educated the public to the meas- 
ured shirt-sleeve length and its proper 
marking. He played an important part 
in establishing uniform sizing of sport 
shirts. He encouraged and gave his 
support to the adoption of standard 
launderability labeling. This same re- 
tailer would stand behind the pro- 
posed labeling act if he for one 
moment thought it would further good 
merchandising. 

The proposed legislation in its pres- 
ent suggested form cannot serve the 
purpose intended. It is a law being 
fostered by one segment of the indus- 
try to the effect that because we have 
to do it the other textile people shall 
be compelled to do it. If there need 
be law to protect the consumer, then 
we respectfully submit standards must 
be developed that would first provide 
the consumer with the ability to dis- 
cern and compare the legend of the 
label. To provide for labeling without 
the basic knowledge of understanding 
the content will serve no useful pur- 
pose. —lIsidore S, Immerman 


--- Garment 


Manufacturer 


AS SPOKESMAN for the National 
Association of Shirt, Pajama and 
Sportswear Manufacturers, it is my 
purpose to explain the attitude of our 
industry and association toward the 
pending legislation on fiber identifica- 
tion. 

The overwhelming consideration, as 
we see it, is predicated on the under- 
standing that all change, of whatever 
nature, creates new problems. The 
test for whether the change is worth 
while must be in terms of, “Is the 
change of sufficient value to compen- 


sate for the new problems it will cre- 
ateP” Let there be no misunderstand- 


ing about who will ultimately pay the 
added cost. Using this standard, we 
ask, “Will the labeling bill be so bene- 
ficial to consumers as to be worth 
the inconvenience and additional 
cost?” In our opinion the answer is 
negative, 

Most of the briefs submitted in a 
review of the pending legislation call 
our attention to the fact that simple 
identification without accompanying 


education is meaningless, It is more 
than possible that this very legislation 
could result in the use of unknown, 
inferior materials, covered wp under 
the guise of some technically correct 
label identification. A label may advise 


“20 percent nylon”—this may add to 
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or detract from the fabric, depending 
on many factors not mentioned. 

The consumer wants to know 
whether garments being purchased 
can be thrown into a washing machine 
or whether they have to be hand- 
dipped. They want to know if hot wa- 
ter can be used with no damage or 
excessive shrinkage. They want to 
know if they can send a product to a 
commercial laundry or whether com- 
mercial] drycleaning is required. They 
want to know all about the wearabil- 
ity, comfort and handling required. 
Fiber identification without an accom- 
panying textile course would be mean- 
ingless, 

Our industry has worked continu- 
ously over the past years to help the 
consumer buy our product intelligent- 
ly, We sponsored standard size iden- 
tification. We sponsored standard 
washing instructions or drycleaning 
advice to the consumer by having gar- 
ments identified by type of handling. 

We feel that inasmuch as the pend- 
ing bills fail to cover the vital elements 
that relate to performance factors they 
can merely serve to confuse the public 
rather than to help them. For this rea- 
son we are strongly opposed to impos- 
ing a complex, cumbersome program 
that can only cost the consumers more 
money and at the same time offer 
them little or no help in understand- 
ing the product they buy. 


—Seymour A. Marrow 


eee FMextile 
Manufacturer 
THE ISSUE is whether the disclosure 


of the exact fiber content really goes 
to the heart of the problem and tells 
the consumer what she really wants 
to know about the product before she 
purchases it. A parallel question is 
whether the failure of the manufac- 


turer to disclose this information con- 
stitutes a form of deceptive conceal- 
ment which requires remedial action. 

All of you are undoubtedly aware 
that the textile industry has been 
fiercely competitive for many years. 
For this reason textile manufacturers 
are eager to give consumers all perti- 
nent information in their possession 
to boost their own products. This in- 
formation is usually contained on hang 


tags that describe how the garment 
should be washed; how it should be 


ironed; whether it is colorfast or pre- 
shrunk; the type of dyes used, etc. 
Producers have found through experi- 


ence that consumers want this type of 


information rather than the technical 
kmowledge as to the exact percentage 


of fiber content in the product, 


In the past few years we have seen 
a host of new fibers developed and 
placed on the market under their own 
distinctive names, Each of these fibers 
has its own qualities and its perform- 
ance, either individually or in com- 
bination with other fibers, is being 
methodically explored for various end 
uses by the industry. This is a time- 
consuming task and necessarily in- 
volves actual consumer experience 
with any particular product. For that 
reason the industry is hesitant to make 
any extravagant claims for any com- 
bination of fibers until it is certain of 
the performance of that combination. 

If the industry is still in the process 
of learning how any particular com- 
bination of fibers in a textile product 
will perform, how can one expect that 
the consumer can be any more in- 
telligent in her purchases by being 
merely told what the percentage of 
each fiber is in the product? The obvi- 
ous answer is the consumer must rely 
on the reputable manufacturer to dis- 
close to her truthfully how his product 
will perform. To tell her merely the 
percentage of each fiber contained in 
the product is largely meaningless and 
and may even mislead her. 

Two products composed of the 
same fibers in equal proportions will 
differ considerably in quality depend- 
ing on the quality of the fibers them- 
selves, the yarn count of the fabric, 
the method of weaving, the type of 
finish used, the quality of the dyes, 
and many other factors that may en- 
ter into it. Merely to disclose to the 
consumer the percentage of each fiber 
in the product is an example where 
the maxim “a little knowledge is a 
dangerous thing” aptly applies. 

It is our position that any textile 
manufacturer should be compelled to 
tell the truth about his product, if he 
discloses anything at all. In other 
words, the manufacturer who chooses 


not to disclose anything should not be 
treated as a criminal for electing to be 
silent. Such a manufacturer will soon 
learn through hard experience that 
consumers expect certain information 
and the most effective way of show- 
ing their displeasure is in refusing to 
buy his product. 

We resent the implication it is 
necessary to single out the textile in- 
dustry for punitive action for failure 
to disclose fiber content. If such dis- 
closure is necessary to protect the con- 


sumer in the case of textiles, it would 
seem to be equally necessary in the 


case of products made of wood, metal, 


plastic or any other synthetic material. 


Such an all-embracing law would have 


little or no chance of being passed by 


the Congress, 
The textile industry has no desire 


to hide the nature of the products it 
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Colgate 
The “Controlled-Suds” Detergent 


Especially Formulated for Tumbler and Agitator-Type Washing Machines! 


New Colgate “Low Foam” gives just the right Pinel yon MENGE * 
amount of suds for clean, clean washes—not enough 


suds to interfere with mechanical action. You get 
top-grade washing at low suds level, perfect rinsing 
and a color of finished work that is excellent and 
improves with successive washings. 


For customer satisfaction—for economy 
—order Colgate ““Low Foam’’ Detergent—today! 
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FREE! Latest Edition Handy Soap 
and Synthetic Detergent Buying Guide. Tells you 
the right product for ever ; purpose. Get a copy 
from your Colgate-Palmolive representative, or 


write to our Industrial Department. 


Colgate-Palmolive Company 


300 Park Avenue, New York 22, N. Y. 


Atlanta 5, Ga. +» Chicago 11, Ii. + Kansas City 5, Kans. + Berkeley 10, Calif. 
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manufactures. Quite the contrary, it 
has every reason to play up the merits 
of its products by disclosing to the 
consumer their true qualities, It is our 


firm belief that consumer groups in 
their own interests should not endorse 


this proposed legislation for the simple 
reason that it will solve nothing if 


enacted into law and will, in fact, 
create more problems for the manu- 


facturer as well as the consumer than 
it will solve. —Arthur M. Klurfeld 


... Textile 
Mill 


IT WAS NOT SO LONG ago that 
textiles were either cotton, wool, silk 
or linen. [t was easy to distinguish be- 
tween them, They looked different, 
they felt different, they went into 
different kinds of garments, they were 
handled in different departments of 


stores, The impact of chemistry on our 


industry has now changed all this. 
Today we deal with eight major 


fibers—and the number is increasing. 
Additionally, such tremendous strides 
have been made in dyeing and finish- 
ing techniques that fibers and fiber 
characteristics are often more than 
outweighed in importance by the char- 


acteristics imparted during finishing. 


Today it is no longer possible, even 
for the expert, to identify the fiber 
content of a fabric by its hand, touch, 
appearance—the garment it is in, or 
the department of the store in which 
it is to be sold, This is an age of 
blends—not of two fibers but of many 
fibers, The blending of fibers and the 
application of chemical finishes have 
been based on a desire to improve 
quality and offer better values. 

Experience shows that there are 
certain facts that we should clearly 


understand; 


1. The American consumer has the 
intelligence and the shopping ability 
to sift out the wheat from the chaff 
and buy better values when they are 
offered, regardless of labels used. That 
is why nylon hose replaced silk hose. 

2. The usual reasons given for the 
importance of compulsory fiber label- 
ing legislation as a protective device 
for the consumer are examples of de- 
liberate misrepresentations by un- 
scrupulous people with respect to 
what their product has in it or what 
it will do, 

3. Every reputable member of the 
chain of production and distribution 
of textile products today already gen- 
erally discloses the fiber content along 
with the performance characteristics 


of the fabrics being marketed, 
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A. Disclosures made by the textile 
mil] products industry are made on 
the basis of attempting to convey the 
best information to the consumer that 
can be conveyed in the most mean- 
ingful fashion, 

We are actually making some fab- 
rics today containing five fibers. Each 


is put in for a purpose. Each plays a 
part in the final result. But the way 


in which they have been used ts at 
least as important as the fact of their 
use. If a description of the fabric 
were considered adequate by listing 
the fibers, another cloth of no simi- 
larity could be described by the same 
nomenclature, This would seem to be 
more confusing than informative. 

The simple fact is that a law re- 
quiring fiber labeling implies that 
everything is just fine once the law 
has been complied with. Such an ap- 
proach tends to protect the unscrupu- 
lous who can then so easily leave out 
ends and picks or take other short 
cuts and still supply a legally and 
technically correct description of a 
fabric which on the surface makes it 
sourd just as good as some other much 


better cloth. 


Personally we have always been 


much taken with the approach the 
British have made to this problem 


through the British Marking Act— 
the system also in use in Canada. 
This law is a very simple one, merely 
providing that any representations 
made by the seller with respect to the 
fiber content or performance charac- 
teristics of a fabric must be accurate 
and truthful. The simplicity of such 
a law and its probable ease of enforce- 
ment commend it. 

We fee) that there is a need for 
the adoption of a far more adequate 
Janguage of communication between 
consumers and the textile mil) prod- 
ucts industry, We are hard-put to it 
to find the proper words to te)) the 
consumer about the new products we 
are making, and we feel, by the same 
token, that the consumer has difficulty 
in finding language to convey proper- 
ly to us her desires and needs, That 
is why a movement is on foot to de- 
velop end-use standards. 

Perhaps the word standards is in 
itself unfortunate here because what 
were really talking about is a glos- 
sary of terms which would define 
correctly what both competitors and 
consumers mean when they describe 
something as being “washable” or 
“wash-and-wear” or “minimum-care” 
or “color-fast,” etc., etc, Certainly the 
requirements of such a common lan- 
guage cannot be found through the 
use of such technical terms as a “dini- 
trile” fiber, a “vinyl” fiber, an “acrylic” 
fiber, a “polyamide” or a “polyester.” 

Settling this problem of terminology 


is not a legislative matter. [t is an in- 
dustry problem, It is interesting that 
our major stumbling block has been 
the speed of technological improve- 
ments. Fibers and fabrics are improv- 
ing at a faster rate than our means of 


expression. 
It must be emphasized again that 


the textile industry is today a multi- 


fiber industry. Few concerns today 


utilize just one fiber. We're all inter- 


ested in all fibers. We're interested in 
making the best products we can out 
of the best fibers available to us for 
the purpose and in offering to the 
consumer the best values that we can. 
We do not believe that compulsory 
fiber labeling legislation will contrib- 
ute to the solution of our language 


problems, nor will it help the con- 
sumer, —Jackson E, Spears 


--- Converter 


AMERICAN VISCOSE Corporation 
feels strongly that consumers prefer 
performance labeling to fiber-content 
identification. This feeling is backed 
by many years of experience in the 
operation of quality-control labeling 
programs. 

We have learned that the purchaser 
of fabrics or merchandise made from 
fabrics (whether converter, manufac- 
turer, retailer or consumer) is becom- 
ing progressively less indifferent to 
hidden quality deficiencies in what he 
buys. Color, for instance, is a primary 
stimulant in the sale of a fabric, How- 
ever, if that color is fugitive or 
changes appreciably under normal cir- 
cumstances, an honest sale has not 
been made and a customer, some- 
where along the line, has been dis- 
satisfied, A pair of slacks that shrinks 
out of fit, a shirt that parts at the 
seams, or a blouse that fades because 
of atmospheric gases is no more de- 
sirable than a “washable” dress that 
fades after its first or even after its 
tenth laundering. 

All these various fabric failures 
have prompted us to broaden and ex- 
pand our quality testing and label- 
ing program to include all three of the 
major maintenance categories. These 
are: Washable; Machine-Washable at 
Warm Setting; and Drycleanable. 

In order for a fabric to qualify for 
an Avisco Integrity Tag, regardless of 
its maintenance classification, it must 
pass rigid laboratory tests and these 
tests are according to American Stand- 
ards Association's Minimum Require- 
ments for Rayon and Acetate Fabrics. 
If a fabric passes the series of labora- 
tory tests prescribed, experience shows 
that consumers rarely will find fault 
with the fabric in the appropriate end- 
use item, — Arthur R, Wachter 
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unioad some production problems. 


wm HOFFMAN 
Equipment . 


Speed tonnage flow, cut idle equipment and 
handling time, get more loads per day with 
Hoffman unloading washers and extractors. 

Designed for high volume production, the 
washer unloads automatically into extractor bas- 
kets, which are moved by hoist into and out of 
the high speed extractor, and by monorail to 
finishing tables. Manual handling in these steps 
is eliminated. 

These hefty Hoffman machines are built for 
steady, hard work on heavy schedules. They are 
simple in design, easy to maintain, give maximum 
output indefinitely. 

Whatever the volume, plan on the efficiency of 
Hoffman equipment. Standard production model 
washers and extractors in capacities from 25 to 
400 Ibs. . . . low-temperature air-dry tumblers . . . 
available from your nearest Nicholson distributor. 


Sowice you an depend mi. . . 


Nicholson clearly understands that your 
installation is only as good as the service 
to keep it in full operation. The Nicholson 
distributor organization is geared to provide 
the parts and maintenance service you need. 
You can depend on it! 


Look at thede features 
of Hoffman design... 


THE UNLOADING WASHER 


¢ Fast, open-pocket washing 
¢ Simple hydraulic unloading 


mechanism 
¢ NEWautomatic spottingofcylinder 
¢ For less care and longer wear— 


stainless steel construction 
¢ Quiet V-belt, roller chain drive 


¢ Fewer parts, easy to get at for 


easier maintenance 


THE UNLOADING EXTRACTOR 


¢ High speed for maximum extrac- 


tion 


e Air operated brakes and safety 
cover 


© Smooth belancing of loads 
© Stainless steel construction 
e Automatic timing of cycle 


e Rugged, simple, easy to maintain 
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HOFFMAN 42” UNLOADING WASHER, HOFFMAN UNLOADING EXTRACTOR, 
CAPACITIES 225 TO 400 LBS. DRY WEIGHT 50”, 54”, 60” DIAMETER, 
320 TO 450 LBS. DRY WEIGHT 


HOFFMAN OPEN TOP EXTRACTOR, 

40”, 48”, 60” 
HOFFMAN 42” STANDARD STAINLESS STEEL WASHER Masia ccdvattiion, rapid sturt end deo. 
Fast, trouble-free operation. 225 to 400 Ibs. dry weight. Easy, level, Single lever safety control. Rugged con- 
Pullman unloading; automatic spotting of cylinder. struction for heavy production. 


A satisfied customer is our first interest 


‘ICHOLSON 


OF WILKES-BARRE, PA. 
Distributors in all principal cities 





W. H. NICHOLSON AND CO., General Sales Offices — 12 Oregon Street, Wilkes-Barre, Pa. 
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Fabrics Education: The Distributors 
Educative Service, Vocational Divi- 
sion, Alabama State Department of 
Education, recently instituted a pro- 
gram on “Today's Fabrics,” in Dothan, 
Alabama, through the cooperation of 
the school board and the Chamber 
of Commerce. The course drew laun- 
dry and drycleaning plant owners, 
managers, key personnel, counter girls 
and routemen from all over the city, 
15 from Bishop Laundry and Cleaners 
and the next largest group from Mon- 
arch Cleaners. Students learned how 
to receive fabrics, how to handle them 
and how to sell service for them. 

Twenty-nine persons enrolled in 
these programs, 23 of whom received 
certificates from the Vocational Divi- 
sion, State Department of Education, 
for having completed the course. 

The group has requested another 
series for early 1958. 


Textile Trends: Dacron-wool blends 
are increasing in popularity and are 


expected to be most prevalent in 


men’s lightweight suits next year. A 
recent survey reveals that retailers are 
particularly inclined to buy more suits 
containing a 55 percent Dacron and 
45 percent wool blend than any other 
summer-weight fabric, 

Wash ’n’ wear suits will rank next 
in popularity as stores raise their 
1958 orders for these minimum-care 
suits to 15 percent of total stocks. 
Sales of these suits represented 10 
percent of total stocks in the 1957 


season. 


National Safety Council Data: Im- 
properly grounded electrical equip- 
ment can cause burns and fatal shocks, 
warns the National Safety Council. 
Even equipment that appears to be in 
safe operating condition may have 
shorted, broken or exposed wires, the 
Council said, They may make contact 
with the meta] framework of the 
equipment, causing it to become en- 
ergized. 

To reduce the danger of electrical 
shock, it is important that a separate 
ground wire be provided from the too] 
to a low-resistance ground connection. 
Water pipes, metal frameworks of 
building or other metal structures in 
direct contact with the earth may be 
used for this purpose. 

Additional informaticn is contained 


in the Nationa] Safety Council Data 
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Sheet D-299, “Grounding of Portable 
Electric Equipment.” 

A new flyer containing examples of 
posters and an order blank has been 
prepared by the Council, The multi- 
colored jumbo posters are designed for 
use on billboards, and they are treat- 
ed to resist weather. Different posters 
are available for each month of the 
year. 

Individual copies of the flyer and 
the data sheet may be obtained from 
the Nationa] Safety Council, 425 N. 


Michigan Ave., Chicago 11, Ill. 


Smooth Sailing: A Dun & Bradstreet 
survey of 110 leading corporation 
presidents reveals that 9 out of 10 
expect their gross sales to climb any- 
where from 26 to 300 percent during 
the next decade, And that this growth 
will take place in an atmosphere of 
continued economic stability and do- 
mestic peace. 

The typical company _ president 
works from 51 to 53 hours a week. 
And his main worry is the motivation, 
training and development of people, 
with organizational problems running 
a close second. 


Another Candle: The Amalgamated 
Laundry Workers Union celebrates its 
twentieth anniversary this summer. 
The organization today numbers 20,- 
000 members. 


Current Business Literature: The term 
“ratio analysis” means the process of 
determining and presenting the ratios 
of items and groups of items so as 
to reveal favorable or unfavorable 
conditions and trends. The basic ma- 
terials of ratio analysis are income 
statements, balance sheets and a com- 
bination of the two, 

A new booklet published by the 
Small Business Administration, called 
“Ratio Analysis for Small Business,” 
highlights the existence of ratios, the 
methods of obtaining them and ways 
of interpreting them. This publica- 
tion was prepared by Richard Sanzo, 
Dun & Bradstreet executive, author 
and lecturer. 

“More for Your Storeroom Dollar” 
is the theme of No. 83 in the series of 
Management Aids issued by the 
S. B. A. The booklet illustrates actual 
cases where firms have profited by 
correcting storeroom mistakes and dis- 


cusses ways in which small plants can 
save through a good storeroom sys- 
tem, The leaflet also discusses main 
storeroom problems, physical layout, 
workload planning, measuring store- 
room performance and _ storeroom 
paperwork analysis, 

Through the use of air condition- 
ing you can increase profits through 
reduced accident rates, improve em- 
ployee relations and step up efficiency 
and production, according to a new 
leaflet called “Increased Profits from 
Industrial Air Conditioning.” No. 53 
in the series of Technical Aids outlines 
the results of a survey of 75 industrial 
plants in the metropolitan New York 
area, which seem to bear out these 
predictions. The booklet warns against 
the dangers of improper installation of 
air conditioning. 

“Key Factors in Starting a New 
Plant,” Management Aid No. 84, out- 
lines some valuable suggestions for 
beginning a new operation. Prepared 
by Peter G. Salter and Richard F. 
Lee, the folder details eight principal 
areas; advance planning, your market, 
production facilities, experience and 
know-how, capable personnel, financ- 
ing, records and personal qualifica- 
tions, A short reading list is also in- 
cluded for those desiring further in- 
formation, 

These four booklets may be ob- 
tained from the field offices or from 
the headquarters of the Small Business 
Administration, Washington 25, D. C. 
There is a charge of 25 cents for “Ra- 


tio Analysis for Sma)) Business.” 


Cost of Giving: The U. S. News & 
World Report finds that laundry work- 
ers lost .4 percent in “real” income 
thanks to the steadily rising spiral of 
inflation during the year ending April 
1957. Cleaning and dyeing workers 
lost .8 percent during the same period, 


Woman Power. Nine out of 10 of to- 
day’s school girls can expect to spend 
25 years working. Since 1950, the 
largest single source of women work- 
ers has been middle-aged and older 
women, Three-fifths of the 28 million 
working women are married and al- 
most half are over 40, The number of 
working married women in the 35-to- 
44-year age group doubled while the 
45-to-64 group tripled between 1940 
and 1955, 
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STAINLESS 


brings 


ECONOMY 
to the 
laundry... 


It pays to buy the best may sound trite, but it’s 


still true ... especially in the laundry where capital 
equipment replacements take big bites out of profits. 


And stainless is your best buy because . .. 
IT LASTS LONGER— For all practical purposes, stain- 


less never ‘wears out.’ You have, for example, prob- 


ably seen washers, retired after years of hard serv- 


ice, whose stainless cylinders were still good as new. 


IT FIGHTS CORROSION — Stainless withstands the 
attack of soaps, detergents, or strong chemical 


cleaners. And... 





IT NEEDS LITTLE MAINTENANCE — Stainless just about 
takes care of itself. All that’s required is an occa- 
sional rinsing with water to flush away deposits. 
All that adds up to equipment that works better, 
lasts longer, requires less care. And that means 
long-run economy. Next time you’re planning to buy 
new equipment, be sure it’s made of stainless steel. 
Crucible Steel Company of America, The Oliver 
Building, Mellon Square, Pittsburgh 22, Pa. 


Write for your free copy of Crucible’s informative book- 
let, “Making The Most of Stainless Steels in the Laundry 
industry.” 


first name in special purpose steels 


Canadian Distributor — Railway & Power Engineering Corp., Ltd. 
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Gleaming stainless means longer, more economical operation for these laundry units manufactured by The American Laundry Machinery Co., Cincinnati, O. 


Crucible Steel Company of America 
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Key speaker Betty Best told members at 
\ilinois convention that value of promotion 
rests on plantowners’ cooperation 


Newly elected officers of the association ore: Lovis O'Brien, past president, Danville; Robert 
Ward, vice-president, Decatur; N. C. J. Christiansen, treasurer, Chicago, and Ralph Pettibone, 
secretary, Chicago, |. G. Garcelon, elected president, was unable to attend 


Illinois Hears Betty Best 


A SUMMARY of the Professional 
Laundry Foundation’s cooperative ad- 
vertising program was presented to 
members of the Illinois Laundryown- 
ers Association by Betty Best during 
the annual convention at Wagon 
Wheel Lodge, Rockton, Illinois, May 
16-17. 

In her first appearance outside the 
New York-Pennsylvania-New Jersey 
area Betty Best said that the success 
of the campaign in any section of the 
country depends on the amount of 
work that each plantowner exerts. She 
stressed the point that management 
must not expect to get a given amount 
of business by spending a specified 


amount of money. The primary pur- 
pose behind the promotion is to sell 
professional laundry service to the 
housewife. This job can’t be accom- 
plished in a week or a month regard- 
less of whether the participating 
plants use live television commercials 
or films, slides or direct mail. When 
the consumer has been educated to 
use plant facilities, it’s up to manage- 
ment to sel] quality, This can be done 
with the aid of counter girls and route 
salesmen, It’s up to them to complete 
the cycle and sell the service that only 
the professional laundry plant is capa- 


ble of producing. 
Victor D, Oakley, director of educa- 


Wisconsin Stresses Sales 


IMPROVED SALES TECHNIQUES 
and the need for constant efforts to 
step up quality were emphasized by 
the main speakers at the Wisconsin 


Wisconsin officers, left fo right, seated: 


Norman Ehle, Appleton, retiring president; 
Benjamin Stein, new president. Standing: 


Kenneth luetzow, William G. Werner, and 
R. C. Bareis, Wausau, retiring secretary- 
treasurer 
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Institute of Laundering annual con- 
vention. Attendance at the meeting, 
held in Milwaukee May 17-18, was 
about 100, a decrease from last year’s 
attributed to bad weather. 

George Isaacson of the American 
Institute of Laundering presented a 
talk on “What the American Insti- 
tute of Laundering Is Doing To In- 
prove Quality for More Sales.” He hit 
strongly on the need for management 
to instil] confidence in employees. 
Drivers must constantly have the full 
assurance that their firm is providing 
them with adequate sales training, ad- 
vertising and quality workmanship. 
Drivers who lack these assurances, he 
said, are seldom successful. 


Richard Langenrichs, general man- 
ager of the Palace-Model, Detroit, 


Michigan, discussed “What Are We 


Doing To Stimulate Extra Route 


tion, Sta-Nu Corporation, spoke to the 
group on management and employee 
relations. 

During the other business sessions 
plantowners heard Jean P. Ulbright, 
industria] consultant, evaluate opera- 
tion cost percentages and Robert C. 
Crean outline coverage of the group 
insurance program and its importance 
to the plantowner. 

Robert Ward, vice-president of the 
association, presided at the Friday 
evening banquet. An award was pre- 
sented to past-president Louis O’Brien 
for services rendered during his term 
of office. 

The after-dinner speaker, Robert O. 
Harvey, assistant professor of econom- 
ics, University of Illinois, talked on 
“The Price of Capitalism.” Other 
guests included Gene Hawk, Des 
Moines, Iowa, AIL Director from Dis- 
trict #7 and John Slick, Fort Wayne, 


Indiana, AIL Director from District 
#8.—Harry Yeates 


Sales?” He emphasized the importance 
of proper training. 

Regular weekly meetings between 
the supervisory staff and management 
are a “must,” Mr, Langenrichs said. 
He also believes contests can be a very 
effective means of improving sales and 
maintaining healthy enthusiasm 
among drivers. Equally as important 
as intelligent planning of contests, he 
added, is the “follow through,” with 
proper promotion. 

Benjamin Stein, Polly Prim Laun- 
dries, Milwaukee, was elected presi- 
dent of the Institute. William Wemer, 
Werner's Kenosha Laundry, Kenosha, 
was named vice-president, and Ken- 
neth Luetzow, Standard Laundry, 
Milwaukee, secretary-treasurer. 

Named to directors’ posts were 
Douglas Gunderson, Kenneth Luet- 
zow, Jay Normington and Ben Stein. 
Birnam Walker, Manitowoc, was elect- 
ed to fill the unexpired term on the 


board of directors of Hartley Kehr, of 
Waukesha, who recently resigned. ID) 
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Big Husky Beauties 


Cissell Tumblers 
have the features 
you want and need 
for Fast, Efficient, 
Economical Drying 


CISSELL LAUNDRY TUMBLERS — Gas- 
Fired or Steam-Heated Dry Weight 
Capacities — Single Basket: 36” x 18” — 20 
lbs.; 36” x 30” — 40 Ibs.; 42” x 42” — 100 lbs. 
Double Basket ‘Twin’ — each basket; 15 Ibs. 


” 
ao ¢ 


eoe Sturdy Double Walls 


. . . provide extra strength , , . reduce heat 


losses . . . confine neat to basket. Outer walls 
NO-SAG 


— are flat . . . easy to clean . . . never too hot to 


touch, No-Sag Basket eliminates need for 
auxiliary supports. Perforations in basket 


shell are extruded to provide a smooth surface. 


ALSO AVAILABLE: Cissell Steam-Heated Drycleaning Tumblers. 
. “ “ “ 7 ” ” 
Single Bosket; 36” x 18”, 36” x 30”, 42” x 42”. 


Fully automatic time and temperature 


controls available for Gas-Fired Tumblers 
Large volume of air for fast drying . . . each Hd % % % | i 
basket in “Twin” tumbler has its individual 
basket motor, heating unit, and controls; one 
fan motor on “Twin”. Single basket tumblers 


have separate fan and basket motors .. . 
Cissell-built Gear Reducer for quiet, long- 1S ansull Your Bg. obben 


life operation . . . full-width lint drawer on [RY MNGhS}100 Ata GON) (Geen OLS) Ct a Oe 


single basket tumblers; large slide drawer on Pacitic Coos? Office: 4823 W, Jettcrsen thled., bax Raa 


“Twin” . . . simple maintenance—all parts FIRE aeetra Perna tr ee nT aT 
easily accessible , . . available with or without 


coin meters. 
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PROUDLY ANNOUNCES 
=] ete] =hsy ae AVES ee ss 


IN TEN YEARS 


HERE'S THE BEST NEWS about laundry nets in ten years! 


It’s the announcement of the new Whitehouse BLUE STREAK “SUPER 
D’’—a dacron-nylon net with amazing wearing qualities. It combines the 
well-known abrasion resistance of nylon with the chemical resistance of 
dacron. The result? A rough, tough net that will give you the kind of 
wear that SAVES MANY DOLLARS, 


The “Super D” has very low shrinkage. And it greatly reduces pin damage. 


“CONTINUED LEADERSHIP THROUGH CONSTANT 


STARCHROOM LAUNDRY JOURNAL 





eu: 


With all these advantages, this new net actually costs less than the original 
Blue Streak that for ten years has been “the standard of the industry.” 


PIONEER IN DACRON. Long a leader in nylon, Whitehouse has pio- 
neered in the use of dacron for laundry applications. The Blue Streak 
“Super D” is the latest result of Whitehouse research in this field. Try this 
remarkable new net yourself. Ask your distributor for further details 
on the big benefits it offers you, 





RESEARCH" EHOUSE 


NYLON PRODUCTS 
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ADL petivithes 


AIL Launches Shirt Campaign 


“Shirt Elegance” sets the 
theme of a new campaign 
being prepared for AIL 
members to use this fall, 
The campaign wil] integrate 
advertising through news- 
paper ads (see illustration), 
radio, sales pieces for pack- 
ages, direct mail, truck 
posters and point-of-sale 
materials. Campaign pieces 
will be made available in 
kit form. Each kit will be 
designed to fit the needs of 
any AIL member laundry, 
regardless of size, budget or 
type of plant. Kits will also 
include a “Shirt Elegance” 
merchandiser. This guide 
will suggest how laundry- 
men can get the most value from their campaign materia)s 
and will suggest schedules to help plan the entire campaign. 

Complete details on the campaign and the materials avail- 
able have been mailed to AIL members, Current plans call 


for all materials to be delivered by mid-September. 


Yours for Pennies! 
¥ Aa ia * 





and lroned 
Only 00¢ Each 


YOUR OWN PLANT 
WAME HERE 


Address @ Phone 











AIL Issues Modern Laundry Ideas 


Forms designed to help AIL members control and build 
sales while maintaining goodwill are illustrated and de- 
scribed in a new catalog entitled, “Modern Laundry Ideas 
No, 2.” 

Efficient, prompt customer service that maintains cus- 
tomer goodwil] is one of the basic results of good control. 
Also, forms provide the method and incentive for maintain- 
ing cost records that are necessary for knowing whether or 
not the laundry is spending too much money for the desired 
results or for the sales efforts. The catalog also illustrates and 
explains a series of cards for making up a com":.ete claims 
system. 

To obtain a copy write to the American Institute of Laun- 
dering, Joliet, Tl. 


AIL Revises Management Courses 


The American Institute of Laundering has announced 
the opening of its school of laundry management September 
9 with a revised and shortened program, The sequence of 
courses has been changed, and subjects have been unified, 
resulting in a concentration of subject matter in a shorter 


period of time. 
The entire 8-week course is composed of four 2-week ses- 


sions, held consecutively. Subjects are scheduled as fol- 
lows: general laundry management, September 9-20; sales 
and advertising, September 23-October 4; identification and 
washing, October 7-18, and laundry finishing, October 21- 
November 1. 

With the shortened session, plus the availability of AITL’s 
student loan plan, specialized training is accessible to a 
greater number of laundrymen. The Institute provides finan- 
cial assistance to students who need immediate help in at- 
tending the laundry education school. 
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The amount of money available is estimated to cover two- 
thirds of the total cost for tuition and living expenses. The 
maximum loan to an individual student is $700, where en- 
rollment is made for four consecutive courses, Maximum loan 
for an individual course is $150, Students may apply for 
any portion of these amounts, 

Students may take any of the 2-week subjects or can reg- 
ister for the entire 8-week course, Classes are limited to 
32 students. 

For details concerning the courses as wel) as the student 
loan plan, prospective students may contact the Membership 
Department, American Institute of Laundering, Joliet, Mi. 


Professional Laundry Service 
Week 


“Professional Laundry Service Week” will be observed 
by the laundry industry October 13-19. This promotion is a 
revision of Certified Washable Week held in October 1955 
and 1956. This year’s special promotion will spotlight pro- 
fessional laundry service with secondary emphasis on the 
Certified Washable Seal. 

The revision is the result of a recent survey of members 
of AIL’s advisory committee on public relations and the 
Certified Washable Seal, Of the 100 members on the com- 
mittee, 56 participated in the survey. “Professional Laundry 
Week” received the most votes, Because many suggestions 
included the general idea of “service,” the word was added 
to the title, 

In the survey the committee suggested that promotion 
materials include newspaper mats, bundle inserts, window 
streamers, counter cards, truck posters, radio spots, direct- 
mail material and publicity releases, 

Plans for promoting the special week are being worked 
out, 


Institutional Group Visits AIL 


Members of the Institutional) Laundry Managers Associa- 
tion of Illinois gathered for a photo when they visited the 
American Institute of Laundering, Joliet, recently. 

More than 75 members of the Illinois Association attended 
the meeting which consisted of a tour through the Institute, 
luncheon and a panel discussion followed by a question-and- 
answer period. Among the AIL staff personne) participating 
in the panel were A, L. Christensen, Russell Rose, Ralph 
Yonke, William Bee and Lee Johnston. Morris Friedman of 
Michae] Reese Hospital, Chicago, also took part. 

The Institute welcomes group meetings from any area. 
Arrangements may be made by contacting AIL’s member- 
ship department. 
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Ah b by y, 


THE DOOR ON THE NEW Bulle TUMBLER 
TVTN YE 


opens up and over the machine! 


(NOT OUT INTO THE AISLE) 





@ The door SLIDES up and out of the way... 
hugs the tumbler . . . requires no aisle space at any time . . 
provides ample headroom for operator. Safer for goods, too. 
Patented basket projects beyond housing so that materia] can’t catch or 
tear while being unloaded. (No open space between revolving basket 
and stationary housing.) 
Other exclusive Smith-Grantham advantages include 
23° tilt-back basket design for overhead loading .. . 
top located burner that saves 20 sq. ft. of floor space 
that would otherwise be needed if burner were on floor 
... lift-up sampling window . . . dual-purpose, interrupting 
timer to protect starched goods and save up to 20% 
in fuel costs during complete drying operations. 
No other tumbler does so much for you. 
Write or phone for complete information. 


THE T. L. SMITH COMPANY ow wn pele wel 


Mitwaukee 14, Wisconsin « Lufkin, Texas by the Laundry Division 





AFRWIATED write 


Since 1900, the ploneer designer and foremost caahin: Aanemsseweik Ceara 
manufacturer of the world’s finest mixers | jos tnoeles, Callornle 
A7-4023-1P 
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ERUSTO-RAY C 


PENNSALT’S COMBINATION BLUE-SOUR PLUS SPECIAL WHITENER 


Why be second best when it comes to white 
family work? Give your customers the benefit 
of the very whitest shirts and sheets, and save 
time and money besides .. . 


... by going to Pennsalt ERUSTO-RAY C, 
the sensational whitener that reduces bluing 
and souring to a single operation. With 
ERUSTO-RAY C, you prevent yellowing from the 
heat of ironing and you produce fresh, neu- 
tralized work that takes starch smoothly. 


ERUSTO-RAY C gives you both a superb 
fluorescent fabric-brightener and a blue. You 
can use this outstanding Pennsalt product as a 


sales-builder for yourself—offer the plus value 
of white work made whiter with ERUSTO-RAY Cc! 


Ask your Pennsalt distributor how ERUSTO- 
RAY C can increase shirt and family-work 


business and cut sour-blue operations in half. 
Ask him also about these other Pennsalt white- 
formula products: SPARKETTE®, the complete 
break and suds alkali that eliminates soap; and 
DRI-CLOR®, the economical dry-to-the-wheel 
chlorine bleach. Or write for full information to 


Laundry & Dry Cleaning Dept. 375, Pennsalt 


Chemicals Corporation, Three Penn Center, 


Philadelphia 2, Pa. 


Pennsalt 
eS 
Chemicals ...makers of the original specialized laundry detergent 


® 
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HERE'S WHY 
WASHETTE by COOK 


OFFERS YOU THE BEST FOR LESS 
¢ Famous Qne-Dial Control performs 28 wash-rinse 





@ Simple to operate, speci 
necessary. 

e Fully Automatic Controls. 

© Automatic Supply injection if desired. 

e@ Exclusive Water-Gard prevents “dry runs.” 

© Dodge Reducing Gear assures economical power 
transmission 


i. 


. Stainless steel enhances beauty, minimizes care. 


Washette by Cook is authorized to 


Oisplay this Canadian Seal of i. Sopa 


SP) 


Nass 


Washette is America’s finest open-end 


waster, yet (t's (owest priced{ 


re ss SET IOP 


as 
SEND FOR FREE BROCHURE 


COOK MACHINERY CO., inc. 
4122-A Commerce St., Dajlas 26, Texas 


ITD Please send oat once Jjiterature abovt famous Washette 


by Cook 


( Please send name and address of nearest Washette dis- 
tributor, 


Name Title 





Company. 





Address. 
C ity Zone. State. 








1 trained personnel un- | 


In Less than 
half a day... 


VicahwttLa 


y Conk 


can furn that empty 
space into Profits 


In less than four hours WASHETTE by Cook can be installed 
and begin a long, profitable, trouble-free (ifefime of sery- 
ice! WASHETTE arrives completely plumbed and wired — 


no complicated blue-prints to read, no boxes or assemblies 


fo oftach. Woshette is ready for work when you receive it. 
Orders ore shipped within 48 hours ofter receipt at factory. 


Easily Installed 


Washettes require no expensive, time- 

_ consuming installation — just attach (1) 
electricity, (2) hot water, (3) cold water, 
(4) overflow, and (5) drain, That's all — 
: ee ee oe ee nee 


OF DALLAS 
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GEARHART, ORE. — Approximately 
135 members attended the annual con- 
vention of the Oregon State Laundry 
Owners Association held May 23 to 25 
at the Hotel Gearhart. Thomas Georges, 
Jr., Oregon Laundry and Dry Cleaners, 
Portland, was awarded the George H. 
Rawlinson Memorial Award for the best 
job in advertising in the state. Officers 
installed at a banquet are Arthur Lewis, 
Albany, president; Wallace Jones, On- 
tario, vice-president; Duane Lawrence, 
Portland, secretary-treasurer, and Alex- 
ander Dumas, Medford, sergeant-at-arms. 
James G. Swindells, Portland, is the exec- 


utive secretary. 


BURNABY, B. C., CAN.—Construc- 
tion has been started on a drive-in service 
center at Kingsway and Marlborough for 
Nelson’s Launderers & Dry Cleaners of 
Vancouver, 


PORTLAND, ORE, — A _ business _li- 
cense has been issued Charles B. and 


Orva Y. Erickson for establishment of a 


laundry at 2238 §. W. Fourth Ave. 
DALLES, ORE.—Mr. and Mrs. Ray 


Sampson have purchased The Dalles 
Launderette on Madison St, from Mr. 
and Mrs. Perry Sloop. 


VALLEY CITY, N. D.—Frank Hafner 
has established a self-service Jaundromat 


at 107 W. Main. 
CALGARY, ALTA., CAN.—Canadian 


Limen Co. Ltd. has purchased Premier 
Laundry and Empire Cleaning and Dye- 


ing Co. Ltd., according to Leo Smith, 


president of the latter companies, Mr. 
Smith will remain in an advisory capacity. 


OLYMPIA, WASH —Garry Bi. cet 
manager of Star I y and Cl 
has announced that the establishment hes 
merged with Capital Laundry and Clean- 
ers, Capital’s old location at 514 Fourth 
Ave., E., will be closed. 





ES 
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STUART, FLA.—A laundry is sched- 
uled to be opened at 633 Colorado Ave., 


it has been announced. 


NORTH MIAMI, FLA.—Cutting of a 
diaper-trimmed ribbon marked the offi- 
cial opening of Lullabye Diaper Service. 
The firm has its headquarters in Avon, 
N. J. 


HENDERSON, KY.—tLyle Ash has 
leased property on Clark and Second 
Sts. for the establishment of a new auto- 
matic laundry. 


SEBASTIAN, FLA.—Auten’s Laundro- 


mat has been opened at the corner of 
U. S. Highway 1 and Fellsmere Rd. 


Model I a 


MEMPHIS, TENN. y- 
Cleaner has opened its ninth branch, at 


Lamar and Airways. Jack Scharff is presi- 
dent of the firm, 





PINEVILLE, KY.—Hembree Laundry 


and Dry Cleaning Co. has been opened 


on Kentucky Ave. in a new modern 


building, The firm is owned by O. Hem- 
bree and Dr. J. M. Brooks, Jr. 


SYLVA, N. C.—A new building has 
been constructed on Mill St. to house 
the Highlands Laundry and Dry Cleaning 
Co., owned by Edward and KR, L, Potts, 


LIVE OAK, FLA.—Star Laundry was 
scheduled to be opened in the Tsacrios 
Bldg, by Sam T. Koff. 


MEMPHIS, TENN.—Loeb’s Laundry- 
Cleaners has opened its thirteenth 
branch, at S. Parkway and Lauderdale, 
it was announced by William Loeb, 


NEW PORT RICHEY, FLA.—A new 
laundry and drycleaning establishment 
was scheduled to open at the junction 
of U. S. Highway 19 and Pasco Way. 
The concern will be operated by Mayor 
Dean Cox in association with his brother, 
Gordon. 


CHAPEL HILL, N. C. — Village 
Laundry and Dry Cleaners, Inc., has 
opened an outlet at 155 E. Franklin St. 


T. G. Goad, owner, also owns Durham 


CLEVELAND, OH1O—Howard Ben- 
jamin, Peerless Laundry, was elected 
president of the Laundry Institute of 
Cleveland at a luncheon held at the 
Cleveland Athletic Club. Other officers 


Continued on page 74 





LAUNDRY BUSINESS 


New York 
four weeks ended 


June 29—2.6% less than last year 


M. R. Weiser d+ Co., New York 


New Jersey 


four weeks ended 
June 29—0.8% more than last year 


M. R. Weiser & Co., New York 


Southeast 
May—1!.0% less than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 


8—1.9?% less 


June than Jast year 
June 15—O.4%¥% more than last year 


June 22—1.2°% more than last year 


Sune 29—4.4% more than last year 


Carruthers & Co., Boston 
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Khapoody tn Sellew 


THE INGENUITY of you launderers 
seems to know no bounds, Just when 
I get to the point where I could swear 
there couldn't possibly be another 
gadget available for this column . . . 
1 hit a jackpot. 

For the first time, I was able to 
find time to visit Lew Parce at the 
Troy-Manhattan Laundry in Berkeley, 
and his first reaction was, “Lou, 
youre wasting your time, there isn’t 
one gadget in the whole plant.” Man, 
I like to hear a man say that, And 
sure enough the place is loaded with 
interesting ideas, Time was short but 


I remember a couple that are worth 


mention right here. 


Spring Camp 
halde 


Washer \ Tickets &e. 








Light Metal Pate / 
Curves % Sha, 
Of Washer * 


Meto) Clipboard for Tickets 

I've reported a great many ways 
launderers keep lot slips and tickets, 
etc., in sight on their washers. Some 
use magnets, clothespins, blackhoards 
and all, but 1 hike the idea im use at 


the Troy-Manhattan, On the right end 
of each washer is positioned a piece 
of fairly heavy metal, bent to fit the 
eurve of the washer and held in place 
with a couple of metal screws, It is 
actually a metal clip-board, since it 
has a spring-clamp fastened to the top 
edge. I’ve seen many prestwood clip- 
boards mounted on washers but they 
always seemed to be getting broken 
because they generally stuck way out 
in the way of the washman. This 
curved idea of metal is sturdy enough 


to afford a solid surface on which to 


make necessary notes. 


Shoe-Shining Aid 


Like many launderers, Lew likes 
his routemen to be careful of their 


appearance, Out in the loading room 


at the end of a row of bundle bins 


is a big mirror, plus a cabinet of shoe 


shining equipment located convenient- 


ly on the end of the bundle bin, In 


addition there is a real work of art 
as far as foot supports are concerned 


for the mechanics of shining shoes. 
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Metal foot Rest , 
~ 


f Ai 


A heavy piece of metal is shaped 
like the underside of a shoe and sits 
atop a length of about an inch and a 
quarter pipe, This fits inside a slight- 
ly larger pipe so the footrest can be 
adjusted to any desired height, This 


is done by tightening or loosening a 
set screw with a little Allen-wrench 
which is set in the top edge of the 
larger pipe. The footrest plate can 
even be adjusted to any desired angle, 
too, thanks to a big wing-nut. When 
not in use the aftair can be tilted back 


against the wall out of the way of 
hampers and passersby because of a 


pivot arrangement on the base. When 
pulled forward into working position 
a short brace on the lower edge of the 
Pipe rests on the floor to hold it Pprop- 
erly, No excuse here for unsightly 


shoe S. 


Ss 
Beloiant | io hear Os 
With Kepment, kee. 


aore 
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Swinging Dock 

At Troy-Manhattan Lew Parce had 
a problem familiar to many other 
launderers who have increased their 


number of routes. He ran out of suffi- 
cient dock space for the fast loading 
and unloading of the trucks. 


The loading area at the side of the 


plant is in the shape of an “L” that 


leads around behind the plant. Only 
the space along the side of the plant 
could be used as a loading dock be- 
cause the space at the rear had to be 


kept open for supplies and heavy 
equipment, which are delivered at the 


back doors. 

Lew’s solution to the problem was 
a “swinging dock” across this space 
that will accommodate two additional 
trucks , . . which was what he need- 
ed. His engineer built an affair that 
sports two big heavy-duty swivel cast- 
ers at the end where it joins the old 
dock, and built a pivot post of heavy 
pipe at the opposite end. To open up 
for the delivery of equipment to the 
rear of the plant, one man can easily 
push the dock around so it parellels 
the wa)) of the bordering property, 
and let the trucks move through. In 
the closed position this well-engi- 
neered dock matches perfectly to the 
permanent dock for easy moving of 


hampers to and from the trucks. 


Weoden Box 
Painted Bright Red 


a 


: Fire Fvfinguisher 


Hy Wis! 
ASSAY 


Accessible Extinguishers 


Another idea from Yroy-Manhattan 
is the manner in which fire extinguish- 
ers are stationed around the plant. 
They aren't hung from brackets or 
hooks in the conventional manner; 
they are placed in boxes that are se- 
cured to ceiling support posts. Evi- 
dently one advantage would be that 
even the women can remove them 
quickly without having to lift them 
off a bracket-type hanger, or hook, 
which is too often set at an awkward 


height. 

Another factor is that the sides as 
well as the interiors of these open- 
front boxes are painted bright red for 
high visibility, which aids spotting the 
position of the extinguisher from 


points about the room other than di- 


rectly in front of it. (0D) 
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(Your Keever Sales-Service Man 
Con Prove ft) 


ay my 
OY 
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Even the best washing formula is not enough 


10 maintain uniformly high quality work, Be 


sure with the double protection of Satinette 


and Ultra-Lite. 
What's more, you save thousands of gallons 


of water and increase poundage at the same 


time. Our Check-Chart will show you how. 





SATINETTE —A balanced blend of wheat and corn for 
proper body and a smooth, pliable finish. Non- A BLEND OF WHEAT AND CO 
congealing. No waste. Use it hot or cold, 


VULTRA-LITE —Makes whites ultra-white. Makes 


colors ultra-bright. With each 42" x 84" wheel on a 


48-minute formula running 8 hours per day, you can 


TARCH CO., Columbus 25, Ohi 
Increase production 6,900 Ibs, and save 18,400 gal- esis vaxdhapan Oe eee ni 


ons of water per month—222,000 gallons per year. Corn, Wheat and Other Grain Products for Industry Since 18696 
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C. Closed Type (Variation) 


A. Pit Type 


B. Closed Type 





Types of reciaimers: A) Pit type allows woter to be dumped into pit to heat fresh incoming water circulating inside copper tbe bundle. {B) 
Closed type carries water inside tubes to heat fresh incoming water flowing around it. (C) Modified closed type has continuous tubes which are 
said to facilitate backflushing without possibility of clogging solids at tube entrances 


Don’t Pour Mooney Down the Drain 


Laundry waste waters contain costly B.t.u. 


which can be reclaimed and put to good use 


IT COSTS MONEY to heat water for 
laundry use. In the typical plant the 
sum amounts to from 2 to 3 cents of 
every dollar’s worth of business re- 
ceived. 

In the average plant, the water is 
dumped from the washwheels at about 
115°F. If it is simply dumped down 
the drain, that’s the end of it, But 
many plant operators find that they can 
reclaim part of this waste heat by 
allowing the dump waters to preheat 
fresh incoming water and cut their 
over-all operating costs anywhere 
from 30 to 60 percent in the process. 

These savings are brought about 
through the use of heat reclaimers. 
There are two basic types: the open- 
pit and the closed design. Both use 
copper coils and both are equally ef- 
fective in wringing B.t.u. out of hot 
waste water. But the latter offers 


60 


By JOSEPH C. McCABE 


greater flexibility so far as installation 
and maintenance are concerned. 


Open-pit type 


The open-pit waste-heat reclaimer, 
as the name suggests, requires a pit, 
usually built of concrete or steel, re- 
cessed below floor or ground level. 
The copper coils are placed in the pit 
and through them flows the incoming 
clean water on its way to the storage 
heater. The hot waste water is 
dumped into the pit where it trans- 
fers its heat units to the clean water. 

Each individual copper tube is U- 
shaped and each is made larger than 
the next up to the limits of the size 
of the pit so that a layer of tubes can 
be nested within the pit. If desired, 
additional layers can be laid in, (This 
depends very largely on the tempera- 


ture difference between the waste wa- 
ter and the incoming fresh water as 
well as the quantity of water used.) 
The open ends of these copper U- 
tubes are expanded into a tube sheet 
which is gasketed and bolted to a 
cast-iron water chamber. The incom- 
ing water flows through these copper 
tubes. 

As a rough rule of thumb for judg- 
ing space requirements, the pit size 
should approximate the size of the 
hot-water storage tank, The usual 
practice is to hold enough wash water 
within the pit to completely submerge 
the reclaimer. Hence, if a number of 
layers are employed the water in the 
pit gets fairly deep. However, the 
space need not be considered lost. 
The pit can be covered over with 
boards or steel plating. There are, 
of course, some escaping moisture 
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Prove tt 


yourself / 


... without cost or obligation 


This amazingly simple steam trap 
can do a better job of draining your 


units — save you more money — 
than any other steam trap obtainable! 


No other steam trap 
like it! 


7. A CAP 





2. A DISC 





J, A BODY 





Self-adjusting . . . same large capacity 
orifice for all pressures 10 to 600 psi! 
The %” size has more than enough 
capacity for most units. 
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HEN you equip your ironers, presses, tumblers, stills and other 
units with steam traps to improve drainage .. . it will pay you 


to make sure you get the combination of advantages which only the 
Sarco Thermo-Dynamic can give you. 

Laundries and dry cleaners who have tested various types of steam 
traps are amazed at the difference the Sarco Thermo-Dynamic Steam 
Trap makes. Why is this so? It’s because the Sarco TD is a major 
advance in steam trap design. Look at it . . . you can see how ex- 


tremely simple it is. And its performance is a big step forward too. 


Here's why the Sarco TD 
is the ideal steam trap for you 


. Rapid, complete drainage — 


it immediately discharges con- 
densate, air and air-steam mix- 


tures . . . maintains the right 
temperature in units at all times. 
Doesn‘t blow steam — waste 
fuel. 

Same trap for all pressures 
10 to 600 psi — not a single 
change or adjustment required. 


. Self-adjusting — only one large 


capacity seat for each size — all 
pressures. 


. Only one moving part — a solid 


hardened stainless steel disc. 


. Maintenance practically elim- 


inated — Sarco TD has simplest 
design. Cap, body and disc... 
that’s all! No mechanism to get 
out of order . . . completely free 
of buckets, levers, pins, gaskets, 
narrow channels. 


. Large capacity — 34” size Sarco 


TD will handle all condensate 
from unit using as much as 14 
boiler horsepower at 100 psi! 


%" size has more than enough 
capacity for most of your steam- 
using units. (Sizes 4%, ¥% and 1” 
also available.) 


. Compact — %” size is only 


slightly larger than 50¢ coin. 


. Low initial cost. 


. Low installation cost — easy to 


install as a pipe fitting. No 
check valve needed — unique 
construction prevents reverse 
flow. 


60-DAY TRIAL CONVINCES 
. +. no cost or obligation 
Prove to your own satisfaction 
. without cost or obligation 
... that everything we say about 
the Sarco TD is true. 


Write direct to us or contact 
your supply house for a Sarco 
%”" TD trap and strainer for 
60-day trial. You buy the TD 
only if you’re completely satis- 
fied. Sarco Company, Inc., Em- 
pire State Bldg., N.Y.C. 
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COLD WATER SUPPLY To 
WHEELS 


CITY WATER 
SUPPLY 


RECLAImER 














How it works: Hot water to the washwheels amounts to about 7,000 gallons per hour. Cycle 
diagrammed above pictures how this water is heated economically 


vapors and odor fumes from the flow- 
ing waste water. 

Incoming fresh water enters the re- 
claimer at the bottom connection of 
the U-tubes in the water chamber. 
Partitions in this chamber cause the 
fresh water to flow upward from one 
layer of tubes to the next. Baffles are 
sometimes installed to assure a more 
even distribution of the arriving waste 
water over the tube surfaces. Most in- 
stallations do not employ these devices 
since such obstructions make it harder 
to clean off the outer tube surfaces 
from any build-ups or deposits left be- 
hind by the waste water on its way 
to the sewer. Where many layers of 
tubes are employed, however, these 
baffles also serve as supports. 


Closed type 


The closed type or shell-and-tube 
heat exchanger differs from the pit 
type in that the waste water is 
pumped through the tubes to heat the 
fresh water that surrounds them. The 
closed type is also more versatile since 
it is self-contained and can be in- 
stalled at floor level, hung from the 
ceiling or set on wall brackets, It 
does require a separate catch basin 
or sump pit, however, into which the 
waste water may be dumped before 
it can be moved to the reclaiming 
unit. 

The ends of the straight copper 
tubes carrying the waste water are 
rolled into tube sheets with separate 
tube sheets at each end of the shell. 
Horizontal partitions are sealed against 
gaskets on the hinged door so that 
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the waste water has to make two trips 
through the length of the tubes. By 
adding more of such partitions at 
either end of the reclaimer the num- 
ber of paths the waste water has to 
make can be increased. Baflles weld- 
ed to the shell cause the fresh water 
to circulate back and forth over the 
entire length of the tubing. 

With this type of heat reclaimer 
space is not as limiting a factor. Its 
size and weight are relatively large, 
but even with the catch basin the over- 
all size can be less than is the case 
with the open-pit unit. 

So far as maintenance goes, the 
closed reclaimer has hinged doors at 
either end which can be opened in a 
matter of minutes. And wash water 
sludge readily flushed out. Odors, 
naturally, are kept contained and the 
unit is not a nuisance on that score. 


Operating aids 


Both types of heat reclaimers, the 
open-pit and the closed, should be pro- 
vided with a series of screens installed 
in the water line before the reclaimer 
to prevent fouling with lint, soap curds 
and other debris. Screens are usually 
provided and are made of progressive- 
ly finer mesh so that the majority of 
the solids in the wash water are kept 
out of the reclaimer. The only sure 
way of ridding the reclaimer of them 
is to use a centrifuge. 

The ideal place for such a centri- 
fuge, or centrifugal screening device, 
is in the sump pit or catch basin re- 
ferred to in the discussion of the 
closed type reclaimer. The unit, a per- 


forated steel cylinder with an open 
top and enclosed bottom, is placed 
vertically into the sump pit and oper- 
ates about 60 percent submerged. The 
40 percent above the water line pre- 
vents flooding when waste water 
surges. A motor drives the cylinder 
at high speed and this motion forces 
particles away from the screen. The 
pump suction pulls in only clean water 
through this screen and directs it to 
the heat reclaimer. A scraper blade is 
usually installed on the cylinder to 
free the cylinder perforations of any 


solid build-up. 
Reclaimer effectiveness 


The primary reasons for using a 
reclaimer are to cut fuel costs, to 
speed washroom production and to 
take some of the load off the boiler. 
The actual amount of savings that will 
accrue, however, depends on _ the 
amount of water to be heated, the 
temperature rise effected by the re- 
claimer and the cost of fuel. 

To begin with, the reclaimer owes 
its keep to the fact that it can pick 
up some heat from waste wash water 
and pass it along to the incoming fresh 
water. Every 10 degree increase in 
temperature a gallon of fresh water 
can pick up means a saving of 83.3 
B.t.u. that the boiler doesn’t have to 
provide. For each 1,000 gallons of 
water raised 10 degrees in an hour, 
83,300 B.t.u. can be recovered. That 
means that the plant boiler could be 
4 to 5 hp. smaller. 

How can you estimate the fuel sav- 
ings you may expect from a heat re- 
claimer? The starting point is the num- 
ber of gallons of hot water you will 
need in your plant, (As a rough guess 
this approximates 80 percent of the 
total water you take in through the 
city water mains.) Multiply the num- 
ber of gallons by a constant that as- 
sumes a 50 degree rise within the re- 
claimer and a boiler efficiency of 65 to 
70 percent. In the case of oil the mul- 
tiplier is 0.004. To find the gallons 
of oil saved per hour take the gallons 
of hot water used per hour and multi- 
ply by this constant of 0.004. For coal 
in pounds per hour you use 0.05, 

With these figures, and knowing the 
cost of fuel per gallon or per pound, 
it is easy to get a cost estimate on the 
savings the plant can realize. 

Remember, however, that the only 
heat the reclaimer can pick up has to 
come from the temperature difference 
between the waste washwheel water 
and the incoming city water. Limita- 
tions may be imposed by a low dis- 
charge temperature from the wash- 
wheel on the one hand or from a high 
city water temperature on the other. 
Hardness of water in some operations 
also exerts influence on washwheel 


STARCHROOM LAUNDRY JOURNAL 





HOW TO TRAP LAUNDRY EQUIPMENT 
— PROFITABLY 


steam trap selector 


Write for your free large scale 
Laundry Piping Diagram and 
rae Steam Trap Selector 
7°. “This Yarway Piping Diagram ° 
and Steam Trap Selector r; 
is a real big help to us.” coll , 


Ph 


- 
——aaee oe 


When it comes to picking the right 
steam trap for the right job, 
this YARway bulletin is invaluable. 


Piping diagrams and selector tables 
for trapping 10 typical kinds 
of laundry equipment are shown. 


The selector will guide you in choosing the correct steam trap, 
and the piping diagrams will show you the proper installation. 


On all your steam trap requirements, the way to be sure 

of successful performance is to use YARWAY IMPULSE STEAM 
Traps—the impulse that revolutionized steam trapping 

20 years ago and has sold over a million traps since. 


Write for your FREE copy of this Yarway Piping Diagram 
and Selector for Chemical Processing Equipment, or get one 
from the local Yarway Industrial Distributor— 

over 270 cover the country. 


YARNALL-WARING COMPANY 
Yarway Impulse Steam Trap. Gets equipment hot 
129 Mermaid Avenue, Philadelphia 18, Penna. in a hurry and keeps it hot! Stainless Steel, 


Good for all pressures. Only one moving part. 


IMPULSE STEAM TRAP 


The Impulse that revolutionized steam trapping 20 years ago, 
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temperatures. In short, there are many 
times when washwheel discharge tem- 
peratures drop as low as 90° to 100°F. 

The other member of the heat-ex- 
change team working in a heat re- 
claimer—the incoming city water— 
usually runs about 55°F for the aver- 
age deep well or city water system. 
But this does not hold in all sections 
of the country. In Chattanooga, Ten- 
nessee, and Sacramento, California, 
for example, city water reaches a tem- 
perature of 80°F in August. In such 
sections this high incoming water tem- 
perature works against any special 
benefits from a heat reclaimer. 

In view of the above considerations 
the decision to install a heat reclaimer 
has to be made on an individual basis 
in each plant. You must figure out 
about what your average washwheel 


discharge temperature is for the kind 
of laundry load your plant experi- 
ences, Then compare it with your av- 
erage incoming city water tempera- 
ture. Next the plantowner must allow 
for the fact that one can never hope 
to bring the incoming temperature as 
high as the discharge temperature. 
(Just how close you get depends on 
the effectiveness of the heat reclaim- 
ers design. Items such as tube sur- 
face area with respect to the quantity 
of washwheel discharge, the tempera- 
ture spread between the liquids, the 
rate of heat transfer, etc. ) 

When everything is considered and 
there’s the possibility of a tempera- 
ture pickup of 50 degrees, the formula 
we referred to above will tell you 
how valuable the reclaimer would be 
in your plant. 


Some Preheater Case 





| Fmst Case History | 





BY INSTALLING a closed-type heat 
reclaimer in his Pilgrim Laundry oper- 
ation, plantowner Frank Milenkowski 
of East Hartford, Connecticut, esti- 


By HENRY MOZDZER 


mates that he saves about $225 in fuel 
bills each month. 

Where the plant formerly required 
three loads of Bunker C oil each 
month it now needs only two, repre- 
senting a saving of one load or 3,500 
gallons, These are the winter figures. 


Heat reclaimers offer just one way in 
which a laundry can put its heat to 
better use. In larger plants and in 
combination laundry and drycleaning 
plants, the management can go all out 
by adopting a comprehensive six-point 
engineering program to save those 
B.t.u. 

The complete program requires: 
(1) a deaerated water supply to the 
boilers; (2) a fully controlled steam 
discharge free of surges and carry- 
over; (3) a well-regulated supply of 
steam to processing equipment; (4) a 
rapid, positive condensate return sys- 
tem coupled with an adequate air- 
release arrangement; (5) a smoothly 
balanced uniform temperature supply 
of hot water, and (6) operation of an 
automatic waste-water heat reclaiming 
system. (10) 


Histories 


In the summer the fuel demand has 
been cut just about in half. 

The management was frankly quite 
skeptical about laying out $7,000 for a 
preheating system when it made the 
installation two years ago. But accord- 

Continued on page 68 


Pilgrim's preheater (A) is sized to heat 3,000 g.p.h. fresh water from 50° to 100° F. when supplied with 4,500 g.p.h. waste water at 120° F. 
Condensate cooler (B) operates with 3,000 g.p.h. of fresh water in tubes, with water being heated from 100° to about 120° F, when supplied 
with condensate at 212° F. from a 125 hp. boiler. General manager Leonard Massey checks gauge on vacuum return system (which has nothing 


to do with preheating system) 
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P-K Steam-Mizer* boosts production, cuts fuel costs. 
No downtime required for installation at Ace Laundry. 


thus minimizing boiler scaling and maintenance. 
For Ace Laundry, these features meant production could 
be raised 20% to 37% tons of laundry a week while fuel 


Chicago’s Ace Laundry had to expand its capacity—and it 
couldn’t afford one minute of lost production time during 
the change-over. That’s why it selected a Patterson-Kelley 
“Steam-Mizer”. Since the “Steam-Mizer” is a completely 
packaged storage water heater with integral condensate 
cooler, pumps, controls and accessories, it is simply placed 
in position, hooked up to existing steam and water lines 
and started up. No downtime is required. 

By continually circulating stored water over the con- 
densate coil and heating coil, the “Steam-Mizer” assures 
even boiler load, greater operating efficiency, higher pro- 
duction. And by returning all the condensate to the boiler, 
the “Steam-Mizer” assures practically no boiler make-up, 


Patterson 


storage water heaters instantaneous heaters 
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convertors fuel oil heaters 


consumption was reduced 25%. 

Patterson-Kelley “Steam-Mizers” are available for hori- 
zontal or vertical installation in 8 standard sizes. And they 
are available in steel, copper-lined or Special Formula C-17 
Pre-Krete cement lined. For full data on how a P-K 
“Steam-Mizer” can help you increase production . . . reduce 
production costs . . . and be installed without interrupting 
service, write for your copy of Bulletin 1080 today. 

The Patterson-Kelley Co., Inc., 108 Wilson Street, E. 
Stroudsburg, Pa. *Patent applied for 


freon chillers and condensers 
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Every ring of the postman brings a new batch of questions to the JOURNAL 
from laundry executives all over the world. 


*‘What will I do about my store front?’’ ‘‘About water conservation ?”’ ‘‘About 
conveyor belts?’’ ‘‘About cost control ?”’ 


These are only a tiny sample of the perplexing problems that readers send to 
the editor of the JOURNAL ... every day. . . in every mail. 


For authoritative answers, laundrymen in the big plants think first of the 
JOURNAL. Why? Because, having had years to compare the JOURNAL with 
other publications in the field, they know 


The JOURNAL alone is edited solely and specifically 
for the big plant operation 


The JOURNAL alone is all laundry and all professional 


The JOURNAL alone has its own staff of editors 
actually living with the laundry industry 


The JOURNAL alone publishes the industry's one and 
only GUIDEBOOK and standard buyers’ directory 


The JOURNAL alone, in addition to its 12 monthly 
issues, publishes manual after manual to help them 
get more business, process it better at higher profit 


Further, leading laundrymen prove they want the JOURNAL more than any 
other magazine because they pay to get it. It’s the only national, specialized 
laundry magazine they can pay for. 


STARCHROOM LAUNDRY JOURNAL 


First in the Laundry Industry Since 1893 
305 East 45th Street, New York 17, N. Y. 
OREGON 9-4000 ABC/ABP 
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Continued from page 64 
ing to plant manager Alex Trzcinski, 
the system should pay for itself in an- 
other year’s time. 

Pilgrim’s washing equipment con- 
sists of five 200-pound washer-extrac- 
tors. The dump waters (both hot and 
cold) are conveyed by gutters and 
pipes to a sump pit for storage before 
being pumped to the reclaimer unit. 
The pit is large enough to hold the 
amount of water dumped from all the 
washer-extractors in one hour’s time. 
The average temperature of the waste 
water is about 120° F. 

When the waste water is pumped 
through the closed-type heat reclaimer 
it transfers part of its heat to the in- 
coming city water. The city water 
comes into the plant at about 72° F. 
and goes to the storage heater at 100° 
to LO5° F. 

Pilgrim has a condenser unit built 
into the system to take care of flash 
steam from returns, It is installed be- 
tween the preheater and the storage 
heater, By harnessing this steam, 
which might otherwise evaporate to 
the atmosphere, the plant picks up 
another 5 to 15 degrees of heat and 
passes it on to the fresh incoming 
water. 

Maintenance of the preheater is said 
to be an easy task, Two or three times 
a day the unit is simp)y back-flushed 
by a quarter turn of a lever, On Satur- 
days the sump pit is drained and 
hosed down. About a year after the 
system was installed, the maintenance 
crew took the end plates off the re- 
claimer cylinder and removed about a 


handful (% pound) of lint from each 


Sreconp Case History 





Another Northeastern laundry re- 
ports some impressive savings with 
the open-pit type heat reclaiming sys- 
tem. But perhaps the most unusual 
thing about the installation is that the 
pit containing the preheater coils is 
situated behind and outside the plant 


proper. 
The concrete tank, measuring 16 by 


8 feet by 4 feet deep, is covered over 
with a wooden top containing a num- 


ber of doors that protect the tank yet 


permit easy access for weekly cleaning 


when the tank is drained and hosed 


down, The top is also insulated with 
rock wool as a step in preventing the 


waste-water heat from escaping to the 


atmosphere. 
The washwheel waste water drains 
into the tank through a 6-inch pipe 


and circulates around the nest of cop- 
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Reverse flush with quarter turn of lever two or three times daily is sufficient to keep pre- 


heater clear, according to Pilgrim Laundry's plant manager, Alex Trzcinski 


end of the tubes. Ordinarily, the man- 
ufacturer recommends that this step 


be performed every six months. But 
Pilgrim’s plant manager’s experience, 


even when the plant did heavily soiled 
work for industria] accounts, showed 


that the reclaimer remained un- 
affected. 


Copper-tube bundle is supported in pit 4 feet deep, Waste water fills one compartment then 


flows into second compartment at right, transferring heat to clean water inside tubes 
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STRAPPED IN? 


If you’re strapped in for lack of 
space, the new ALDHOT Tank- 
less Large-Volume Water Heater 
will give you all the hot water you 


need instantaneously without 


taking up space necessary for a 
storage tank. 


One of the Aldhot oil or gas- 
fired mode)s is designed to work 
im perfect balance economically 
with your other equipment. The 
design of the Aldhot Water Heater 
eliminates possibility of rust or 
corrosion in the wash water. 


You will receive the hot water 


you need in a minimum of space 
and with big savings on plumb- 
ing and installation with an 
Aldhot Water Heater. When de- 


signing and planning a new 


laundry store or remodeling your 
present store, consult ALD sales- 


engineers who will work with you 


.. for you... to select the right 


model for your more profitable 
operation. Write, wire or phone 


for details on ALD’s liberal finan- 


cing program. 


ALD,IN C. 4 


3549 N. Clark St., Chicago 13, Ill. 
15757 Wyoming, Detroit 38, Mich. 
8202 Chancellor Row, Dallas, Texas 
7402 Sunset Blvd., Los Angeles 46, Calif. 
ALD 69-37th Ave., San Mateo, Calif. 
NATIONAL COMBUSTION The Prudential Bldg., Room 1704, Jacksonville 7, Fla. 


COMPANY ALD New York, Inc., 511 W. Coldspring Lane, Baltimore 10, Md. 
ALD New York, Inc., 10-32 47th Road, Long Island City 1, N. Y. 








to 35% of your hot water needs-No Charge? 


> /his will save plenty 
of your dollars! 


A Whitlock Preheater out of sight beneath 
your floor continues to work year after 
year reclaiming the heat from your hot 
waste water to provide much of the hot 
water you need, at no added expense for 
fuel. It relieves your hard-working boilers 
- . + permits you to add more machines 
without buying a new boiler. It has abso- 
lutely no moving parts, takes no floor or 
wall space, and involves no appreciable 
expense for upkeep. Constructed of copper 
and bronze on the fresh water side, it 
has an extremely long life. The Whitlock 
Preheater is an extremely efficient design, 
recovering up to 35% of your total fuel 
bill — take a pencil and see what this 
means. Many of our installations are over 
30 years old . . . and still going strong! 
We'll gladly study your requirements and 
recommend the proper size Preheater. 
Write and ask for Bulletin 51. 





THE WHITLOCK MANUFACTURING CO. 
90 South Street, West Hartford 10, Conn. 
New York * Boston * Chicago * Philadelphia 
Detroit * Richmond 


PREHEATERS AND STORAGE HEATERS in Canada: Darling Brothers Ltd., Montreal 


per coils in each of the pit’s two com- 
partments. 

Each bundle of copper coils is 12 
feet long and about 2 feet square. The 
pit is cleaned out once a week. The 
waste water is drained from the sys- 
tem and the coils and pit are simply 
sprayed down with a hose. 

According to the plant manager the 
preheating system accepts incoming 
city water at 55° F. in the winter and 
raises it to about 100° or 120° F, The 
preheated water then goes to two hot- 
water tanks, each containing a duplex 
set of high- and low-pressure coils, 
which heat the water to 180° to 190°, 

The low-pressure bundle carries 3% 
pounds of steam and engine exhaust. 
The 150-pound steam pressure coming 
from the boilers is reduced to 15 
pounds in the high-pressure bundle. 
The high-pressure steam was formerly 
used as a booster when low-pressure 
steam wasn't hot enough to heat the 
water. Now high pressure is used to 
facilitate cleaning of the hot-water 
tanks, When the water is dumped 
from the hot-water tanks at the end 
of a work week, there isn’t any low- 
pressure steam. So the high-pressure 
steam 1s introduced ed hea t the water Open-pit reclaimer was installed outside plant here and covered over to prevent heat from 
before the plant's encay moraine escaping. Move solved problem of installing system in an upper-level washroom. Pit has been 


start-up. O00 drained to show piping 
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NEED MORE 
PRODUCTION? 


With Armstrong traps you may get 
10 to 25% more work out of existing equipment 


These people have done it: 


Ironer production upped 100 Ibs./hr. 


— National Cleaners & Dyers, Milwaukee, Wis. 


a 
15% production rise. 
— Sun Ray Cleaners, Chicago, Illinois 
7 


Temperature up 20%, able to run flatwork ironers 
at higher speed. 


— Sanitary Laundry, Portsmouth, Va. 
e 


New machines not necessary—Our boiler was 
turning out enough steam, but we weren’t using it. 


— Soft Water Laundry and Cleaners, Long Beach, Calif. 
e Here’s the trap that keeps 
10% throw-back eliminated—production on Machines HOT ! 
2 flatwork ironers increased 25% by actual test. +: Geel Seok teem 
— Model Laundry, St. Paul, Minn. 2. Discharges heat-robbing air 


3. Discharges condensate immedi- 


Two hours less heating-up time. ately—at steam temperature 
— Robertson’s Laundry & Cleaners, Sault Ste. Marie, Mich. @ 





Armstrong Machine Works 
8324 Mople Street 


Three Rivers, Michigan 


SEND FOR BULLETIN 
Bulletin No. 233 tells how Armstrong 
steam traps can help you. Gives recom- 
mended trap sizes for all your ma- 


chines; also Armstrong trap prices and 
physical data. To get your copy, just 


call your local Armstrong Representa- 
tive, or send the handy coupon. 


ARMSTRONG MACHINE WORKS 


8324 Maple Street ° Three Rivers, Michigan 


Send me a copy of Bulletin No. 233. 


Name 
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Street ‘ va 
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City I a Zone State Flaten 


Ge me wee ieee ees 
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We are now building in quantity and stocking a number 
of standard size Inversand Zeolite Water Softeners. These 
popular water softeners are available at low prices and 


D BUY! 


Remember, Inversand Zeolite Water Softeners are used 
by hundreds of commercial and institutional laundries 


everywhere . . . many for over thirty years. 


Write for full details, or a Representative will call. 


Bulletin IS-1 sent on request 


HUNGERFORD & TERRY, Inc. 


Clayton 8, New Jersey 


convenient terms. They 
are the latest design, fully 
guaranteed, and we feel 
A GOOD BUY at this time. 











Reinforcement of Stack Section 
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Engineering Editor: 

We have a 24-inch steel stack running horizontally for 
30 feet where it connects with a vertical brick chimney, This 
steel section is 10 years old and getting thin; something will 
have to be done with it soon, Originally the contractor 
thought we might have to insulate or cover it with some- 
thing, as the cold steel might affect the draft, However, it 
hasn't seemed to bother our oil burner. We use Bunker C. 


Now we would like to be advised as to what we could use 
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to go around this steel section to save it from further deteri- 
oration from the weather while it has some strength left, 
and possibly attain some draft improvement at the same 
time. Our chief aim would be to save the metal before it has 
to be replaced. 

To extend the life of a steel stack now growing thin, we 
have two suggestions to make, depending on how thin the 
stack section is: 

(1) The gunite reconstruction of stee] stacks, which have 
been corroded to the extent that replacement is necessary, 
offers an economical answer to the replacement problem. 
On construction of this type, a gunited mortar using Lumnite 
cement with an insulating aggregate, generally Haydite, is 
applied to the exterior of the steel shell. This mortar is 
placed one to three inches thick, depending on stack temper- 
atures, and is reinforced with a welded wire fabric. This 
coating is then covered with a portland cement; sand aggre- 
gate gunite, in which heavy reinforcing bars are embedded. 
The thickness of the portland cement, gunite and the size 
and spacing of heavy reinforcing bars, should meet the de- 
sign required for the shell of a concrete stack, 

In effect, this system of reconstruction employs the old 
steel shell as a form for the construction of a new concrete 
stack, lined with a Lumnite insulating mortar. The cost of 
the system of construction is generally considerably less than 
the cost of replacing a steel shell with a firebrick lining. It 
has further great advantage of eliminating outage time on 
production units served by the stack, as the guniting can be 
done while the stack is in service. Contact Universal Atlas 
Cement Co., Lumnite Bureau, 100 Park Avenue, New York 
17, N. Y., for their manual on gun-applied linings to get 
proper aggregate mix and application methods. 


(2) Linings are used in steel] stacks and breechings to 


STARCHROOM LAUNDRY JOURNAL 





provide thermal insulation and to protect the steel shell from 
the action of acidic condensates, Insulation keeps the stack 
gases hotter, maintains a better draft, reduces or stops the 
formation of condensate, keeps the stee] shell cooler and 
lengthens the service life of exterior paints. As compared 
with brick linings, mortars made with insulating aggregates 
will have a much lower unit weight, and a thinner lining will 
provide equal insulating value, The thinner lining and lower 
unit weight can be used to materially increase the effective 
area of a stack and also to reduce the dead load on the sup- 
porting structure. Tables in the manufacturer's catalog re- 
ferred to above give information on the physical properties 


of several mortar compositions. 


Cooling-Tower Installation 
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Engineering Editor: 

Our plant is thinking of installing a cooling tower and 
tying it in to our water-cooling operation, A friend of mine 
tells me that the cooling tower, like anything else, has its 


troubles. One of the biggest, he tells me, is noise and espe- 
cially from the pumps connected to the cooling tower, Have 
you any comments? 

The cooling tower is an asset to plant economy especially 
in water-short cities where water charges run high, Our 
experience indicates that pump noise is one of the problems. 


But vibration is a greater one. 
Vibration may be due to (1) poor alignment of impeller 


and shaft, (2) worn coupling disk, (3) pump and motor 
shafts out of alignment, (4) intermittent vacuum caused by 
air intake through the packing or in eddies, when water is 
low in the cooling-tower pan. 

One remedy is to hang the pipe from shock-absorbing 
hangers—especially at points near the zone of offending 
noise, 

So-called vibration can result from only two sources: 
piping or building steel. 

It’s a common misunderstanding that just because a pump 
is set on vibration eliminators, they remove all vibration 
noises. Rigid pipe connections and fluid in piping carry 
vibrations set up by the pump, 

When this happens, break the rigid connections and re- 
place them with either a short piece of rubber or flexible 
metal hose. These dampen pump vibrations and will proba- 
bly solve the problem, 

If cooling-tower-pan vibration is transmitted to building 
steel, the only effective cure is placing the cooling tower 
itself on vibration eliminators. Locate these between the 
cooling-tower pan and supporting steel. 

Another thought: If the strainer isn’t right, its cage may 
clog up easily, The bottom of the strainer should have a 
flushout valve. Be sure not to use a smaller size flush valve 
than the tapped flange size on the strainer. It defeats thor- 


ough washing out of the cage, makes clogging more frequent. 











ALL THE RUST-FREE HOT WATER YOU NEED 


@ nour after Nour...day in, day out 


WITHOUT THE STORAGE TANK 


SAVES SPACE - REDUCES {{(('l! MAINTENANCE 
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PORTMAR 


PORTMAR “WH” Series Twin Coil 
Volume Water Heaters for Clean 
Compact, Low Cost Installations 
Automatically delivers large 
quantities of rust-free sanitary 
hot water through copper coils 
... at less fuel cost. 


WORKS WITH OIL OR GAS 
Delivers from 300 to 6000 gal- 
lons of hot water per hour and 
more if required. 


14 sizes to choose from, Portmar 
Water Heaters are built in accord- 
ance with the requirements of the 
American Society of Mechanical 
Engineers Boiler Code. Factory 
tested under high hydrostatic 
pressure, every water heater (H) 
is fully guaranteed. 


Adaptable to practically every 
type and size of laundry, Port- 
mar self-contained tankless 
water heaters are exclusively 
engineered to satisfy all the 
rust free hot water require- 
ments. 

* Rapid recovery rate 

* Peak water temperature 
reached in a matter of minutes 
after weekend shutdown. 


Write for Catalog WH-8 
which explains the ad- 
vantages of the Tankless 
Hot Water System (no 
storage tank necessary). 
Also describes use and 
installation of a Portmar 
Water Heater. 


“Engineered Quality Steel Water Heaters” 


193 Seventh Street « 


Vat—-tlole Ml @) ae -Jelataal- (am —lelli-is 


Brooklyn 15, N.Y. 


WATER HEATER COMPANY, INC. 


@relaal>) 
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How to win compliments for her from him... 


and net more profit on every shirt you launder! 


Non-congealing Stapex cooks 
smoother—penetrates quickly, 
evenly, thoroughly. As long as 
the Mrs. gets the compliments 
... you can be sure you’ve but- 
toned up the business! How? 
Staley’s Stapex starch is the an- 
swer. For it is performance- 
proved . . . in everything a qual- 
ity starch should do. 


Cookability? Staley’s Stapex 
cooks smooth as smooth can be 


... insures even, fluid consistency 
until used. Penetration? Non- 


congealing Stapex penetrates in 


Stapex’ 


A.E. Staley Mfg.Co., Decatur, lil. 
Branch Offices: ~- Atlanta ~- Boston ~- Chicago 
© Cleveland * KansasCity ° New York 


jig time ... evenly and thor- 
oughly for consistently handsome 
finishing. Cost? The large major- 
ity of laundries switching to 
Stapex discovered immediate 
savings in starching. 

Call your Staley Representa- 
tive or write now for the inside 
story on Stapex’s rising popular- 
ity among laundries operating 
in all climates . . . using all types 


of water supplies. 


Philadelphia San Francisco St. Louis 
LAUNDRY 
STARCH 





LAUNDRY NEWS NOTES 
Continued from page 57 


are George Hart, Up To Date Laundry 
& Dry Cleaning Co., vice-president, and 
Charles P, Leininger, Jr., Eagle Laundry, 


Inc., treasurer. Directors installed are 
Maurice Munter, William E. Kenney, Jr., 


Albert J. Salzer and Charles J. McLaugh- 


lin. Mr. Kenney, retiring president, was 
presented a plaque with a citation for his 
energetic leadership during the past year. 


JACKSON, MICH.—Kenneth Rozell 
and Elwin Eggleston have opened West 


End Laundromat, 1302 W. Michigan. 
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CHICAGO, ILL.—A grand opening 
celebration was held recently at Jay-Bee 
Laundromat, 7018 N, Western, by James 


and Bud Nishimoto. 


SPRINGFIELD, ILL.—McCoy Laun- 
dry Co., Inc., 318 N. Fourth St., has 


ceased operation after 50 years in busi- 


ness. 


GRAND RAPIDS, MICH. — S&H 
Laundromat has been opened at 1517 


Plainfield Ave., N. E., by Clarence Smal- 


ley and Ivan Howe. The partners operate 
another establishment on Jefferson Ave., 
S. Z. 


COLDWATER, MICH.—John Walker 
has announced the sale of Coldwater 


Steam Laundry to two employees, Harley 
Taber and Emil Sweet. 


CARBONDALE, ILL.—Southern Iili- 
nois University will have its own laundry 
facilities this fall. 


SAVANNA, ILL.—Mrs, Nell Eadie has 
opened Minute Wash on N. Main St. 


CINCINNATI, OHIO — Mrs. Esther 


Tenkman has leased the premises at 
1717-A Van Zandt Rd. for the establish- 


ment of a “Washerette.” 


ST. LOUIS, MO.—Midwest Laundry 
& Cleaners has opened a new fur stor- 
age vault at Vernon Ave, and Skinker 


Blvd. 


PORT WASHINGTON, N. Y.—Cas- 
cade Laundry and Dry Cleaners, with 
branches throughout Brooklyn and Long 
Island, has been opened at 1013 Port 


Washington Blvd. 


QUINCY, MASS.—A contest, which 
included a trip to Bermuda, marked the 
opening of Dependable Launderers and 


Cleansers. 


HAVERHILL, MASS.—An automatic 
laundry establish t is pl d to be 
housed in a new building at Dustin and 
White Sts., it has been announced by 
Herbert J. Lynch, 





RUTLAND, VT.—New equipment has 
been installed in Blanche’s Laundry, 209 


Columbian Ave. 


MILFORD, DEL.—Milford Memorial 
Hospital has begun operation of its new 
jaundry. 


PROVIDENCE, R. [.—Central Coat, 
Apron & Linen Service, Inc., has been 


granted permission to construct an addi- 
tion to its laundry at Marvin St. and 


Magner PI, 


MARGARETVILLE, N. Y.— Irvine 
Shumann has purchased property on 


Main St. for the establishment of a laun- 
dromat. 


ALLENTOWN, PA.— Twenty-eight 
Allen Laundry drivers were honored for 


safe driving records at a banquet spon- 


sored by the Pennsylvania Manufacturers 
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Association. Safe-driver lapel pins were 
presented by Gerald F, Fritzen, PMA 
fleet safety engineer. Among the guests 
was Allentown Police Capt, Edwin Geis- 


inger. 


YORKVILLE, N. Y.—Tri-State Laun- 
dries Inc. has purchased the building 
at 169 Campbell Ave. for expansion, 
Arthur J. Cobb, vice-president and sec- 
retary of the firm, announced recently, 


SAN DIEGO, CALIF.—A business li- 
cense has been issued Clara Wilder and 
Wonda Harms, for establishment of a 
laundromat at 1407 Morena Blvd. 


ROBSTOWN, TEX.—New equipment 
has been installed in Robstown Laun- 
dry and Cleaners, 


COMPTON, CALIF.—An ee house 
was held recently at Compt dry 
and Dry Cleaners, 307 W. Premed 


Blvd. 





NEWTON, KANS. — New Process 
Laundry and Cleaning Co., Fifth and 
Plum, was scheduled to be opened re- 
cently, 


MONROVIA, CALIF.— Harold and 
Rosalind Clark have announced plans to 
purchase Matthews Laundromat, 121 E. 
Foothill Blvd., from Thomas and Lulu 
Matthews. 


TEMPLE CITY, CALIF. — Leonard 
Meredith has announced ownership of 
Temple City Aut tic : dry, 5818 
Temple City Blvd, Mr. Meredith arrived 
in the United States from Britain about 
18 months ago. 





FRESNO, CALIF.—Construction has 


begun on a one-story addition to Club 
Laundry and Cleaners, 4454 E. Belmont 


Ave. Harry B. Karayan and his son, Paul, 
the owners, report the work is due for 
completion in September, 


PHOENIX, ARIZ,— Fire destroyed 


the Wash-A-Teria Laundry, 1902 W. 
Hadley, with an estimated loss of $9,000. 


BRAWLEY, CALIF.—Rexford Hen- 
derson has announced the closing of 
Brawley Steam Laundry, 569 E St., 
which has been in operation since 1936. 


LOS ANGELES, CALIF. — Gonzalo 


M. Fernandez has announced plans to 
purchase Laundromat, 8433 S. Broadway, 


from I, §. Schlaifer. 
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Interested in increasing your business 
with fast, automatic 25 and 50-pound 


operation: 
delicate fabrics in lukewarm water. 
granular — for difficult water condi- 


ble to bleach. 





open-end washers? Here are four 
Lever soaps which will give you a 


white, bright wash in this type of 
LEVER FORMULA 880 — designed for 
A built synthetic — spray-dried and 
tions. Optical whitening agent is sta- 


LEVER FORMULA 770 — simplifies high 
temperature washing of sturdier 


WRITE FOR SAMPLES OF THESE 


LEVER SOAPS 


Lever Brothers Company, 390 Park Avenue, New York 22, N. Y. 
Other Industrial Service Offices: Chicago ® Atlanta ® Los Angeles 


Special Soaps for 
Automatic Washers 


fabrics. Soap, alkalies and whitener, 
scientifically balanced, are spray- 
dried to small, homogeneous beads 
which flow freely. 

LEVER SPUNN DIAMOND 88% AND 
92% — pure, concentrated soaps for 
building your own high-temperature 


wash formulas. 


LEVER NEPTUNE CONTROLLED — gives 
low sudsing in hard or soft water. 
Highly desirable for automatic 
washers, where excessive foam will 


slow down machine action. 





TEMPLE CITY, CALIF.—A & L 
Laundromat has been established at 5643 
N. Double Dr. by Floyd P. Auten and 


Robert C. Lahey, 


DALLAS, TEX.—T, E, Milholland, 
president of Zenith Cleaners, has an- 
nounced the opening of a new service 
store at 5525 W. Lovers Lane. 


_ LOS ANGELES, CALIF.—Pierce H. 


d plans to pur- 
proves Soren s One Half Hour Laundro- 
mat, 1748 W. Florence Ave., from Einar 
and Geraldine Boyesen. 





LOS ANGELES, CALIF.—Notice has 
been given that Rosaire and Doris Fred- 


ette and Alphonse and Maryann Lavo- 


rante have dissolved partnership in Ed- 


die’s Fairfax Launderall, 507 N. Fairfax 
Ave. The Lavorantes will conduct the 


business in the future. 


EL CAJON, CALIF.—Harry A. Paisin 
has announced plans to purchase Happy 
Hour Laundromat, 135 Prescott St., 
from Lowell G, Sachs. 

COFFEYVILLE, KANS. — Eugene 
Jacobs has announced plans to open an 
automatic laundry at 918 W. Eighth. 
Mr, Jacobs operates a similar establish- 


ment in Tulsa. 


SEYMOUR, TEX.—Ten new auto- 
matic washers have been installed in Sey- 
mour Steam Laundry and Washateria. 
Stacy Conner and John L. Stallings are 
the owners, 











from the 
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Keever, International Steel Wool Join Forces 


MYRON JOHNSON 


Further expansion in the laun- 
dry and drycleaning industries 
by the Keever Starch Company, 
Columbus, Ohio, was revealed 
recently with the announcement 
that International Steel Wool 
Corporation, Springfield, Ohio, 
is now being affiliated with 
Keever. 

According to Keever presi- 
dent C. J, Kurtz, the Columbus 
firm will now handle the sales 
and service of all International 
products, including Jumbo Press 
Pads, Flan-O-Wool, Magic Flan- 
ne) and flatwork ironer padding. 

Myron Johnson remains as 
vice-president and general man- 
ager of the 33-year-old Inter- 
national organization, R. W. 
Allen, manager of the Keever 
Laundry Division, will be in 
charge of sales, Under the new 
setup, Jumbo Press Pad prod- 


R. W. ALLEN 
ucts will be handled exclusively 
by laundry and drycleaning sup- 
ply houses, assisted by the 
Keever sales-service organiza- 
tion. 

International Steel Wool is 
the oldest press pad manufac- 
turer in the nation. It was first 
to introduce the woven steel 
press pad in 1927. 

The Keever Starch Company 
was organized in 1898. In 1952 
Keever acquired the Standard 
Chemical Works, Columbus, 
originator of Ultra-Lite and 
other laundry sours, A recent 
consolidation in 1956 resulted 
in the two companies becoming 
divisions of a new corporation 
known as Nationa) Industrial 
Products Company. The latter 
company purchased  Interna- 
tional Steel Wool Corporation in 


this most recent expansion. 


Meese Honors Veteran Employees 


Meese, Inc., executives re- 
cently gathered at Madison, 
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Ind., to celebrate 25 years serv- 
ice of 10 Meese employees and 


executives. Particularly honored 
was W. G. Harris, who has 
served as Meese president for 
25 years. 

At a dinner celebration, gold 
watches were presented to the 
group in photo. Front row, Jeft 
to right: W. C. Weir, W. CG. 
Harris, president; C, C, Ireland 
and J. W. Spotts. Back row: 
J. H. Driscoll, D. P. Meese, 
treasurer; C. Guerick, and H. E. 
Miller. Not present were J. F. 
Guerich and P, P. Stephanus. 


Dow Promotes Ebey 


The sales department of Dow 
Chemical Company, Midland, 
Mich., has announced the ap- 
pointment of Deane R. Ebey to 
the newly created staff position 
of personnel administration. Mr. 
Ebey has been assistant sales 
manager of the plastics depart- 
ment since 1951. 

Donald Williams, vice-presi- 
dent and director of sales, said 
Mr. Ebey’s activities will be di- 
rected toward improved effec- 
tiveness of an expanded sales 
organization. He will supervise 
the selection, training and plac- 
ing of sales personnel. Initially, 
his staff will include personnel 
in the sales training section and 
the supervisor of women’s per- 
sonnel, Other members will be 


added as required. 


Hercules Assigns Three 


The Synthetics Department, 
Hercules Powder Company, 
Wilmington, Del., has  an- 
nounced three staff changes: 

Arthur C. Ketcham, Jr., is be- 
ing transferred to the depart- 
ment’s Wilmington branch office 
as senior technical representa- 
tive, and William L. Kitchel 
to the New York branch office 
as technica] representative, Jo- 
seph O. Bradford will be associ- 
ated with the department’s 
home office in Wilmington as 
technica) representative. 

Mr. Ketcham, a graduate of 
the University of Virginia, 
joined Hercules in 1947 in sales 
work in the Chicago sales office. 
Since 1950 he has been a tech- 
nical representative and senior 
technical representative in the 
New York, Boston and Albany 
offices. 

Mr. Kitchel, a graduate of 
Yale, joined Hercules in 1952 
at the company’s Burlington, 
N, J., synthetic resins plant, He 
was assigned to sales in 1952 
and since that time has served 
as a technical representative. 

Mr. Bradford has been a 
technica) representative in the 
New York sales district for the 
past three years, A graduate of 
the University of Pennsylvania, 
he joined Hercules in 1953. 


New Tingve, Brown 


Representative 


TOMMY R. BLACK 

The appointment of Tommy 
R. Black as sales representative 
of Tingue, Brown & Co., New 
York, N. Y., in northern Texas 
has been announced by William 
M. Tingue, president of the 
company. 

Mr. Black attended Southern 
Methodist and has had three 
years of experience with the 
Hotel Adolphus Laundry in 
Dallas. He replaces Montgom- 
ery Gough, who recently ac- 
cepted a position with the 
Laundry Division of the Quar- 
termaster General, 

In southern Texas, Tingue, 
Brown & Co. is represented 
by Neil Baldwin, who has been 
with the organization for the 
past year. 


Pittsburgh Names 


Sales Manager 


GENE H, ECKERSON 


Gene H. Eckerson has been 
made advertising and sales pro- 
motion manager of Pittsburgh 
Waterproof Company, Pitts- 
burgh, Pa., according to an an- 
nouncement by H. O. Mamaux, 
president, Mr. Eckerson has 
been associated with the adver- 
tising and public relations field 
for the past 21 years. A former 
newspaperman, he has also held 
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Button up more business 
with Diamond Ortholate 


Two—maybe more—wear the shirts in some families. Are you selling 
your laundry service to these housewives of the future? 

DIAMOND ORTHOLATE turns out work that brings back all kinds of 
customers—with bigger bundles. Washroom tests show this soap-saver 
boosts whiteness retention and chases dug-in soil from collars and cuffs. 

Only DIAMOND’s patented process could produce ORTHOLATE—a fusing 
of orthosilicate and complex phosphate into an integral, dustless flake. 
We recommend ORTHOLATE for laundries with average soil and high 
bicarbonate water or for heavy soil in medium bicarbonate areas. Phone 
your nearby DIAMOND distributor for a free test. No obligation. DIAMOND 
ALKALI CoMPANY, 300 Union Commerce Building, Cleveland 14, Ohio. 
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Diamond Laundry Detergents - Sours - Blues 


Diamond 
4 Chemicals 
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NEW! this big, 


fact-packed 


data book... 


A VALUABLE AID FOR 
SHOP FOREMAN, 
AND PURCHASING AGENT 


Valuable 


Information 


" DARNELL 


some CASTERS AND WHEELS —< 





Enjoy the advantages of easily 
movable equipment, full protec- 
tion of floors and the elimination 
of damage to equipment due to 
wracking — at no additional ex- 
pense over ordinary casters 
and wheels. 


Cs <> <> tS DS tL) 2D DS XO 


DARNELL CORPORATION, LTD. 


DOWNEY (LOS ANGELES COUNTY) CALIFORNIA 
60 WALKER STREET, NEW YORK 13, NEW YORK 


36 NORTH CLINTON STREET, CHICAGO 6, ILLINOIS 


executive positions with Walker 
& Downing Advertising and 
Ketchum, McLeod and Grove, 
Inc., advertising agencies, 


In line with Mr. Eckerson’s 


appointment, Pittsburgh Water- 
proof Company has announced 
an expanded promotional pro- 
gram covering both the Laun- 


dry and Industrial Divisions. 


Post Ad Boosts Professional Laundries 


“Have you tried a profession- 
al laundry .. . lately?” is the 
headline that will appear on an 
advertisement sponsored by the 


| J. B. Ford Division, Wyandotte 


Chemicals Corporation, Wyan- 
dotte, Mich. The ad is sched- 
uled to run in the September 
14 issue of the Saturday Eve- 
ning Post. 

This marks the third year 
Wyandotte has sponsored this 
type of institutional advertising 
in the Post. The firm reports 
that the previous headline and 
illustrations, ““‘Pamper Your 
Shirts With Professional Laun- 
dering” and “You Just Can't 
Beat the Expert Touch of a 
Professional Laundry” are still 
used by several) leading laun- 
dries in their own sales promo- 
tion. 


Washex Holds Service School 


A one-week service course 
was recently conducted by the 


Washex Machinery Corporation 


The firm has prepared mate- 
rial to help the dealer to tie in 
with the advertisement. The 
promotional aids include 22-by- 
28-inch enlargements of the ad; 
two sizes of newspaper mats; 
artwork for a shirt band, and 
a clip-on slip to attach to dry- 
cleaning deliveries, inviting the 
use of laundry department serv- 
ices. In addition, a preprint of 
the Post advertisement has been 
mailed to every professional 
laundry in the United States 
and Canada. 

Shown in the photo are Ford 
Ballantyne, Jr. (left), a Wyan- 
dotte vice-president and gener- 
al manager of the J. B. Ford 
Division, and W, B, Appleby, 
manager, Laundry and Textile 
Department, checking the pos- 
ter of the advertisement. 


at its factories in Brooklyn, 
N. Y. Lectures and demonstra- 


tions covered all phases of the 
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Washex petroleum machine, the 
Syntomat and Washex filters. 
The course, because of its na- 
ture, was restricted to a small 
group. It will be repeated to in- 
clude all Washex distributors. 

Attending the course were, 
from left to right, standing: 
Raoul Gauthier, Ludor Manu- 
facturing Co., Montreal, Can- 
ada; Art Rainey, Belenky, Inc., 
Akron, Ohio; Jimmy Britt, Al- 
len & Vickers, Inc., Atlanta, 
Ga.; J. B. Diepenbrock, Washex 
Machinery Corp.; W. T. Rife, 
W. T. Rife Co., Huntington, 
W. Va.; Paul Vickers, Paul 
Vickers Co., Atlanta, Ga.; John 
Benz, John Benz Co., Spring- 
field, Mass.; Steven Landon, 
and Ted Arthur, Washex, and 
Harold Wells, Ludor Manufac- 
turing Co. 


Bannon Trains at Ajax 


RAY BANNON, JR. 


Ray Bannon, Jr., recently 
completed an extensive training 
program at the Ajax Pressing 
Machine Company, Salt Lake 
City, Utah. Mr. Bannon will 
join his father in the Bannon 
Laundry Machinery Company, 
which serves as an Ajax dis- 
tributor in northern California. 
Mr. Bannon, Jr., will be in 
charge of service, maintenance 
and installation work. 


Revolite Staff Changes 


W, A. Michie, sales manager, 
Revolite Division, Raybestos- 
Manhattan, Inc., Manheim, Pa., 
has announced three sales staff 
changes: 

Frank Howe has been pro- 
moted to district manager of 
the Middle West district, which 
embraces Ohio, Illinois, Wiscon- 
sin, Michigan, Indiana, Minne- 
sota, Iowa and the city of St. 
Louis. 

Walter Linn wil) continue as 
Revolite representative for the 
Chicago and northern Illinois 
territory. 
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Robert Price, who was a Rev- 
olite representative before en- 
tering the Army, has rejoined 
the sales staff and been assigned 
to a territory including the city 
of St. Louis, western Indian. 
and Illinois, except that portion 
covered by Walter Linn. 


Dow Elects Schuette 


Dr. William H. Schuette, gen- 
eral manager of The Dow 
Chemical Company’s Midland 
Division, Midland, Mich., has 
been elected to the company’s 
board of directors. He was pro- 
moted to the position of Mid- 
land Division general manager 
in 1955. 

Joining Dow in the chemical 
engineering laboratory in 1941, 
Dr, Schuette has served as assist- 
ant production manager, plastics 
production manager and assist- 
ant to the general manager. 

In addition to his responsi- 
bilities with Dow, Dr. Schuette 
is a director of Polychem Limit- 
ed, an Indian operation formed 
by Dow and Kilachand, Dev- 
chand and Company Limited. 
He is also responsible for the 
operations of the company sub- 
sidiaries, Bay Refining Corpora- 
tion and Bay Pipe Line Corpo- 
ration, at Bay City, Mich., and 
the company’s new petrochemi- 
cal plant under construction 
near Bay City. 

Dr. Schuette studied chemical 
engineering at Case Institute of 
Technology, receiving his B.S. 
degree in 1933, M.S. in 1939 
and Ph.D. in 1941. Before join- 
ing Dow he served as an in- 
structor at Case and was asso- 
ciated with the National Carbon 
Company and the C. O. Bart- 
ett and Snow Company. 


Adlam Heads New 
P-K Office 


GEORGE A. ADLAM 
Frank L, Patterson, Jr., presi- 


dent of The Patterson-Kelley 
Co., Inc., East Stroudsburg, Pa., 


has announced the opening of a 


BUILT TO GAKE 


PUNISHMENT 


Strength & Endurance 
at low initial cost! 


LAUNDRY NETS 
by ANCHOR-ROME 


do the best job in your washer 


@ Stick to the wheel for thorough ‘washboard 
action’ 


@ Lower initial investment 


@ Do not snag easily 


@ Open LENO mesh allows greater penetration 


® Proven by years of experience 


NYLON also available! 


Have you tried our nylon LENO net #803... 
now in its second year of service to many 


satisfied customers. 


Ask your supplier today about our 8 Sb. net 
#796, specially designed for diaper laundries. 


Iselin-Jefferson 
Company. Inc. 


Selling Agents 


MAIN OFFICE: 90 WORTH STREET, NEW YORK 13, N. Y. 
UPTOWN OFFICE: 1430 BROADWAY, NEW YORK 16, N.Y. 


AMANTA GALTIMORE BOSTON CHICAGO CLEVELAND DALLAS DETROIT (OS ANCELES 
MONTREAL PHILADELPHIA ST.LOUIS SAN FRANCISCO TORONTO 
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; : ao branch office, located at. 2040 

oy 0 IS? ates W. Wisconsin Ave., Milwaukee, 
} Wis. The new office will be 

headed by George A, Adlam. 

A mechanical] engineering 

graduate of Marquette Univer- 


BOCK-O-MATIC 65 TRAY-EX 


sity, Mr. Adlam nrst became 
associated with Patterson-Kel- 
ley as a manufacturers represen- 
tative. He has also served in 
various capacities with Allis 
Chalmers Mfg. Co. 


80 5 Wyandotte Announces Sales Staff Changes 


TRAY rors, zi 
IN MANY COMBINATIONS 
Can an Be Fitted to Any Open-End “> 
No Heavy Lifting—No ~ 
carts —WNo Mess. Tray Too 


Drains Into the Extractor. 


FULLY AUTOMATIC 
Cover Opens Automatically at 
End of Cycle. Mechanica) Timer 
Starts, Stops and Opens Ex- 
tractor. 


BOCK GYRO-BALANCING 
Perfected by Bock—Originators 


of Self-Balancing Extractors. 
Smaller Center Post—No Drive 


Pins. 

BOCK-O-MATIC DRIVE 
Highly Successful Bock Fluid 
Orive Coupling Combined With 


Patented Self-Adjusting, Auto- 
matic Brakes. Reduces Burden 
on Motor, Increases Motor Life. 
No Restrictions on Starts Per 


Hour! 

HIGH SPEED 
Over 1600 RPM. The Fastest 
30” Extractor on the Market. 
Extracts 85 Lbs. Every 6 Minutes. 


CONVENIENT 
Ample Yoe Space. Big 23” 
Basket Opening for Eas Load: 


ing of Shag Rugs, Netted Shirts. 
“a. ante es ‘ty, ws) BOCK-O-MATIC 85 EXTRACTOR 
8 tid 85 AB. (ORY WEIGHT) CAPACITY 
CAN BE INSTALLED ON MOST BOCKLITE (FIBERGLAS) CURB 
FLOORS ... NET WEIGHT 935 (BS. DEEP 30° DIAMETER BASKET 


SHIPPING WEIGHT 1175 LBS. 
SEE YOUR DEALER FOR DETAILS 
BOCK LAUNDRY MACHINE COMPANY 


TOLEDO 2, GHIO 
10, 15, 25, 50, 85 LB. (pry weicut) EXTRACTORS 


W. C. VAN KEUREN 


Full Rotary 


ROBERT W. HABERL 


New appointments in the 

\ J. B. Ford Division, Wyandotte 

: ‘ ; | Chemicals Corporation, Wyan- 

For all plain aes | dotte, Mich., were recently 

| made known by Ford Ballan- 

) tyne, Jr., a vice-president and 

. : } | ‘es 

tailorin g genera) manager of the divi- 
requirements al sion. 

W. C. Van Keuren becomes 
manager of the New York dis- 
trict office, Mr, Van Keuren 
joined Wyandotte Chemicals 
Boston district sales staff in 
1945 and became manager of 

GEAR DRIVEN — Exceptionally © GRADUATED STITCH REGU- | the Philadelphia office in 1952. 
Smooth and Quiet Running. LATOR — No Guessing. John K, Stanz, for the past 
FULL ROTARY — Evenly bal- © INDICATOR LIGHT on Motor five years a member of the 
anced ~ No vibration, Control Switch. (Motor so Quiet | Philadelphia district office sales 
NON-CLOGGING HOOK and This Feature Very Important.) 
BOBBIN CASE—Loose Threads @ BEAUTIFUL BLUE HAMMER- 
Quickly and Easily Removed. LOID FINISH — An Attractive 


sewing and 


JOHN K. STANZ 


A. J. BETTELHEIM 


staff as laundry department field 
sales manager, succeeds Mr, 
Van Keuren as district sales 
manager, 

Robert W. Haber) has been 
mamed sales manager of the 
Kansas City district. Mr. Haberl 
has been acting manager since 
the death of Gail Eldridge, hav- 
ing been transferred from a 
sales management position, 

A. J. (Larry) Bettelheim, 
New York district sales manager 
for 17 years, has retired, Mr. 
Bettelheim was recently the 
guest of honor at a luncheon 
attended by the entire division 
home office staff, 


EXTRA LARGE Table and Stand. Unit For Any Location. Clayton Offers New Guarantee 


Reasonably Priced—Liberal Terms 4 "¢W five-year warranty on 
steam generators has been an- 


Write for Details nounced by the Clayton Manu- 
facturing Company, El Monte, 


MACHINE COMPANY, AYER, MASS. | Calif. Clayton will replace any 


REPRESENTATIVES IN ALL PRINCIPAL CiTieés | Clayton generator coil within its 


first year of use without cost, 
including labor. Thereafter any 
coi] replacement within five 
years from the time of sale 
will be charged pro rata, 20 
percent after one year, 40 per- 
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cent after two years and so 
forth. The only stipulation is 
that coil failure must not stem 
from abuse or neglect. 


Lever Advances Two 


John L. Parry has become 
new general manager of the In- 
d'istria) Division of Lever 
Brother Company, New York, 
N. Y., according to a statement 
from John P. Moser, vice-presi- 
dent. Mr. Parry succeeds Wil- 
liam H, Cochrane, who has re- 
signed. 

Mr, Parry will be responsible 
for the marketing of industrial 
detergents and several other 
products, He joined Lever 
Brothers in 1948, served as as- 
sistant export sales manager 
and most recently as industrial 
edible products sales manager. 

Before World War II Mr. 
Parry was associated with the 
firm of J. Bibby Sons, Ltd., Liv- 
erpool, England, where he was 
engaged in the sales of fats, 
oils and related products in 
Europe. 

Thomas S, Reed has become 
sales manager of the industrial 
detergents products department. 
He was formerly assistant di- 
rector of sales of the consumer 
products division of a promi- 
nent chemicals firm. He joined 
Lever Brothers in May 1957. 


Ajax Assigns Distributor 

The Ajax Pressing Machine 
Company, Salt Lake City, Utah, 
recently appointed a new dis- 
tributor for the eastern Canada 
and Newfoundland areas. The 
Singer Steam Press Company, 
3485 Park Ave., Montreal, Que., 
Canada, will handle the com- 


plete Ajax line in this district. 


Forse Promotes Hoffman; Assigns Palmer 


GRAY HOFFMAN 


Gray Hoffman has become York City area, for Forse Cor- 
new district sales manager, New poration, Anderson, Ind. Mr. 
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New Wheeler Sales 
Manager 


: NEW K-D STAINLESS STEEL 
oe aie ow fe | Net and Marking Pins 


named sales manager of the | 
Wheeler Washer Division, Lu- | 

END ROT AND CORROSION 
PROBLEMS 


dell Manufacturing Co., Mil- | 
waukee, Wis., according to an 
announcement by W, C. Lut- 
zen, president. 

Mr. Peters, a graduate of | High strength stainless resists cor- 
Massachusetts Institute of Tech- | 
nology, was formerly associated | 
with Pick Manufacturing Com- | 
pany, West Bend, Wis., and 
United Machinery Company, 
Chicago. During the war years | 
he managed a large ammuni- 


tion plant. 








rosion troublesome to diaper laun- 
dries and dye plants. Prevents nylon 
net rot at pinning areas. K-D Stain- 
less pins are long-lived and lively! 
Slender (yet high strength) pin 
wires pass through nets and gar- 
ments with minimum resistance. 
O Send for Sample! 


BRASS PINS ARE FINEST 


MADE—many sizes and styles. 


International Tells History 


ASK YOUR JOBBER FOR THESE 
FINE K-D PRODUCTS 


Shirt sorting bins 
Garment Identification tags 
Numbering outfits 
Brass tag & rings 








Net Pins 

Marking Pins 

Pin Carriers 

Safety Pins, bulk 
Straight Pins, bulk 

Pin & tag combinations 
Flag markers, colored 








Garment baggers 
Rack Dividers 


Counter racks 
A 12-page illustrated booklet 
that recounts the 50-year history 


of International motor trucks | 


has been produced by Interna- 


tiona) Harvester Company. En- 


THE KEYES-DAVIS COMPANY 


110 — 14th Street 
Battle Creek, Michigan 


titled “50 Years of International 
Trucks, 1907-1957,” it traces 
the progress of truck manufac- 
ture from the first high-wheeled, 
20 hp. “IRC Auto Wagon” built 
in 1907 to the present-day In- 
ternational operation offering a 
complete line of trucks. | 
To obtain a copy of this | 
booklet, CR-317-G, write to the 
Consumer Relations Depart- 
ment, Internationa) Harvester 
Company, 180 N. Michigan 


Ave., Chicago 1, Ill. 


EXCLUSIVE ON C/L WASHERS 


YEAR 
GUARANTEE 


on the unique, vibration-free 


C/L HEAVYWEIGHT 
RIGID FRAME 


% 


One of 6 exclusive C/L features, each patented 
or patent pending, and each guaranteed for 5 
years! At the critical spots where ordinary wash- 
ers customarily break down, C/L guarantees 5 
trouble-free years! 


WRITE, WIRE OR PHONE FOR FULL C/L STORY 


CUMMINGS - LANDAU 


Laundry Machinery Co., Inc. 


305-317 Ten Eyck St. Brooklyn 6, N. Y. 
HYacinth 7-1616 


ROBERT J, PALMER 








PRE-CONDITIONS 
2400 Ibs. Per Hour 


AUTOMATIC 





= (CHALLENGE 
Tumbler 


CHALLENGE MANUFACTURING CO. 


7400 East Bandini Bivd., Los Angeles 22 
Telephone: RAymond 3-1301 


FULLY-DRIES 
800 Ibs. Per Hour 


OPERATION 








Hoffman previously served as 
assistant district manager for 
Forse throughout New York 
State. He has had 10 years 
experience in the industry. 
According to a company 
spokesman, Forse has named 


Robert J. Palmer to the post of 


assistant district sales manager 
for New York. Mr. Palmer will 
represent the complete line of 
Forse laundry and drycleaning 
equipment sales and_ service 
throughout the New 
York State area. 


greater 


NEW PRODUCTS AND LITERATURE 
Continued from page 6 


excessive heat loss and reduce 
steam consumption to less than 
one boiler horsepower per hour 
of operation, Its large 16-square- 
foot filter area permits fast sol- 
vent flow and results in clean 
discharge solvent from )back- 
washing. The capacity of the 
accumulator-stripper is sufficient 
to handle the backwash from 
two single-filter (3,000 g.p.h.) 
drycleaning units set adjacent to 
each other. 

Other advantages claimed by 
the manufacturer include 
cleaner operating filters and 
greater number of solvent 
changes per hour in the washer- 
extractor for cleaning without 
redeposition of soil. 

To obtain more information 
write to The American Laundry 
Machinery Company, Ross and 


Section Ave., Cincinnati 12, 


Ohio. 


BRAUN 


UNIT 


High-Capacity Compressor 


Presentation of a new extra- 
capacity Gardner-Denver ADL- 
1000 compressor has been an- 
nounced by the manufacturer. 
This mode) is said to eliminate 
the need for a second com- 
pressor when only - slightly 
larger air capacity is needed. 

The ADL-1000 is a_ two- 


stage, air-cooled, 20 hp., two- 


KLEEN 


For The Dry Cleaner 


BRAUN 


UNIT 


ENS 


For The Laundry 


combination washer- extractors — 


G. A. BRAUN, INC. 


82 


Dept. 28 461 E. Brigh 
10 Duke Street, Toronto, 
2 Drummond St., 6: 


Sy pees Ye 





Ave., 


Canada 
radferd, Ontario, Can. 


FOR QUICK-SERVICE PLANTS 
Key-Tag’s Model A-[5 


FLAG CHECKING 


@ faster handling 


@ no "human error” 


@ use “green” labor 


FLEXIBLE—FITS YOUR PRESENT SYSTEM 


WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 
6505 HOUGH AVE, CLEVELAND 3, OHIO 


cylinder vertical compressor, In 
continuous service, it has a 
piston displacement of 100 
c.£.m. and a discharge pressure 
up to 150 p,s.i. On intermittent 
service it is suitable for dis- 
charge pressure as high as 250 
p.s.i. 

Complete details are avail- 
able from Gardner - Denver 
Comets Gardner Dr., Quincy, 
Il. 


Cowles Issues Two Booklets 
Cowles Chemical Company 


has released two booklets de- 
scribing its new products, Esco- 
lin and Colesco, Escolin is a 
heavy-duty, all-purpose deter- 
gent for heavily soiled linen 
supply and industrial work. Co- 





YOUR REQUEST 
for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 


STARCHROOM LAUNDRY 


JOURNAL. 














WASH - EXTRAGT - sage on 


PINNACLE PRODUCTS corp 


lesco is a low-foaming synthetic 
for all classifications, both hot 
and cold water washing. 


For copies of the two folders 
write to the company at 7016 


Euclid Ave., Cleveland 3, Ohio. 


New Store Fixtures 


were 


yy a i are 


For launderers planning to 
brighten their call offices, Vic 
Manufacturing Company is of- 
fering a new line of front-office 
store fixtures, available either 
as a complete set or in individ- 
ual units. Made of hardwood, 
the entire set of fixtures consists 


of front counters, backdrops. 
one headframe assembly for an 


overhead sign and planter boxes 
ornamented with plastic sus- 


pension wires. 
For complete details contact 


Vie Manufacturing Company, 
1313 Hawthorne Ave., Minne- 


apolis 3, Minn, 


Every tab gives you 


customer AND LOT 


identification 


The world’s finest 
temporary 


marking machine 


188 Tarrytown Rd. 
Elmsford, N, Y. 
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The Linen Supply Association of America recently held a 


testimonial luncheon for Dr. Joseph C. Sherrill in recogni- | 


tion of his contribution to the linen supply industry. 

Jack A. Quigley, president of Chicago Towel Company, 
made the presentation on behalf of the LSA, Mr. Quigley 
is the immediate past president of the Association. 

The plaque read: “The officers, directors and members 
of the Linen Supply Association of America present to 
Dr, Joseph C, Sherrill this testimonial in recognition and 
appreciation of his outstanding contribution to the progress 
of the linen and towel service industry during his tenure 
with Texas State College for Women and Pennsylvania 
State College.” 

Shown in a jovial mood are Winard Olsen, Union Linen 


Supply Co., Chicago; Jack A, Quigley, Chicago Towel Co.; 


Dr. Joseph C. Sherrill, Armour and Co., Chicago, and John 


Morgan, Morgan Service, Inc,, Chicago. 


NIDS Announees Five Meetings 
The National Institute of Diaper Services Inc., New York, 


N. Y., has issued dates of its five forthcoming regional meet- 


ings. 

Northeastern: September 20-21, Claridge Hotel, Atlantic 
City, N. J. 

Midsouthern: September 28-29, Shamrock Hotel, Hous- 
ton, Tex. 


Midwestern: October 11-12, Kansas City, Mo. 


Western: October 19-20, Long Beach, Calif. 


Southeastern: October 25-26, Roanoke, Va. 


Three Elected to NIDS 


Linen Suppliers Honor Sherrill | 





The board of directors of the National Institute of Diaper | 


Services met with its newly appointed members, Mrs. Mabel | 


Griest, C. Bertram Barre and Harper L, Schimpff, during | 


the twentieth annual convention held in New York. Mem- 


bers are, left to right, front row: Robert W. Cunningham, | 


Tidy-Didy Service, Long Beach, Calif.; Mrs. Ruth P. 


Schaumann, secretary of NIDS, New York, N, Y.; A, M. 
Van Fleet, new president of NIDS and operator of Tidy 
Dy-Dee Service, Allentown, Pa.; Mrs, Mabel Griest, Baby's 
Dy-Dee Service, Lancaster, Pa.; Stanley I. Posner, legal 


counsel for NIDS, Washington, D, C. Back row: Ralph M. 
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DARMAN DELUXE 
The “TIME-TESTED” Cabinet 





NEED MORE 
VOLUME ... 


continuous towel cabinet 


dispensers will give it 
Fo 


PRICE 


$24.00 eacu, 


F. O. B., Utica 


Immediate Delivery 


to you 


DAR AS AM 
MANUFACTURING COMPANY, INC. 
1410 Lincoln Ave. Utica 4, N.Y. ‘Tel. 49632 






















BULLDOG LINE 


Metal Press Pads 







FLAN-L-TEX 


METAL PRESS PADS 






© ASBESTEX COVERS 





BULLDOG NYLON PRESS COVERS 






MET-L-FLAN TOP PADS 






X. S. SMITH... 
THE UNIVERSAL TEMPORARY IDENTIFICATION MACHINE 


. LAUNDERERS AND CLEANERS 









Rheostat controls for consist- 
{ ently strong clear printing; 


qo” and uniform stapling pres- 
ae 








sure for proper set and clinch 
of staples. 
Tag-O-Lectric makes, morks and 


power staples in a single opera- 
tion. One, or two precision- 


placed staples. 
It's the machine and tags that 


break the bottleneck at mark-in 


and up through assembly. 
WRITE for FULL INFORMATION 


TEXTILE MARKING MACHINE .CO., Inc. 


Syfacuse 1, N. Y 















2204 Erie Blvd. E 















These helpful booklets 
Can Show YOU HOW To: 


& Solve special problems 
> Train new help 


» Make more money 


“How To Clean Cotton Rugs” 


- “Manuva for Training Silk Finishers” 


. “The Laundry Primer” 
ABC's of washroom operation 


. “Storage for the Drycleaner”’ 


. “Guide to Plant Layout” 
making the drycleaning plant more efficient 


- “How To Train Finishing and Folding 
Operators in the Laundry” 
- “Manual for Training Woo) Finishers” .. . 
the complete job on all types of garments 
. “Guide to Construction and Remodeling 
of Drycleaning Plants” 
“How To Build a Greater Demand for 


Your Professional Laundry Services” .. . . 


Advertising That Builds and Holds 


Laundry Business” 
. “Fur Book” 


complete textbook on cleaning, repairing 
and remodeling furs 


. “Legal Decisions for the Drycleaner” .. . 
. “The Charged-System Roundup” 


. "Fabric Facts” 


how to identify, clean, spot and finish 
all kinds of fabrics 


To order, check number and mai) coupon. 
Special rates on quantities quoted on request. 
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Jones, Sanitary Diaper Service, Fort Wayne, Ind.; C. Ber- 
tram Barre, Piedmont Diaper Service, Spartanburg, S. C.; 
Harper L. Schimpff, new director-at-large and operator of 
Dy-Dee Wash of Washington, Inc,, Washington, D, C.; 
Warren A. Lau, Dy-Dee Wash, Inc., Chicago, Ill. 


Obituartes 


Harry J. Begor, 57, manager of the Springfield (Massachusetts) 


Municipal Hospital laundry, died recently, A veteran of World 
War I, Mr. Begor reenlisted in the Army in 1937, and was dis- 


| charged with the rank of captain at the end of World War IL. 


\ He is survived by his wife. 


\ William Herbert Henry, 48, proprietor of a laundry in El 
' Monte, California, died recently, Mr, Henry is survived by his 
| wife, two daughters and five sons. 


William E. Horr, 82, retired general manager of Model Laundry 


| Company, Cincinnati, Ohio, died at his home in Kennedy 


Heights. He was a past president of the Ohio State Laundry 


} Owners Association, Cincinnati Laundry Owners Association and 


the Walnut Hills Merchants & Civic Association, Survivors in- 


| clude his wife, three sons and a daughter. 


A. ©. (Jack) Johnson, 82, president of Palace Laundry, Sac- 


_ramento, California, died June 26, Mr, Johnson joined Palace in 


1913 and a few years later became the sole owner. He was a past 
president of the California Laundry Owners Association, a mem- 


ber of the Sacramento Lions Club, and a member of the Elks 


Lodge for 38 years. Surviving are two daughters. 


James A. Rutledge, 70, a partmer in Sanitary Laundry, Albu- 
quergue, New Mexico, died at his home recently, Mr, Rutledge 


founded Sanitary in July, 1928, in partnership with his brother, 
Lee, and L. T. Shirley. Shortly after World War Il, Mr. Rutledge 


and his son, James L., bought the interests of the other partners 
in the laundry. He was a member of Temple Lodge 6 AF&AM, 


York Rite Bodies and Ballut Abyad Temple of Shrine, and a 
charter member of the Fez Club. He served as a board member 
of the YMCA and Community Chest. In addition to his son, 


James, who will continue operation of the establishment, he is 


survived by his wife. 


Convention Calendar 


eS 


Virginia Association of 
Launderers and Cleaners, (nc. 


Hotel Chamberlin, Old Point 
Comfort, Fort Monroe, Vir- 


ginia, August 18-20, 1957 


| Massachusetts Caundryowners’ 


Association and New England 
Linen Supply Association 


) Combined Fal) Meeting, Equi- 


nox House, Manchester, Ver- 


mont, September 19-22, 1957 


Georgia Launderers and 
Cleaners Association 


) Biltmore Hotel, Atlanta, Geor- 


gia, October 2-3, 1957 


New York State Launderers 
& Cleaners Association 


Fall Conference, Whiteface 


Inn, Whiteface, New York, 
| September 12-15, 1957 


institute of Industrial 
Caunderers 


Statler Hotel, Los Angeles, 
California, November 4-8, 1957 


mee Dry cl ing & 
Laundry Institute, Inc. 
Severin Hotel, Indianapolis, 


Indiana, November 8-10, [957 





Maryland, District of Columbia 


and Virginia Laundryowners 
Association 


Midwinter Meeting, Shoreham 


Hotel, Washington, D. C., De- 
cember 2-3, [957 


Mississippi Laundry and 
Cleaning Association 
Robert E. Lee Hotel, Jackson, 
Mississippi, December 7-8, 

1957 
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CLASSIFIED DEPARTMENT 





10¢ @ word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad, Advertisements set in capitals 


tive insertions. Minimum charge—$2.00 (new or repeat). 





er bold face type 15¢ a word, first insertion, 10¢ a word for 


Help Wanted and Situations Wanted ads 5¢ a word for oret insertion, 4¢ @ word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 (new or repeat). 


Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month. Payment should 


accompany all orders. Add cost of 5 words if answers are to come to o box number to be 
forwarded by us. Rates are net: not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N, ¥. 














LAUNDRIES and CLEANING PLANTS FOR SALE 


HELP WANTED 





Complete small laundry in center of fast-growing Virginia town for sale. 


Wish to retire. Room for expansion and drycleaning, ADDRESS, me 
1201, STARCHROOM LAUNDRY JOURNAL. 


Modern laundry and drycleaning plant. Excellent location last-growing 
San F grossed $300,000 in 1956. Owner retiring. AD- 


DRESS, Box 1465, STARCHROOM LAUNDRY JOURNAL, 2 


LAUNDRY AND DRYCLEANING PLANT: Fur cleaning, cold storage, and 
rug shampooing. Buildings and rea) estate. Equipment in good condition. 


Established 28 years. Only commercial laundry in 25 miles. By family 
to settle estate. Contact William Christman, Modern Laundry and Dry 


Cleaning Co., Bluffton, Ind. 1579-2 


LAUNDRY AND SOLVENT CLEANING PLANT IN TOWN 5,000 POPU- 
LATION. COLORADO MTS. $12,000 CASH DOWN. BUYER ASSUME 


$14,000 BALANCE ON EASY TERMS. ADDRESS: BOX 1573, STARCH- 
ROOM LAUNDRY JOURNAL, -2 


COMPLETE SMALL LAUNDRY AND DRY CLEANING PLANT IN CENTER 
OF FASTEST GROWING COMMUNITY IN SOUTHERN NEW ENGLAND 


FOR SALE. WILL DISCUSS REASONS FOR SELLING AND PRICE WITH 
INTERESTED BUYERS. ADDRESS: Box 1590, STARCHROOM LAUNDRY 


JOURNAL. 2 


PROFITABLE LINEN SUPPLY & FAMILY WORK PLANT, grossing over 
$100,000 yearly, capable of doubling sales volume, can be had at sacri- 


fice price due to illness of owner. 3 well-established routes. Growing 
territory in Upper N. Y. Will consider $25,000 cash, balance on terms. 


ADDRESS: Box 1545, STARCHROOM LAUNDRY JOURNAL. 2 
SITUATIONS WANTED 


MANAGEMENT, veteran of 25 broad practical years of drycleaning-laun- 
dry experience (mostly production}, background in business management 


and accounting, and college education. Wishes future devoted to ex- 
ploring new and efficient methods of doing things, creative ideas and 


perspective planning, promotion and exploration. Would like associate 
with a respected and staid concern that seeks infusion. ADDRESS: Box 


1576, STARCHROOM LAUNDRY JOURNAL, 5 


ADMINISTRATIVE EXECUTIVE—Capable, 





























bins young man; 11 
years office and plant experience in multi-division industrial laundry; 


seek permanent administrative position with future potential. ADDRESS: 


Box 1578, STARCHROOM LAUNDRY JOURNAL. 5 





TOP FLIGHT - LAUNDRY PRODUCTION ‘MAN: alti for permanent 


position or will accept limited number of temporary assignments to train 
operators and supervisors and establish modern methods. The past 10 
years as demonstrator for the Prosperity Company. Please contact Joseph 


Cc. Applegate, 120 North McLean, Memphis, Tenn. 1600-5 





ROUTE SUPERVISOR: For progressive plant near Chicago. 12 well-estab- 
lished routes in rapidly populating area, Must be able to train men, run 
contests, etc. State education, experience, and present salary. ADDRESS: 
Box 1555, STARCHROOM LAUNDRY JOURNAL. -7 


ACCOUNTANT-BOORKKEEPER : for ilies and nee supply in up-state 
New York. Control, inventories and provide monthly operating state- 
ments. Prefer man experienced with A.I.L. method. ADDRESS: Box 1563, 
STARCHROOM LAUNDRY JOURNAL. -7 





PRODUCTION MAN: “Real « opportunity as shiff superintendent in large 
growing industria) laundry. Modern equipment and modern ideas will 
give you chance to show your ability. Give background, experience, 
salary expected. ADDRESS: Box 1567, STARCHROOM LAUNDRY JOUR- 
NAL, 7 


GENERAL LAUNDRY FOREMAN, to take Saati charge of two ironers. 
Commercial plant operation. Location fast-growing Florida West Coast 


city. State age, experience, salary expected. ADDRESS: Box 1576, 
STARCHROOM LAUNDRY JOURNAL. -7 


LAUNDRY DETERGENT SALES REPRESENTATIVE for New England area 


Permanent position with promotional opportunity. Excellent employee 
benefits, Three or four years laundry experience or A.I.L, graduate pre- 


ferred. Laboratory and field training provided. Write details of educa- 
tion, experience and salary desired. Address: Philadelphia Quartz Com- 


pany, Public Ledger Building, Philade)phia 6, Pa, 1579-7 


SALES } MANAGER: Large family leundry and drycleaning plant in west- 
ern Pennsy)vania, Routes primarily, Good salary and bonus, ADDRESS: 
Box 1580, STARCHROOM LAUNDRY JOURNAL. 7 


PRODUCTION MANAGER FOR FAMILY LAUNDRY AND DRYCLEAN- 


ING: Liberal salary for experience and ability to handle personnel and 
supervise maintenance. ADDRESS: Box 1581, STARCHROOM LAUNDRY 


JOURNAL. J 


Delaware Valley, U.S.A., is growing. We are looking for a laundry pro- 


duction superinienden} to grow with our plan}, He mus} be married, 


draft-exempt and have a high school education. State experience, avail 
ability and anticipated earnings first year. ADDRESS: Box 1583, STARCH- 


ROOM LAUNDRY JOURNAL. J 
FOREMAN: Wholesale flatwork—production experience essential. State 
experience, background and salary desired. ADDRESS: Box )589, 


tase LAUNDRY JOURNAL. -7 






FAMILY SERVICE LAUNDRY approximately $250,000 yearly volume in 


Metropolitan Boston needs young, competent and aggressive manager— 


opportunity to purchase. ADDRESS: Box 15979, STARCHROOM LAUNDRY 
JOURNAL. 2 








MINT, the only li d and bonded employment agency specializing in 
the placement of personne) in the LAUNDRY and DRYCLEANING indus- 
try exclusively, is now expanding its services nationally, At the head of 


this organization is Mr. A. Mintz, BS, MBA, who has been general 
manager, plant manager and chief industrial engineer with some of the 


largest plants in the East. THERE 15 NO CHARGE TO EMPLOYERS FOR 


OUR SERVICES. If you need Managers, Superintend R En- 
gineers or Foremen, list your requirements with MINT PERSONNEL 


SPECIALISTS, 111 West 42 St., New York 36, N. Y., LOngacre 3-0890. 


1555-5 











Laundry production manager, years experience a)) phases )inen supply 
and steam lemmndates. Qualified to organize and supervise personnel. 
Guarantee ijent operation. Best of references. ADDRESS, 


Box 1562, STARCHROOM LAUNDRY JOURNAL. ‘5 
BUSINESS SERVICE 


DOUBLE YOUR INCOME from your newspaper advertising by using our 


low-cost "CLEANER TOONS" and verses. For FREE proots write: LILLY 


CARTOONS, Box 167, Long Beach, California. 1392-10 
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MERCHANDISE FOR SALE 
MANUFACTURER SELLING OUT SURPLUS 24 x 36. NYLON NETS, $13.50 


PER DOZEN, FINEST QUALITY, SUPPLY LIMITED. L. §. SUPPLY COM- 


PANY, 168 TRENTON AVENUE, WHITE PLAINS, NEW YORK. 1582-45 











SUEDE AND LEATHER SERVICE 





Wholesale leather and suede cleaning, redyeing, retinishing. Hun- 


dreds of ti im every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 


Cc. O. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 


lowa. 654-18 














REPAIRS — PARTS — SERVICE 





REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. Full line of Asher ironers rebuilt by men who know how. 


BAEHR LAUNDRY MACHINE CO,, 29 Calumet Street, Newark 5, N. J. 


1228-37 


85 




























PROFESSIONAL NOTICES 


MACHINERY FOR SALE (Cont'd) 





CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
eekly sales reports—monthly cost trends and 
articles “of ~soearo interest. 64 Bulletins—$15 annually—check in advance 
1 Yr. $13. 50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 

ffiliated with paath Carruthers & Com- 
pany, Peden and Management Consultants, Boston, Hartford and 


Washington. 201-27 











TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. Gs. 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 
WOOD WASHERS REBUILT WITH ALL naw WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT, 30 x 30”, 56 x 54”, 42 x 72” and 
44 x | 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 








y Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 





POWER PLANT EQUIPMENT FOR SALE 
BOILERS FOR SALE: 1—Cleaver Brooks 125 H.P, oil fired #5 oil with 


mew tubes; 1—New Steamaster 40 H.P. water tube oil-fired; 1—Used 
100 H.P. Cleaver Brooks 125 W. P. oil-tired #3 oil. Priced very reason- 


ably. Chicago Used & New Laundry Equipment Co., 3128 W. Lake St., 


Chicago, Th. 711-36 





FOR SALE: SKINNER UNIFLOW ENGINE eoantated to G.E. 3-phase gen- 
erator, 60 cycle A.C., at 200 R.P.M., rated 300 KW. Has a belted D.C. 
exciter 750 R.P.M. and 14 KW, WESTINGHOUSE STEAM TURBINE D.C. 


generator, 7245 R.P.M., deliver 100 KW. ALLIS CHALMERS 75 H.P. 
ROTWIN AIR COMPRESSOR, 290 C.F.M. like new. Inquire Columbian 


Laundry, 280 S. 12th Street, Newark, N. J., MArket 3-3980. 1584-36 


Two Ames ‘Steam 80 “HP. “ eil- fired boilers, 125 pound WP, very slightly 


used. GARDNER MACHINERY CORP., Box 10001, Charlotte, N. C. 


1592-36 








hir Compressors, 2, 3, 5, 7%, and 10 HP. units, pertect shape. GARDNER 
MACHINERY CORP., pote 10001, Charlotte, N. C. 1595-36 





30 x 120” and 36 x 1290” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality producti Very reasonably priced. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6767-4 
6-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 


Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 


ANTEE, CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 
9318-4 


46 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 


ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 


ery =e 313 Ten Eyck Street, Brooklyn 6, N, Y. 9368-4 
15 AMERICAN AND HOFFMAN MONEL : AND OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 


OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAD 1 dry M i y Co., 305 Ten Eyck S!., Brooklyn 6, N. Y. 597-4 


























MACHINERY FOR SALE 


TWINRAPID ROTARY PRESS UNIT, consisting of: 51” TAPERED AS 
WELL AS MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma- 


chinery Co., 305 Ten Eyck St., Brooklyn 6, N, Y. 

AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 


6766-4 


CUMMINGS-LANDAU NOW MARKING QUICK DELIVERIES OF NEW 











WITH OUR PINCH. AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU IL dry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


Put 








Ou “She 
Defensive! 


Together we can strike back 


Give to 


AMERICAN CANCER SOCIETY 











* Ten Eyck St., Brooklyn 6, N. Y. 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR, CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 5t., 


Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 94”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU laundry Machinery Co., 305 
693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, ya Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has avai) Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942, American 8-roll ironer; American 6-roll ironer,; 
Ellis 54 x 120” 9-pocket stainless washer; American Cascade 42 x 84” 
washer, Troy 42 x 72” washer, American Tilfor shirt unit; Prosperity 
4-girl unit and coat presses; Hoffman 42 x 90” tumbler, Huebsch 36 x 30” 
tumblers; Hoffman and American 48” and 60” extractors for laundries 
or cleaners; Hoffman 140F unit used two months; American 30 x 48” 
petroleum unit with filter, still, etc., brand-new, Prosperity synthetic 
cleaning unit; DDZ 60-pound synthetic unit; Columbia synthetic unit. 

1164-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
ae, N. Y. EVergreen 9-6585, has late type Sec-O-Matic synthetic unit 
with solvent saver—Mercury—-140F unif—60 lb, automatic stainless perk 
unit—10 lb. Columbia unit. 1165-4 
(IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
ae, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write for our availability list without obligation. 

1166-4 


IMPERIAL Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for inspection, reasonable prices and terms, one year guarantee. 
Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with us, 1167-4 


SURPLUS EQUIPMENT of FINE LAUNDRY & DRYCLEANING MACHIN- 
ERY from SEVERAL PLANTS AND INSTITUTIONS. ACT FAST FOR BAR- 
GAINS! American 8-rol]l 120’ FLATWORK IRONER; American 6-roll 120” 
FLATWORK IRONER, 42 x 84” American Norwood Cascade MONEL 
WASHERS, 2 pockets; 49 x 96”, 3 pockets, 42 x 96”, 8 pockets; 30 x 30” 
American Cascade MONEL WASHERS; 24 x 36” American Cascade 
MONEL WASHERS; American 54” NOTRUX EXTRACTOR, 5 sets of 
MONEL CONTAINERS; American 48” MONEL OPEN-TOP EXTRACTORS; 
30” copper starch EXTRACTOR, all direct motor-driven, AC 220 volt, 
3 phase, 60 cycle. And a NUMBER of OTHER ITEMS too numerous to 
mention in this issue. WRITE, WIRE OR "PHONE: Sole liquidator: WIL- 
LIAMS LAUNDRY MACHINERY, 37-37 9th St., Long Island City 1, N. Y., 
STILLWELL 6-6666. 790-4 
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MACHINERY FOR SALE (Cont'd! 





AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 9014-4 
48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 


LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N.Y. 4855-4 





24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT, CUMMINGS-LANDAU Laundry Machinery Co., 315 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 


GASWAY IRONER, LATEST TYPE GAS HEATED CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL- 
LENT MECHANICAL CONDITION. CUMMINGS-LANDAU Laundry Ma- 


chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1075-4 


AMERICAN and TROY 26” and 26” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 315 Ten Eyck 
Street, Brooklyn 6, N, Y. 6868-4 
HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 


DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 











9 Huebsch or American Zone-Air open-end tumblers, AC 220 volt, 5 
gpa 60 cycle, practically new. Available, immediate sale. Special price 
. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL. -< 


| jr on Ruffle Ironer, 115 Volts, A.C. or D.C. foot rheostat contro), 


hardly used. The Amy Company, 10321 Jasper Ave., Cleveland 11, 
Ohio. 1492-4 





Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim; also new wood washers, ILLINOIS LAUN- 


DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Ili- 
nois, Nevada 2-2621, 188-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 


dry Machine Company, 29 Calumet Street, Newark 5, N, J. 2240-4 


Unipress 5 53” tapered presses and nteiliroom presses. Iden pantie pressing 
unit, Cummings-Landau Laundry Machinery Co,, 305 Ten Eyck St., 
Brooklyn 6, N. Y. 1534-4 


Prosperity Power Circle, “Model 454 tapered and 154 duck coat presses. 
Cummings-Landau Laundry Machinery Co., 305 Ten Eyck St., 
New York. 





Brooklyn 6, 

1535-4 
AMERICAN FIVE LANE SPREADER AND FEEDER: Small-piece FOLD- 
MASTER, Small-piece conditioning tumbler with conveyor, Cummings- 
Landau Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 


1531-4 





PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N, Y. 


9952-4 





MODEL 75, AMERICAN VACUUM STILL, COMPLETE WITH MOTOR: 


DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 


St., Brooklyn 6, N. Y. 964-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM. 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 


Fae 8 647-4 


‘American and Hoffman 140F drycleaning ‘units, complete in every re- 
spect. New-machine condition, at considerable saving over new-equip- 
ment price. C Landau L dry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 1538-4 














Hottman model XCo5, XCo056 and XW12 presses, Cissell puffers, Cissell, 
cuff cleaners and sleeve finishers. Real values. Cummings-Landau Laun- 


dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1539-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6983-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 


DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 315 Ten Eyck Street, Brooklyn 6, N, Y. 


6914-4 








Leef Leggers and Pocketeers. Equal to new. Cummings-Landatu Laundry 
Machinery Co., 305 Ten Eyck St., snes S, @.- 3; 1536-4 


PROSPERITY LATEST TYPE SPORT SHIRT UNIT, cunaiees with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 


in every respect. Cummings-Landan Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn a 1537-4 


One )ate mode) Prosperity shirt unit with cabinet sleever. Three Pros- 
perity very late model thin head 2-girl shirt finishing units complete. 
Very low price. GARDNER MACHINERY CORP., Box 10001, Charlotte, 


N. C. 1591-4 


Two American 4-roll 100” flatwork ironers, excellent condition. GARD- 


NER MACHINERY CORP., Box 10001, Charlotte, N. C. 1593-4 


One American 6-roll 120” flatwork ironer, recently rebuilt by American 


Company. GARDNER MACHINERY CORP., Box 10001, Charlotte, N. C. 


1594-4 


Three 42” x 96" Hoffman Monel motor-driven washers, thoroughly re- 
conditioned. GARDNER MACHINERY CORP., Box 10001, Charlotte, N. C. 


1596-4 


Five new Troy 30” x 30” stainless-steel, motor-driven, 60-pound laundry 
washers. One Durabilt stainless-stee) 36" x 36", 110-pound washer, per- 
fect condition. Three Prosperity open-end stainless-steel laundry washers, 


never been used. GARDNER MACHINERY CORP., Box 10001, Charlotte, 
N. C. 1597-4 


UNIPRESS | CABINET SLEEVER—ONE YEAR OLD. TWO LATTNER 6 HP. 
BOILERS. ADDRESS: Box 1598, STARCHROOM LAUNDRY JOURNAL. -4 


FOR SALE: One used Mercury UL approved petroleum cleaning unit. 


Complete packaged unit including two-bath, vacuum still, vacuum still 





Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 


CUMMINGS-LANDAU Laundry Machinery Co., 
Brooklyn 6, N. Y. 


HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 


Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 


313 Ten Eyck Street, 
6910-4 





pump, motor drive. Extra large Bulter filter connected with unit. Bargain 


at $1,800. ADDRESS: Box 1577, STARCHROOM LAUNDRY JOURNAL, -4 








CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers. G. W. ROBINSON 
CO., 36 Pleasant Street, Watertown, Mass. 3240-38 








AIR-DRIVEN PRESSES: Forse 54” square-buck linen supply press; Forse 
53” tapered garment press, Forse mushroom presses, Very reasonably 
priced. Chicago Used & New L dry t Co., 3128 West Lake 
St., Chicago 12, Ill. NEvada 8-8849, 891-4 


For Sale: One nearly new Forse FM-20 Master shirt folding machine $275. 
One Forse SL-75 Master sleever, $275, One 42” x 84” Troy Atlas Stain- 
less Steel laundry washer, motor driven, 220 volts, three phase, two 
pockets, two doors, $2,400, Washer has been thoroughly rebuilt and is 
like new. Harold Stegmiller, Moline, Illinois. 1560-4 


42 x 84” Troy and Smith-Drum Monel washers, 2-pockets, 2-doors. Ma- 
chines running in a local hospital, can be inspected. SPECIAL PRICE 
$1,995 each. Washers motor-driven, guaranteed in good running con- 


dition. Excellent buy. WILLIAMS LAUNDRY MACHINERY CO., INC., 


37-37 9th Street, Long Island City 1, N. Y. STillwill 6-6666. 872-4 
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NOTICE TO ADVERTISERS 


In order to maintain a regular publication 
schedule, all classified advertisements must be 
received no later than the Ist of the month 


in which the advertisement is to appear. 














THE 
PARK 


RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 


in all bundles; 
permits location of lot 
for all marks. 


Used for years by hundreds of 


laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(Al) shipments C.O.D. 
unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 




















MACHINERY FOR SALE (Cont'd) 


SIX-ROLL AMERICAN 120” IRONER, rebuilt and guaranteed, like new. 
Talley Laundry Machinery Co., Greensboro, N. C. 1271-4 








48” AMERICAN OPEN. TOP EXTRACTOR, = excellent condition. Talley 
Laundry Machinery Co., Greensboro, N. C. 1272-4 





20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
Laundry Machinery Co., Greensboro, N. C. 1267-4 
36 x 54 AMERICAN CASCADE WASHER, Mone! metal, 2-pocket, 2-door 
rebuilt and guaranteed. Talley Laundry Machinery Co., Greensboro, 
N. C. 1268-4 
PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. Talley 
Laundry Machinery Co., Greensboro, N. C. 1269-4 
607 PANTEX-PERK DRYCLEANING UNIT, two years old, excellent con- 
dition, Talley Laundry Macl Machinery Co., Greensboro, N, C, 1275-4 
PROSPERITY 38” P. C. WEARING APPAREL PRESSES, a real bargain. 
Talley Laundry Machinery Co., Greensboro, N. C. 1276-4 


UNIPRESS TWO.GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Ce., Greensboro, N. C. 1277-4 


30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Co., Greensboro, N. C. 1278-4 
36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 
HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 
COMPLETE STOCK OF REBUILT GUARANTEED LAUNDRY AND DRY- 
CLEANING MACHINERY, Talley Laundry Machinery Co., Greensboro, 
N. C. 1281-4 
Metal Washers: 42 x 72—2-pocket, 2-door, American, 42 x 42-1-pocket, 


1-door, American. 42 x 72—4-pocket, 4-door, Henrici. All rebuilt in A-1 
Condition. Talley Laundry Machinery Co., Greensboro, N. C. 1437-4 















































2-roll, 100" American ironer. Rebuilt, A-1 condition. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1438-4 


Wood cylinders and shells, any size; also all sizes new and rebuilt wood 
washers. Talley Laundry Machinery Co., Greensboro, N. C. 1439-4 


Complete stock of synthetic and solvent drycleaning units all sizes, all 
makes and models. Talley L dry A y Co., G = *-s 














30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW elec- 
trical equipment. EVANS AUTOMATIC SHIRT STARCHING MACHINE. 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 4753-4 


40” TROY and TOLHURST, direct motor-driven and belt-driven extrac- 
tors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 4755-4 








2-ROLL 100’, 110” and 120’ AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 











Hydraxtor with 4 ‘sets containers. In excellent condition. Cummings- 
Landau Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 


1533-4 





5-Prosperity #25 fully automatic open-end washers with supply injectors. 
Bargain—2 years old. TALLEY LAUNDRY MACHINERY COMPANY, 
Greensboro, N. C. 1585-4 


75" Psiteaaliiten return ironer in A-1 peeisledi—tine netal—tew price. 


TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N, C. 
1586-4 


1—18" | all stainless-stee) open- top ‘extractor—perfect shape. 7 TALLEY 
LAUNDRY MACHINERY COMPANY, Greensboro, mn: ©. 1587-4 


1—#50 Cook manual open- -end washer—one y: year old—bargain, T. TALLEY 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1588-4 








MACHINERY WANTED 
WANTED, MONEL METAL WASHERS, all sizes, and any other laundry 


equipment. Interested in buying entire plants for export, highest prices 


paid. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL, 3 








54”, 50” and 48” Notrux extractors; 8- and 6-roll American or Troy 
ironers. Highest prices paid! ADDRESS, Box 1414, STARCHROOM LAUN- 
DRY JOURNAL. 3 
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Cleanup Pays Off 
To the Editor: 


I wish to announce that our hospital 
has completed previous proposed 
plans to modernize the laundry de- 
partment, The following additional 
completely new equipment has been 
installed and in operation; An 8-roll 
flatwork ironer, a 42-by-84 automatic 
washer, and a double blanket-stretch- 
ing unit with drying cabinet. The in- 
terior of the laundry has been paint- 
ed, also necessary cleaning and repairs 
have been done, 

We are now in a position to handle 
the increased volume of linen which 
has reached a total of 6,000 pounds 
daily, and are anticipating a further 
increase in the near future. 

We noticed particularly the favora- 
ble comments of our employees, and 
their more cheerful attitude at their 
work due to the bright new look in 
the plant after the painting and gen- 
eral cleanup, It might be interesting to 
other laundry managers that we defi- 
nitely improved production from this 
plant cleanup alone. 

Another important step we took to 
improve production was to give a 
simple test on laundry procedures to 
all female employees in order to 
choose a supervising floorlady. The 
reason for this test was to give all 
employees an even chance for the pro- 
motion, eliminating any ill feeling or 
resentment towards the person se- 
lected, 

This process also had other benefits. 
We noticed improvement on some of 
the less skillful operators, realizing 
after this test how little they knew 
about their job and laundry work in 
general. 

Donacp A, Futwiter 
Laundry Manager 


Good Samaritan Hospital 
Portland, Oregon 


Coin-Meter Fan 
To the Editor: 

Please send me full information or 
have the distributor contact me with 
reference to installing a coin-meter 
launderette as outlined in your article. 
[“Coin-operated Laundry Roundup,” 
May 1957 issue.] This appeals to me 
very much. Your prompt attention will 
be greatly appreciated. 

M. H. Bernstein 
9740 Bay Harbor Terrace 


Miami Beach, Florida 


Oklahoma Laundries Exhibit 


To the Editor: 
If you read the July 1 issue of Life 


magazine, you probably noticed the 
fine write-up given the Oklahoma 
Semi-Centennial Exposition, This was 
a tremendous fair and even had an 
exhibit from the Soviet Union and 
other countries around the world. 

As part of this exposition, the Okla- 
homa Laundry Owners Association 
put on an exhibit of how shirts and 
laundry bundles are finished. This 
laundry exhibit drew a great response 
from the public. 

We feel that this story has a great 
deal of news value and would like to 
recommend that you contact the Ok- 
lahoma Laundry Owners Association 
and make arrangements to publicize 
this exhibition in your trade publica- 
tion. This would be of great interest to 
all laundry and drycleaning plants 
throughout the country and it was a 
big step toward selling our industry's 
services to the public. 

Curis DEMIRIS 
Demiris, Rice & Associates, Inc. 


Salt Lake City, Utah 


For news of another laundryowner 


; ; ’ ’ ; ‘ ‘ 
association’s fair exhibit, see story in 
next month’s issue—Ep1ror 


We Stand Corrected 
To the Editor: 


To say that we were pleased and 
very greatly flattered when we saw the 


June issue of Starcuroom LAUNDRY 


JOURNAL would be putting it mildly. 
We certainly never expected the ter- 
rific coverage which you gave to our 
talk at the Pennsylvania Laundry- 
owners Association convention § at 
Shawnee in May, We repeat that we 
are deeply flattered and also very 
grateful that you considered the sub- 
ject matter important enough to lend 
us your very valuable help in broad- 
casting the message. 

We were just a little bit concerned 





Let’s Hear From You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 


to: 
The Editor 


Starchroom Laundry Journal 
305 East 45th Street 


New York 17,N. Y. 











about the first paragraph of the edito- 
rial comment at the top of page 32. 
We realize, of course, that the essen- 
tial nature and the concept of the 
Bureau is somewhat vague in the 
minds of most everyone and so we 
must admit that you took a pretty 
good stab at it. 

The Bureau of Laundry & Dry 
Cleaning Standards is a separate en- 
tity which was created (as you stated ) 
by MacIntosh Associates, But, in a 
sense, it has outgrown MacIntosh 
Associates Management. All these 
plants are members of the Bureau of 
Laundry & Dry Cleaning Standards 
and are participating regularly in its 
Quality Audit program. They there- 
fore should have been referred to as 
non-MaclIntosh affiliated plants, in- 
stead of non-member plants, They are 
member plants and are giving great 
support to the efforts and activities of 
the Bureau in its great aim to keep the 
consciousness of quality uppermost in 
the mind of the industry. 


Among these members of the Bu- 


reau, we are proud to number such 
fine’ plants as both the Elite Com- 
panies in Washington and Baltimore, 
Manhattan Laundry Co. in Washing- 
ton, Loeb’s in Memphis, Tenn., New 
England Laundries in Hartford, Pil- 
grim in Boston, Blakely in Trenton, 
Tribune and Modern in Philadelphia, 
Dates in Buffalo—among others, 

Actually, the Bureau was MacIntosh 
inspired and initially MacIntosh sup- 
ported. Also, initially, it served only 
MacIntosh affiliated plants, But as 
stated above, it has outgrown that 
stage and is ready to accept into full 
membership, and to extend its Quality 
Audit program to any qualified laun- 
dry plant whose sincere purpose and 
aim is the consent improvement of 
both laundry and drycleaning product. 
We hope we have been able to clarify 
our status somewhat, just for the sake 
of the record, and just in case you 
might receive any inquiries about the 
Bureau and it activities. 

We wish to repeat our thanks for 
your wonderful treatment of our pres- 
entation at Shawnee, We appreciate 
your evident support of the reason for 
our existence—namely, the need for an 
intense quality-consciousness through- 
out the industry. 

VIAN B. Smittrman, Director 
Bureau of Laundry 
& Dry Cleaning Standards 


Washington, D. C. 
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Everything is bigger and better in Texas. 
When the White Star Laundry of San 
Antonio built its new $250,000 plant, the 
latest type, modern time-saving equip- 
ment was installed throughout to insure 


maximum operating efficiency. 


It is the washroom installation where the 
greatest saving in manpower is reported. 


Here the new ELLIS equipment includes 
three 42” x 84” Open-Pocket Unloading- 


Type Washers with semi-automatic con- 
trol, and one 54” Unloading Extractor. 


ELLIS builds a full range of sizes in both 


Standard and Unloading Type AUTO- 
MATIC WASHERS. The extra economies of 


these machines quickly pay for the original 


As a result of the unloading feature, ease 
of control and faster washing, one man 


can do the work it took six men to ac- 


complish in the company’s old plant. investment. 


Ae ELLE rier Co, 


24444 NORTH Cc RAW FOR D AV 2 BY 


Cr NA aad CHICAC O Feira TS 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 











in suspension 











UNTIL THE JOB IS DONE 


ESCOLLOID’S colloidal action holds dirt in suspension 


.as long as it needs to be suspended . . . the way an 
electromagnet holds scrap metal. ESCOLLOID pulls the 
heaviest soil out of the load... keeps it suspended 


to prevent redeposition . . . and “drops” it with the dump vow Comtes lad tbelp 
an will be glad to 


water when the washing job is done. set wp and maintain 


An ESCOLLOID break gets the dirt out and keeps it out. easier, faster, safer for- 
: . mulas with ESCOL- 
Try ESCOLLOID for quicker, more complete soil removal. LOID. Call him today 


through your Cowles 
| wl CHEMICAL COMPANY 
7016 Euclid Ave. « Cleveland 3, Ohio 


Dealer or write us. 








